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Unfair Trade? Chain
Retailer Sues Giants

By JOHN SIPPEL

LOS ANGELES—Sharply com-
petitive price-cutting 1n Southern
California, believed to be the most
significant nationally, will get a su-
perior court airing here in early
1975

Integrity Entertainment Corp.,
the Lee Hartstone 50-store Califor-
nia chain, has filed suit against TR
Records, parent company of the
Tower Records’ five-store chain
statewide, charging unfair trade
practices and asking treble damages
and injunctive relief.

Al press time, it was learned In-
tegrity had filed a December 23rd
damages suit additionally in supe-
rior court against J. L. Marsh, the
national rackjobbing entity which
serves 30 May Co, n.:.urd:u]'r:_ de-
partments and other accounts in this

area. Details of the suit were not
avatlable. It 1s believed however that
the second sunt 15 similar w the
Tower complaint,

‘ihe Tower complaint specifies a
Los Angeles Times™ Tower Records
ad of Dec. 13 which featured Capitol
product of all types and labels. Sera-
phim was offered at §1.66. Since ap-
proximately August 1974 Sera-
phim price has been $1.99 to the
dealer with a $3.98 list. a check at
Capitol by Billboard indicated

The ]111”.111:1" brings the use of
phnnngrclph records and lapes as
loss leaders into legal focus for the
first ime in years, In the early sixties,
it is believed that a test case in Wis-
consin .1tlu':1pt1..‘d unsuccesstully 1o
defeat this retail practce,

{ Continued on page 50)

Record Club Of America
Files Bankruptcy Petition

NEW YORK-The Record Club
of America, clarming total “liabilites
and equity” of more than §9 million,
has filed a peution under Chapter
X1 of the Federal Bankruptey Actin
an attempl 1o continue business un-
der a repayment formula.

The giant club, estimated to have
grossed some 325 million in sales for
the year ending last June 30, filed its
petition in ULS. District Court,
Scranton, Pa., last Monday (Dec.
23), Assets of all its divisions, includ-
ing plant and property, were given
as equal to the combined liabilities
and equity figure, or §9,209,617.

Listed among dozens of creditors

were many record manufacturers,
distributors and suppliers, as well as
the union musicians’ trust fund.

Sigmund Friedman, president of
the club. says that his firm has been
undergoing reorganization to
achieve a greater operating effi-
ciency. “We are not going out of
business,” he says,

Friedman did say, however, thal
the subsidiary Record Club of Can-
ada 1s being hquidated.

The Record Club of America has
been beset by & number of civil suits
and consumer actions in the past two
vears. They include:

(Continued on page 6)

WM & AFM CHALLENGED

Newton Demands $437,297

LOS ANGELES—Wayne New-
ton has filed a superior court suit
here which challenges the validity of
the American Federation of Musi-
cians' booking agency-artist pact
and the effort of the William Morris
Agency (WM} on his behalf.

The complaint seeks the return of
$437.297 94 in commissions, laken
by the Morns agency for work they
obtained for Newton since Dec. 10,
1970. The suit argues that when
Newton inked his management pact
personally in 1970 with Abe Last-
fogel in Las Vegas, he so trusted the
WM chairman of the board that he
did not even read the pact nor did he

consult his attorneys. Lastfogel, it's
alleged, 1old him he would person-
ally see that he got more TV and mo-
tion picture work. Newton griped
because 90 to 95 percent of his work
stemmed from location jobs al
$75,000 per week in the Hughes ho-
tel chain in Las Vegas and Reno,

Newton claims that WM made so
much more commission off the Ne-
vada locations that they failed to get
him the less lucrative and “less ar-
duous” TV and movie work.

He and the WM ofTice filed a beel
with the AFM for arbitranion Oct
15. The superior court case seeks to

{Continued on page 5

Hansen Eyes
School Field
Penetration

By IS HOROWITZ

NEW YORK -Hansen Publica-
tions inc. has mapped an aggressive
campaign for in-depth penetration
of the educational field as part of a
drive to supplement and further ex-
piand 1ts position as leading national
music printer and marketer,

The company, known to gross
about $14 million annually at
wholesale, has established a new di-
vision, Hansen House, to spearhead
the educational push, as well as to
parcel out responsibilities in other
growth areas—retail, jobbing and
publishing.

A “substantial six figure”™ promo-
tonal budget has been earmarked to
support this year's advance into the
instructional arena, J.LLl.Ii'dIJ']E to Joe
Carlton, executive vice president.

Hansen also expects o beel up its

(Continwed on page 4)

Yule Surge Spurs
Jan. U.K. Releases

By CHRIS WHITE

LONDON-The boom sales pe-
riod ::x['l::rium'ud by all record com-
panies here during the pre-Christ-
mas market season has prompied
several companies e go ahead with
heavy, and in some cases, unprece-
dented release programs for lanu-
.J.I'_'L

Major companies will be battling
for record sales with a Nood of al-

Scene in

Spotlighted in this issue

bums and single releases and, de-
spite the economic gloom, there is
widespread optimism that the trend
tor heavy record sales will continue
for some time,

CBS 15 ignoring the first two
weeks in January, but will make up
for this delay by releasing 18 albums
and 25 singles in the last two weeks—
a considerable increase over 1974,
according to product manager Tony
Woolcott, He comments: “What has
happened is that the shutdown pe-
riod between the last pre-Christmas
releases and the first of the New
Year ones has contracted. We are
now releasing product up to the be-
ginning of December, and then
starting again in the New Year a
little earlier.

“1 think that this 15 because in the
past the industry has overestimated

(Continwed on page 43)

‘Back To Basics’ Seen In 1975

LOS ANGELES—More variety, a
growing “back to basics” movement
combined with increased sophis-
tication in every musical field and
better quality—these are the three
arcas that should kevnote successtul
single and LP releases in the coming
YEar,

" The vinyl shortage at the begin-
ning of last vear may have momen-
tl.rl|:'r slowed down the release

Stanley Clarke's performances made him the #£1 bassst i the world.
Throughout his new album he demonstrates why, On Nemperor Records

and Tapes. NE 431

WWW americanradiohistorv com

By BOB KIRSCH
schedules and the signing of new
artists by major labels, but both
areas now seem (o be going full
steam again,

There 15 a difference, however,
and that difference is quality. There
are fewer “throwaway™ singles and
LPs, and new artists are on a far su-
perior plane than a year ago,

While there are more new artists
and new releases, there are also

(Advertizemeant)

probably more legitimate and sus-
taining “superstars” than at any time
during the recent history of the
record business. The categorization
between singles and albums arusis,
which has been gradually breaking
down, seems to have almost totally
disappeared,

A hit single generally means the
artist is skilled enough to offer a

(Continued on page 4)

Economy May Offer
New Talent a Break

By NAT FREEDLAND

LOS ANGELES—The down r.u-'jn:g in concert book-
ings and the resulting nationwide scramble of nightelub
operators for fill-in dates could paradoxically result in
revitahzed opportunities for imaginatively
new acts to break through in 1975

As has been seen throughout the pop music industry,
today’s ught-money economy is making the mass of
record hu‘- ers and show- -gOers more aelr:r.:!w e as 10 how
they hp:_nd their dollars. ‘iuPanr'-.. are still selling out
large auditorium concerts and seeing their albums go
gold in the shortest possible time.

it 1s the mid-level artists and the newcomers who are
truly feeling the squeeze. Yet exposure and money are
wﬂiting for them if they are willing to adjust their gﬂiﬂh
and tighten their belts a bit,

The concert promotion business is apparently going
through a shakedown period. Fewer concert dates are

ma nugud

(Continued on page 10)
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General News

Retailer Will Continue Domination Thru 1975

Radio May See An Increase In
Disco Music, Less Of Nostalgia

LOS ANGELES—-Radio. from
the rambling and raucous renegade
that refused to die when television
came on the scene in the early 30s as
a4 viable medium, has coalesced into
the most dynamic and most exciting
medium that ever existed,

In many cases, radio stations
within a chain. outperform the tele-
vision stations 1n the same chain
Certainly, they beat television in au-
dience dunng certain parts of the
day and. quite often, whip television
I nel mcomece.

The reason 1s that radio has be-

By CLAUDE HALL

come an efficiert medium. Tele-
vision s still saddled with high over-
head and, usually, rather inefficient
methodology in presentation ol pro-
grwmminu
1975 s Lum-' o he mh_rullni' bre-
cause ol -.Lu.r.ll programming in-
roads, More programmers [ollow
than lead in radio; the results could
be spectacular for radio, il detrimen-
tal for the record industry, which
must already struggle in double ume
against the ught pf tylist.

Projected new formats: A disco-
theque format is being studred,

Vegas Brings Out the Best
In Daring Disk Promotions

By LAURA DENI

LAS VEGAS—The overwhelming
majority of artsts appearing in Las
Vegas showrooms are recording art-
1518 with records 1o sell

To a recording arust, and record
company, Las Vepas means more
than a huge salury. Las Vepas is syn-
onymous with record promotion,

Il the average showroom seats
630, at two shows a night. seven
nights a week, the recording artist is
exposed to more than 10,000 persons
a week, IF they have the money for a

Grateful Dead
Seeks Damages

LOS ANGELES—The high cost
of promoting hive appearances was
evidenced in superior court here
when Grateful Dead Productions
sued an Oshkosh, Wis., concert pro-
motion {irm and s principals tor
money allegedly owed when a site
was unavatlable for the date.

James A. Cnll and Zane Bresloff
wllegedly inked a June 14, 1974, pact
calling for a Grateful Dead wo-
hour gig at Titan Stadiom, Oshkosh,
July 14. Suit claims Zoom Produc-
tions could not get the stadium, 50 all
Cirdteful Dead received was a
$24.000 gpuarantee, which was
5 16,000 short of the contracted guar-
antee,

In addition, Grateful Dead secks
53,000 which it was to receive for set-
ting up its elaborate scaffolding and
sound system (Billboard, Nov, 2),
The court is also asked 10 consider
that the group did not get any part of
the 70 percent of gross receipts, esti-
mated 1o be about $95 000,

Strip show they have the money to
buy a record album

In a survey of all Strip hotels il
u'.-'p; the unammous consensus that

‘any record promotion is beneficial
to all concerned: the hul:.i the artist
and the record company.

“Record people are extremely ca-
!uhlu and mupualn; o work
'l.\."ﬂh " says the Riviera’s Tony

Loppi. 'I'[u'- are aware of what 1s
happening m the business. They are
sharp people.”

Almost all of the arusts appeanng
at the Riviera push their records on
stage. John Davidson takes the ver-

(Continued on page 50)

Adaptibility Key
To the Canadians

By MARTIN MELHUISH

TORONTO-Following a vear of
international chart successes by Ca-
nadian artists—the old stalwarts as
well as many new laces—the general
rrh]!uwm‘n within the |I]du-.!n- mn
facing 1975 is one that emphasizes
adaptability to the changeable eco-
nomie ¢limate of the times.

Ross Reynolds, president of the
Canadian Recording Industry Asso-
ciation as well as president of GRT
of Canada Lid,,

“I think one of the major concerns
Is obviously the economy.” says
Reynolds, © “The i ImMpact w il be more
on people wanting to reduce inven-
tories. This will mean increased
pressure on catalog sales. The hits

(Continned on page 44)

dEFECS.

bused on the records plaved in the
gmwing number of discotheques
throughout the nation,

Fading: Nostalgia, o some €x-
tent: the heavy use of oldies in other
formats, specifically the Top 40 For-
mat.

Possibilities: A return to the old
MOR format concept by some FM
stations currently ILLHHL a rough
time making 1t with Top 40,

The air personality, 1oo, 15 chang-
ing on Top 40 radio. There 1s a drifi-
ing buack toward naturalness on
many Top 40 stations: Program di-
rectors right and left are asking for
“communicators.”

Regarding programmung, radio is
also j_ﬂil'llf 1|1I‘1lu1'h S0TIE l.|'1'ir1“‘L"'h
that have hulu_ Lo du with automa-
non.

First, some younger program di-
rectors have I1'lL1‘..l..|l into T l_r'|"| 4 ria-
dio, especially on FM, with consid-
erable finesse. Rick Carroll, Jack
MeCov, Jerry Chfton, Gerry Peter-
son, Lee Abrams, Mark Drscoll,
And Buzz Bennett, not too old him-

(Continued on page 15)

Mich. Governor
Vetoes Statute

LANSING, Mich.—~The Mich-
lgan antipiracy statute, passed
recently by the legislature here, was
vetoed Tuesday (24) by Gov. Wil-
ham G. Milhiken.

The measure, passed by the House
in late November and by the Senate
Dec. 5. carmied a 35,000 [ine or one
vear in prison or both for manufac-
wrng ihetdy and a 3100 fine for
each offense of selling pirated prod-
uch.

It's expected that a new antipiracy
proposal will be introduced at the
1975 session of the lepislature

Minnesota Mining
Sues Wally Heider

LOS ANGELES—Minnesota
Mining and Manufacturing Co.,
"-ﬂnn'..ipulch 15 seeking payment of
an alleged delinguency  of
$113,393.07 from Wally Heider Inc.,
a recording studio firm.

The federal district court suit
secks pavment of the money w hich 1t
claims s owed for five 24-track M7T9
recorders and five selectake count-
ers. It ¢laims the Heider company
paid only four monthly installmenis
vut of a propoesed 36 installments,

By JOHN SIPPEL

LOS ANGELES -Marketing-
wise, the next |2 months will be full
of adjustment for the record/tape
industry

The nation’s retailer will continue
to dominate the scene. Though wap-
peared that the polyvinyl chloride

Denver May
Start Label

NEW YORK—Will 1975 see the
formation of a new record label by
singer John Denver. his producer
Milt Okun and personal manager
Jerry Weintraub and. if so, will
RCA, current home for Denver
recordings. be the distnbuting com-
pany’

Both Weimntraub, president of
Management I, and 4 RCA
spokesman have contirmed that dis-
cussions are underway between the
two parties, and that a definitive an-
swer should be forthcoming in a few
months,

In a briel statement from RCA, a
spokesman states that the label “is
mvolved in discussions on the new
possible label.” He would not com-
ment further,

When contacted at his offices
here. Wemntraub stated that reports
that plans for the label are already
firmed are “premature.” He said
that all parties concerned are sull
discussing the matter,

Notably, Weintraub offered that
“we have no mmiention. whatsoever.
of leaving RCA. Even il we didn’t

(Continued on page 30)

20th Signs
Westbound

LOS ANGELES—Westhbound
Records will be distributed by 20th
Century Records under a long-term
agreement between 20th president
Russ Regan and Westbound presi-
dent Armen Boladian, The deal in-
cludes not only new product but the
entire catalog of Westhound-East-
bound previously handled by
Chess-Janus Records,

The product will be released on a
new label called 20th Century-West-
bound Records. Included on the
new label will be the Funkadelhc and
Denise LaSalle and The Detront Em-
eralds.

Attorney Normand Kurtz expe-
dited the deal.

Boladian will continue operating
out of Detront. Launched in 1969,
the firm has annual grosses of 54
milhon with a staft of four. Four
gold disks and one platinum disk by
Bryon MacGregor with “The Amer-
icans” have been achieved.

Country Folk Adjust To Current Affluency

By BILL WILLIAMS

NASHVILLE—When those who
ﬂ:l;l'lr[_‘ﬁiul'.f'd areas of discontent in the
country music field met, they had
their initial meetings in a $500,000
home, of which there aren’ too
many in this area.

When another group called upon
WEM president Irving Waugh to ex-
press themselves on “the xuhin._n_l of
television p:,rlnnn.mu_*- they drove
up m their Cadillacs and Mark IV’s,

That incredible affluency could

be accompanied by some notes ol

dissatisfacuon would have been in-
conceivable 20 years ago. when

country music was sull plaving its
J‘LL"U[dI gigs 1n schoolhouses, and
when country programmers could
be counted on the fingers and toes (n
wias smart then to have the shoeless
image ) of i couple of hands and feet

Almost as with the nouveau riche
there were rl-mhh:un to which coun-
try music had not adjusted. Rather.
te which 1ts entertainers had not
properly adjusted. Foremost of these
was success, unbridled, bevond the
dreams of even the most optimistic
ol the eariy 1950s.

Country music had 11s own reces-
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the live audience shows fell by the
W 1}511_11_ ‘Lowsiana Hi ay rde,” “00d
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were mostly sustaiming. Bookings for
R0 a rm_h! were hard o come hy.
Sufhice o say that twao .r..ll..t-l.!'r"-:
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which never gave up: another was
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the € uumrwr Music Assn. (oniginally
the Country Music Disk Jockey
Assn.), which became the only or-
gamization ol 1ts kind anywhere de-

voted solely to the growth and devel
opment ol a single kind of music.

Few in the mdustry were even
aware of the work being done by
CMA or, for that matter, the "Opry.”
While the radio show became the
one method of national exposure of
a record, CMA was busy calling on
. 1T Pl*lt:lttl.ﬂ S PONSOrs,
(Cunrinted on page A3

gl Apencics

shortage would crimp LP release to-
tals in 1974, the opposite was true,
Especially in the field of the estab-
hished selling act, the number of al-
bums per vear increased.

The flood of cream product was
especially notable as Christmas,
1974, approached. As a result, the
manufacturer and his branch or in-
dependent distnibutor was strapped

(Continied on page o)

Privileges
For Global
Recordings?

LONDON - The two-vear-old
battle launched by the International
Federation of the Phonographic In-
dustry to secure taxation privileges
for records has won another round.
although 1t will be at least another
two years before any final conclu-
ston 15 reached

IFPI legal adviser Rainer Bangert
reported  last week that the
UNESCO general conference in No-
vember agreed 10 convene a special
committee of experts to look into the
guestion of records being accepted
a8 cultural matenal. Deseribing the
news as “very good—just what we
wanted,” he warned however that no
final developments could be ex-
pected belore the next general con-
ference of UNESCO in October.
1976,

Bangert commented; “Since the
campaign began we have tried to get

(Consinued on page 43)

Opening NARM
Session Firmed

NEW YORK-Opeming dav of
the NARM convention. March 2.
will see the three segments of mer-
chandisers that make up the regular
membership of the association hold
separate meelings to review industry
problems affecting rackjobbers, re-
tarlers and distributors.

Stanley Jaffe of ABC Record and
Tape Sales will chair the rack ses-
ston, with Record Bar's Barrie Berg-
man gavelling the rewailer session,
and Milt Salstone of M.S. Disinibut-
ing in charge of the wholesaler meet,
Problems surfacing at these meet-
ings will be discussed at separate
luncheon rap sessions which repre-
sentatives of a wide range of manu-
facturing firms have been invited.

First day of the convention, o be
held at the Century Plaza Hotel in
Los Angeles, will be concluded with
the annual meeting of NARM regu-
lar members, at which directors will
be elected.

RCAToNewOrleans

NEW YORK-More than 200
RCA Records home office and field
staffers will attend a nauonal sales
and promotion conference in New
Orleans this weekend (2-5). Purpose
of the meet. 1o be held at the Mar-
nott Hotel, is 1o present RCA prod-
uct to be réleased duning the next
few months, and supportive market-
mg and merchandising programs.

‘More Late News
See Page 50
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UNIQUE TEAM—Dave and Marty Paich form one of the few son and father
teams collaborating in arranging, conducting and producing records, tele-
vision shows and motion pictures in the world. They look to 1975 with special

enthusiasm.

ARRANGE-CONDUCT, TOO

Now It’s Paich & Son
As a Production Team

By DAVE DEXTER JR.

LOS ANGELES—A new Paich is
being written in the eviable career
book of Marty Paich, the pramst, ar-
ranger, conductor and disk producer
who last week was honored by Bill-
board for his chart, conducting and
production of Barbra Streisand’s
“The Way We Were™ on Columbia.

Juintné Paich as a full-time pro-
fessional partner is his son, Dave
Paich. just 20, who has impressive
credits as a painist with Neil Dia-
mond, Seals and Croft, Loggins &
Messina, Joe Cocker and Steely Dan
over the last three years,

“We now work as a team,” says
the senior Paich, an Oakland musi-
cian who has resided in Los Angeles
since 1946 and who is in charge of
the music on the new Smothers
Brothers NBC-TV stanza which de-
buts Jan. 13,

The two Paiches recently, and
jeintly, arranged. conducted and
produced Andy Willlams® new
single “Love Said Goodbye™ from
the sizzling “Godfather 11" motion
picture released by Paramount and
are winding work on Williams’

{Continued on pape 6)

Hansen Eyes School Field

e (ontinued from page |

sales potential via a new stress on di-
rect marketing,

The company is bullish about ex-
pansion prospects, despite mounting
economic pressures. “Business is ex-
cellent,” says Carlton. "It is up over
last year, and fiscal 1975 looks even
better.” However, he admits 1o a
“liquidity problem™ among some
Hansen accounts, and the firm is
monitoring collections carefully and
tightening its credit policy.

The Hansen educanonal effort
will span a wide age bracket. Under
Kazumi Ujihara, just named direc-
tor of children’s music and eduction
programming. a pitch will be made
to the pre-kindergarten or “tiny tot”
market. Ujthara comes to Hansen
from the Yamaha Learning Foun-
dations and will headquarter in Hol-
lywood.

An allied effort, tied to Hansen's
joint programs with the Walt Disney
educational division, will be super-
vised by Douglas Lexa. A close liai-
son will be maintained with train-
ing. scholarship and grant programs,

Arnold Freed, who comes to Han-
sen from Boosey & Hawkes, is the
director of Hansen's new choral di-
vision. He will head up a crew of edi-
tors and arrangers who will turn out
an increasing number of publica-
tions aimed at the school market, ac-
cording to Carlton.

In the field of direct marketing,
“vigorous expansion” s planned
covering mail-order via television
and other media. Ed Shanaphy has
been retained as full-time consult-
ant. He was formerly with the Co-
lumbia Record Club and Tele-
House.

h

Hansen, meanwhile, has opened a
new 30,000 square feet warehouse in
Central Islip, N.Y. to service the
Northeast territories. Norman Wie-
land, just appointed national direc-
tor of retail marketing for the firm’s
educational sheet music and book
division, will operate out of this fa-
cility.
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Home Electronics M

For all three segments of Bill-
board’s home electronics market—
tape, audio, video—the year past and
the year ahead have been and will
be a mixture of progress, problems
and prosperity—with a big question
mark.

Although relatively immune thus
far from the continuing economic

Kopit Gets
Six Months

UPPER MARLBORO, Md.—Leo
Kopit, doing business as Cee Lee
Distributors, was sentenced 1o six
months in jail and fined $2,500 for
distributing tapes that did not pro-
vide the name and address of the
manufacturer. Judge Vincent J,
Femia of the Maryland District
Court suspended the jail term and
placed Kopit on probation for three
Years,

Charges that he had also violated
the state’s antipiracy statue were dis-
missed. The imposed fine was the
highest ever levied in Maryland for a
violation of the antipiracy statute,

TAPE-AUDIO-VIDEO

By STEPHEN TRAIMAN
depression that spreads more per-
vasively into all levels of business
each day, no manufacturer, dealer,
distributor or rep in any of the key
areas is oblivious to the uncer-
lainties.

First the energy crisis and now the
follow-up dollar crisis that brings an
ominous lavoll of more workers
white and blue collar—virtually each
day, focuses more attention on the
home and thus leisure-time activities.

It also leads to the question, “How
long will the dollars for records,
tapes, hi fi hold out in the face of
competing needs just to keep
afloat?”

Looking at some of the major
areas of interest to the typical Bill-
board tape/audio/video industry
ohserver:

® Blank tape sales continue to
boom at all price levels, with am-
bitious plans by virtually every ma-
jor marketer in the works for this
year o keep the gains coming.
Growth of the record-at-home mar-
ket in cassettes, and the increasing
number of record/8-track features
built in 10 new componenls, are
promising signs.
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But the warning flags are up, par-
ticularly for the “middleman”™ mar-
keters who actually have their pri-
vate brand lines manufactured by a
primary source, They are caught in a
continuing squeecze between rising
prices for their suppliers’ base mate-
rials and the resultant pass-along
boosts, and the competive market-
place where they face stifT pricing
battles for the consumer's dollar.
Growth in the last vear of newly for-
mulated hi fi premium tape lines has
only increased the pressure.

® Quad continues to be the big hi
i question mark, as the realities of
the marketplace have come home to
roost with those manufacturers who
went off the deep end on 4-channel
in the last few years. Although more
I-way receivers (5Q-0Q8-CD-4) are
being introduced, the volume has
definitely fallen off from the am-
bitious announcements as recent as
the summer CES.

In software, despite the growing
number of releases in both *QQ° disk
and Q-8 tape, as well as open reel,
and the acknowledged input of sig-
nificant dollars by the proponents of

(Continued on page 4(0)

‘Back To Basics’ Seen In 75
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worthy album, and many hit LPs
have produced one or more hil sin-
gles even though the album came
first.

What can the industry expect
from singles in 19757 For a start, it is
unlikely that any major trend (a
Presley or Beatles type phenomena)
is going to overtake us. Yetitis likely
we will see and hear a number of
mini-trends. In other words, there
will be plenty of variety and a good
single, be it rock, country, soul, easy
hstening. disco-aimed or anything
else is likely to go pop (and since pop
means popular this is a logical step)
on its individual merits.

Glancing at some of the top sin-
oles of the vear, a vast variety is evi-
dent. Barbra Streisand’s “The Way
We Were,” an easy histening. movie
theme holds down the No. 1 spot.
Redbone's “Come And Get Your
Love,” an easy rocker is at 2. The
Jackson Five's soul onented, disco
type “Dancing Machine,” is at 3,
Grand Funk’s metallic rocker, “The
Loco-Maotion™ is at 4 while the lush
orchestral instrumental “Love's
Theme” from the Love Unlimited
Orchestra is at 5,

Other singles near the top include
“Bennie and the Jets,” Elton John's
easy, soul tinged rocker. Ray Ste-
vens' skilled bit of gimmickry with
“The Streak.” Mac Davis’ sofl
rocker, "One Hell of a Woman,”
Aretha Franklin's pop soul “Unul
You Come Back to Me (That's What
I'm Gonna Do)” and Kool and the
CGang’s frenetic disco cut, “Jungle
Boogie.”

Other top acts include Paul
MeCartney with a mix of hard rock-
ers and ballads, John Denver with
his songs showcasing the clear and
pretty side of life, superb single mas-
terpieces like Jim Stafford’s hu-
morous “Spiders & Snakes,” David
Essex’ haunting “Rock On,” the so-
phisticated soul of Blue Magic and
the Spinners and Barry White,
“AM" smashes from Bo Donaldson
and the Heywoods, country from
Charlie Rich, Anne Murray and
Tom T. Hall and a mynad of other
genres. Try and find a trend from
this.

There is a trend. One 1s the ob-
vious one of the public willingness to
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acceptanything that is truly good, be
it from an unknown artist or a long
established star. This is our vanety.
Barriers are breaking down to an ex-
lent.

Look also at artists like Paul
McCartney & Wings., Elton John,
Helen Reddy, John Denver, Barry
White, Olivia Newton-John, Bach-
man-Turner Overdrive, Three Dog
Night and Anne Murray. These stars
have helped spearhead a return to
the tradition of releasing a quality,
commercial single every three
months. Not since the heyday of the
Beatles and Rolling Stones have ma-
jor artists wrned out so many hits.

This return to frequency in releas-
ing is one part of the back to basics
we can expect o see more of, yel the
music appears headed in that direc-
tion as well. More often than not, a
simple idea and a decepuively simple
musical avenue are used o produce
a hit

Yet the techniques are more so-
phisticated, sophisticated to the
point of being subtle. And for the
first time in a while, there 1s penuine
excitement within the record indus-
try over a superb single, such as a
“Junior’s Farm™ from McCartney, a
*¥You Ain't Seen Nothing Yet” from
BTO, a “Can’t Get Enough of Your
Love™ from “Bad Company,” and *1
Can Help” from Billy Swan or a
*Kung Fu Fighting™ from Carl
Douglas. S0, expect more guality,
simple singles in the vear ahead,

Waich also for more oldie covers
hitting the charts (nine of these
reached the year end top 100), more
successful singles culled from each
LP a major artist releases and more
crossover 1n all categornes. In short,
the music heard on Top 40 radio will
still be limited in quantity, but it will
be far better in quality and will in-
clude a bit of everything. One shot
artists are rarer than ever. Close o
the 20 artists on this year's year-end
list appear more than once.

As far as LPs are concerned, look
for more variety among the product,
more sophisticated material with
eenerally simpler themes and more
greatest hits and double sets,

Artists on this year's end of the
year listings include a mix such as
Elton John, John Denver, Paul
McCartney, Stevie Wonder, a num-
ber of soundtracks, Joni Mitchell,

Maria Muldaur, BTO, the Rolling
Stones, Quincy Jones, Gladys
Knight and the Pips, Bette Midler,
Helen Reddy, Chicago, Ringo Starr,
the Southern rock of Lynard Sky-
nard, Neil Diamond, Charlie Rich,
Led Zeppelin, Cheech and Chong
and Pink Floyd.

Nine of the LPs on the year-end
chart are double or triple sets, but far
more have started to appear on the
charts in recent months and this
trend can be expected to continue.
Eight greatest hits or live albums are
on the year-end listings, but again,
more of these have started to surface
in recent months and it is a safe bet
to expect even more during the com-
INg year.

As with singles, a select number of
artists have more than one item on
the charts, 15 in the case of LPs. LP
artists are showing greater longevity,
s0 4 new album from a major act no
longer means abandoning sales and
promotional efforts on catalog mate-
rial.

And, as always, there are artists
who are remarkably successful when
it comes to LP sales and almost as re-
markably unsuccesstul when it
comes to singles. Robin Trower must
rate high on this list, as well as Emer-
son, Lake & Palmer, Billy Cobham,
Herbie Hancock. Jesse Colin Young
and Z.Z. Top. So, while a hit single
appears more necessary than before
for a hit LP, it is not a must and any
quality album can break through.

There is plenty of crossover in LP

sales as well as singles, and this can

be expected in the new year, Herbie ©
Hancock, Billy Cobham, Quincy
Jones, Miles Davis, Freddie Hub-
bard and the Crusaders, once con-
sidered strictly jazz acts, now sell in
huge numbers on the pop charts.

Charlie Rich crosses with his
brand of country, and Kool and the
Gang, the O'Jays, the Spinners, the
Stylistics. Al Green, Marvin Gaye
and Stevie Wonder, have moved
from what was once called soul to
pop over the years. Currently, artists
such as Waylon Jennings are mov-
ing way up the pop lists.

In other words, quality will sell, no
maltter what the tag attached to the
music. Perhaps, in both singles and
LPs, this, more than anything else,
will be the key to successful sales in
1975.
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General News

Retailer Will Dominate Scene

® Continued from page 3

for outlets to the consumer, making
the retailer the most sought-after
marketing facet.

This year’s struggle for browser
space by labels resulted in the big-
gest outlays of co-op advertising 10
back inventory in history,

Retailers expect that support to
continue and most likely to increase.
In-store and collateral merchandis-
ing mounted. Motown, for example,
created its own department, headed
by Pete Senoff. Its November release
was backed by the staunchest pro-
motional items available. T-shiris
were produced industrywise at the
slightest personal manager’s prod-
ding.

Retail tape/LP and singles pricing
is perhaps the year's biggest puzzle,
Prior to the holiday and nght up to
Christmas, Southern California re-
tailers probably set a record for
print/radio/TV outlay, most of
which plugged heavy across-the-
board discounting.

Chains such as Music Plus,
Wherechouse, Tower and Licorice
Pizza ballyhooed prices under $4,

Spillover To
Pop Highlights
74 Classical

By ROBERT SOBEL

NEW YORK—For classical, 1974
has been a year of more spillover,
more opera sales and perhaps the
peaking of the Scott Joplin craze.

The breaking of new ground was
fostered mainly by the surprising
spillover of “Snowflakes Are Danc-
ing,” consisting of piano selections
by Claude Debussy as performed on
the synthesizer by Isao Tomita,
Japanese artist.

His album not only captured a
great deal of the action on the classi-
cal chart but moved into the pop
chart as well, where it is now en-
trenched.  (Continued on page 16)

Record Club Files
Bankruptcy Petition

® Conrinued from puge |

A suit brought by the State Attor-
ney General in New York on April
30, 1973, charging “deceptive” prac-
tices and asking $45,000 in civil pen-
alties, and a suil filed in Spokane
June 14, 1974, under the Washing-
ton Consumer Protection Act, Last
July, the club signed a consent
agreement, without acknowledging
any wrongdoing, that it would allow
members their choice of a refund,
credit or alternate selection, if 1t
could not fill orders within 30 days.
The agreement followed charges by
the Pennsylvania Bureau of Con-
sumer Protection.

Polydor, MGM and Phonodisc
filed suit against the club last July
claiming $290,193 due in unpaid
royalties. An action brought by Su-
perior Record Pressing Corp,,
Somerdale, N.J., last August, asks
$157,273.

Included among the creditors
listed in the club’s Chapter XI peti-
tion are: MCA Records, for
$76,503.06; Viewlex Packaging, for
$56,669.26; ABC Records, for
$21.43390; Music Performance
Trust Funds, $24.475.79; and Atlan-
tic and Bell Records, respectively,
for some $34,000 and $14,000 each.

The Record Club of America is
understood to have a mailing list of
more than 5 million members. For a
one-time fee, members purchase by
mail record or tapes at discounts
ranging to 50 percent, with some
product discounted from suggested
lists by as much as 70 percent.
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Hurt most were the representative
racked chains, such as Zody's, Sears,
the May Co., Wards and the Broad-
way, which were at least §1 higher
because of their higher wholesale
cost of merchandise.

Jim Greenwood of the Pizza skein
advertised a $3.66 price for all regu-
lar LPs. The cut-price situation was
not as prevalent nationwide, but
Southern California is watched as a
barometer of things to come.

The profit squeeze has the na-
tion’s chain retailers apprehensive
for the first time in years over store
expansion. The continuing ploomy
business forecasts have dimmed
hopes for numerous store additions,
especially in the lucrative, heavily-
trafficked malls.

The mall operator. who secks a
long-time ( 10-year) contract, is find-
ing the chain retailer more reluctant
than ever before. Several chain pres-
idents have been stung recently, go-
ing into malls only to find three
competitors in the same center. Itap-
pears that new store openings will
decrease for the first time in seven
years.

Independent distribution wversus
branch operations appears headed
for more major confrontations.
A&M’s opening of a branch in Bos-
ton and the imminent A&M/Mo-
town branch in Atlanta could cut
further into independent label avail-
ability.

Motown has strengthened its con-
tribution to independents with the
CTI and Manticore distribution
deals. Herb Belkin and Ewart Abner
are eyeing other acquisitions.

The openings created are return-

BOOK REVIEW

ing familiar indie names such as
Frank Slay (Claridge) and Barney
Ales (Prodigal) to the field, with ex-
Motown and MGM marketing chief
Phil Jones reported debuting a label
also,

Branch distribution continues to
fight for custom label participation.
London, Atlanta, which loses both
Motown and A&M, is known to be
hunting labels.

Promotion rates the highest prior-
ity in distribution. More independ-
ent labels challenge the multi-per-
sonneled local branches with their
own local men, bolstered by inde-
pendent promo men, Motown has
broadened its sales base since add-
ing about 18 of its own local promo
people during the past year.

LP price will probably remain at
$6.98. WEA Dist. Corp. executive
Henry Droz feels much of the
record /tape industry consistency in
the face of surrounding bigger busi-
ness dips 15 due to the fact that
within the past three years, records
have increased their listonly §1 or 16
percent.

Single price could roll back to $1.
Black music-oriented independents
feel the climb to $1.29 has decimated
their primary market. Returns ap-
pear lo remain the same,

But examination of return author-
izations and their processing are
tightening up. Both Columbia and
Phonogram/Mercury have recently
re-stated firm return procedures.

At all levels, marketing is optimis-
tic: holiday business buoyed hopes.
Labels received much of the credit
for extremely good releases and ex-
cellent marketing support.

Kinkle’s ‘Encyclopedia’
Spans 50 Years Of Music

Roger D. Kinkle's “The Complete
Encyclopedia Of Popular Music
And Jazz” comprises four fat vol-
umes pregnant with 2,105 biogra-
phies, a compilation of 28,000 songs,
histings of thousands of old records
and a myriad of other information.
Much of 1t has never before been
published in permanent form.

Published by Arlington House, it’s
one of the decade’s most useful liter-
ary achievements within the pop
music sphere. Kinkle is a former alto

A Paich Of a

® Continued from page 4

forthcoming LP in which “Love
Said Goodbye” will be the bally-
hooed plug.

Young Dave, too, is handling Wil-
liams® nephews, Andy and David
Williams, on Barnaby Records.

Dad Paich was a Lunceford, El-
lington and Basie fan when he
joined Peggy Lee as musical director
in 1952. Later he worked with Mel
Torme, the Shorty Rogers band,
Lena Horne and Ella Fitzgerald, live
and on disks, before his big break
came as arranger for Ray Charles,

"Ray’s country albums over-
turned the industry,” Marty recalls.
“From then on it was easy. Lou Ad-
ler hired me to arrange records for
Johnny Rivers, the Mamas and
Papas and others and that led to my
domg ‘Up, Up And Away’ for the
Fifth Dimension—the biggest hit of
1967-68."

Glen Campbell relied on the sen-
ior Paich to score his CBS-TV series
for a couple of years. By then the
break with the past was complete.
Paich was involved exclusively with
conlemporary music.

sax-clarinetist, bandleader and
World War Il veteran who has de-
voted most of his life to collecting
info on music and musicians. In re-
cent years he has worked out of
Evansville, Ind. as a mailorder
record dealer.

With a literate foreword by
George T. Simon, this new encyclo-
pedia will appeal to almost everyone
who lived in or out of the music
world for even a portion of the first
half of the 20th century. The set lists

at §73. DAVE DEXTER JR.

Pair Collab

“My son was only about 15 then,”
says Marty. “But he was even then a
remarkable musician and he helped
me a lot with rock. At 13 he had led
his own group and by the time he
started studying at USC he was so
busy arranging and playing piano
for various rock units he had to drop .
out. He hasn’t regretted i.”

Dave composed “Houston™ fi
Glen Campbell and arranpged i
when he was only 18. e

Last year, father and son were -
awarded an Emmy for composing
the best television series song, “A
Song For Joey," which was featured
on the Ray Burr “Ironside” show
produced by Universal.

"My dad and I have no conflicts,”
says Dave, who hasn’t yet married.
“We have worked the TV, movie
and record field and we have an ex-
citing work schedule for 1975. It’s
the production end in which we are
most interested.”

“Record production,” adds the
senior Paich. “That’s where it's at,
That's our chief interest. For both of
us the world revolves around the
record business and the people in
iL"
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Thanks to all at

MCA Records, CMA, EMI and Festival Records

Extra special thanks to
Peter Gormley

Peter Hebbes
John Farrar
Bruce Welch
Eddie Jarrett and Co.
Hazel and

cveryone at Peter Gormley Management

Thank you all for your help and encouragement,
1’5 been a fantastic year!

Love and cheers

P.§. Artze, have a Happy New Year

TJ5K-Y
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found to be eligible to membership in CINCINNATI — Telly Savalas 347 3 HOPPY. GENE AND ME
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1/12 Amsterdam, Holland

1/14 Rotterdam. Holland

1/16 Frankfurt, Germany

1/19 Braehman, Germany

1/23 Brussels, Belgium

1/26 London, England

1/28 Southampton, England

1/31 Oxford. England

2/1 Leeds, England

2/6 GOLD RECORD
“CAPTAIN AND ME"

3/1Bozeman, Montana

3/2 Missoula, Montana

3/3 Seattle, Washington

3/4 Portland, Oregon

3/5 Spokane, Washington

3/7 Sacramento, California

3/8-10 San Francisco, California

3/12 Fresno, California

3/13 Bakerstield, California

J/14 Long Beach, California

3/15 San Diego, California

3/16 Tucson, Arizona

3/25 Austin, Texas

3/26 Odessa, Texas

3/27 El Paso, Texas

The Doobie Brothers.
We hope we saw you in'74.

If not see you in 75

3/28 Amarillo, Texas
3/29 Hayes, Kansas
3/30 Kansas City, Kansas
4/2 Oklahoma City, Oklahoma
4/3 Abilene, Texas
4/4 Waco, Texas
4/5San Antonio, Texas
4/6 Dallas, Texas
4/7 Houston, Texas
4/8 GOLD RECORD
“"WHAT WERE ONCE
VICES ARE NOW HABITS"”
4/10 Tallahassee, Florida
4/11 Miami, Florida
4/12 5t. Petersburg, Florida
4/13 Daytona, Florida
4/14 Gainesville, Florida
4 /20 PLATINUM RECORD
"CAPTAIN AND ME"
4/24 Morgantown, West Virginia
4 /25 Baltimore, Maryland
4 /26 Roanoke, Virginia
4/27 Greensboro, North Carolina
4/28 Knoxville, Tennessee
5/1 Nashville, Tennessee
5/2 Evansville, Indiana
5/3 Clemson, South Carolina
5/4 Charlotte, North Carolina
5/5 Birmingham, Alabama

5/8 Memphis, Tennessee

5/9 Auburn, Alabama

5/10 Jacksonville, Florida

5/11 Atlanta, Georgia

5/12 Mobile, Alabama

5/13 Chattanooga, Tennessee

5/29 PLATINUM RECORD
“TOULOUSE STREET"

7 /8-9 Detroit, Michigan

7/10 Indianapolis, Indiana

7/11-12 Chicago, Illinois

7/13 Davenport, Iowa

7/16 Amsterdam, Holland

7/20 London. England

7/27-28 Honolulu, Hawaii

8/20 Omaha, Nebraska

8/21 Sioux Falls, South Dakota

8/22 St. Paul, Minneapolis

8/24 Ft. Wayne, Indiana

8/25 Buffalo, New York

8/26 Harrisburg, Pennsylvania

8/27 Erie, Pennsylvania

8/30 College Park, Maryland

8/31 Pittsburgh. Pennsylvania

9/1 Portsmouth, Virginia

9/2 Jersey City, New Jersey

11/21 Carbondale, Illinois

11/22 Des Moines, lowa

11/23 South Bend, Indiana

The Doobie Brothers
say thanks for a successful 1974

On Warner Bros. Records & Tapes

11/24 Frankfurt, Kentucky

11/28 Charleston, West Virginia

11/29 Washington, D.C.

11/30 Richmond. Virginia

12/1 Durham, North Carolina

12/2 Blackburg, Virginia

12/4 Savannah, Georgia

12/5 Fayetteville, North Carolina

12/6 Greenville, North Carolina

12/7 Johnson City, Tennessee

12/8 Macon, Georgia

12/11 Toledo, Ohio

12/12 Dayton, Ohio

12/13 Bloomington, Illinois

12/14 Ann Arbor, Michigan

12/15 Terre Haute, Indiana

12/19 Kalamazoo, Michigan

12/29 PLATINUM RECORD
"WHAT WERE ONCE

VICES ARE NOW HABITS"”
12/31 Dick Clark

“Rockin Eve” show

19 & 9

European Tour
Australian Tour

Major U.S. Tour
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lalent

Sire photo

CHILLIWACK
“Crazy Talk"-100

A veteran Canadian attraction, Chilliwack has overcome years of business
woes and the replacement of their mainspring keyboard man to finally break
through to the Hot 100. The foursome, now represented by Bachman-Turner
Overdrive manager Bruce Allen of Vancouver, has switched away from the ex-
tended jams they used to be known for and now they are more singles-ori-
ented. “Crazy Talk” produced by Terry Jacks, is an uptempo, rocking anthem
to a Jezebel-like lover, with an ominous minor-chord progression in late-Bea-
tles style. Group consists of lead guitarist-singer Bill Henderson, drummer-
leader Ross Turnr:} virluoso bassist Glen Miller and newcomer Howard
Froese, 20, on guitar, piano and harmonica. “Crazy Talk™ is only the third
single they've released in two years, a tribute to the care they take with their

pm-duu

TOP QUALITY

8X10

&3" PRINTS

LITHOGAARHED DN HEAVY GLO3S STOCK

BLACK & WHITE 8x10s
500-$25.00 1000-538.00

COLOR PRINTS
1000—-5200.00

SEND FOR SAMPLES AND COMPLETE PRICES
ON 8x10s AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO, 65803

TAPE
EQUIPMENT
FOR SALE

1 Ampex BLM 200 B 120/240 60 HZ
Tape Duplicator Model 1210

3 Ampex Slaves Model 1260, 8 track
W' 115V, B0 HZ

3 Ampex Hd Assembly Cartridge
120/60

1 Ampex AG 400-8 Master Recorder

1 Ravox Recorder ATT-1102 HS

1 Ampex Sub Master Maker AG
440-8B

4 Livingston Sidewinders

DONALD FROOMER

& ASSOCIATES
14724 Ventura Blivd., Sufte 505

Sherman Oaks, Callfornia 91403

{(213) 872-1703

INTRODUCING

TRI-TONE

TRITONE AUDIO LTD.

DISCO IV

MANUFACTURERS OF STUDIO MIXING CONSGLES , HAVE

DEVELOPED A STEREC DISCOTHEQUE MIXING CONSOLE WHICH WILL SATISFY
THE GROWING DEMAND FOR A HIGH QUALITY PRODUCTION CONTROL UNIT

FOR THE DISCO MAREET.

FEATURES.

e HORIEONTAL 2 ELIDER CHOSSFADE BETWEEN TURNTABLES,

s AUTO START UP OF TURNTABLES CONTROLLED BY CROSSFRADERS.

s AUTO PROGRAMME FADE DOWN 10 dB. WHEN SELECTING MIC.

& COMPREHENSIVE MONITORIMG AND CUE FACILITIES,

SPECIFICATIONS.

e & TUBNTABLE INFUTS (MAGNETIC CARTRIDGE)

s 1 TAPE INPUT.

1 MICROPHONE INPUT, Lo IMPEDANCE,

e 3 STAGE EQUALISATION ON MASTER OUTPUTS.

o HEADPHONE MONITORING ON THE FOLLOWING. T.T.l T.T. 2

TAFE IHPUT, AND PROGRAMME QUT.

s FREQUENCY RESPOMSE,

# DISTORTIOM, 2%

TRITONE AUDIO LTD.
227 E 1st. Street, N.VANCOUVER CANADA

20hz-15Xhz + 1 dB.
NDISE BELOW -70 dB.

PRICE % 985, can.

tel. (604) 985 8281

Recession:
New Talent
May Benefit

® Continwed from page |

being set and a disturbing percent-
age of announced dates are being
cancelled for slow advance ticket
sales.

The U.S. mightclub circuit, partic-
ularly in Middle America, 15 heavily
dependent on attracting a full house
with record artists of small-hall con-
cert status who will accept the lower
pay of niteries while on tour between
concerts.

Fewer of these arusts are available
because of increased travel ex-
penses, lessened record label spend-
ing to support new acts and the re-
duction of concert dates,

The concern of nightclub oper-
ators to stay alive in this situation
was dramatically displayed at their
emergency national meeting in Den-
ver early in November (which Bill-
board was the only publication 1o at-
tend).

There exists a talent viacuum at the
national nightelub tour level. Not
because the talent isn't available,
but because artists are under-
staandably reluctant to step back-
wards to more work for less money
even if they are able to maintain a
comfortable living by working pre-
dominantly at the club circuit level.

Hard times make people strive to
escape into music more than ever.
They are just more careful about
where they spend their music dol-
lars, with the marginal purchases
getting cut.

The remarkable 1974 success of
the New York disco scene in attract-
ing good-time audiences and break-
ing soul dance records proves the
customers are still there for going
out in large numbers and experi-
El‘lCing music in an appealing set-
ting.

Thus 1975 may be the year of lo-
cal and regional groups carving out
4 strong reputation with their origi-
nal material in consistently strong
onstage performances before they
became serious contenders for a ma-
jor-label record contract.

This in turn would lead to a more
decentralized record industry music
talent pool, of the sort which was so
dynamic during the pioneer era of
rock’n’ roll when a tiny 2-track stu-
dio in New Mexico assembled the
still classic records of a Buddy Holly.

Such a decentralized approach to
building new artist talent could only
be beneficial in giving birth to 10-
morrow's exciting new sounds.

Disco Units

Offered By
Canadians

VANCOUVER-Tn-Tone Audio,
manufacturers of professional re-
cording studio hardware here, wok
a direct marketing approach when
they decided to move into manu-
facturing discotheque sound and
lighting systems. They are syndicat-
ing complete music packages via
their new Tri-Tone Discotheques
division, setting up entire disco op-
erations for existing niteries.

Five Tri-Tone discos will be oper-
ating around Vancouver by the end
of the month and the company is
shooting for 20 to 30 units sold
throughout Western Canada in the
next few months,

Tri-Tone's package includes their

(Continued on page 12)
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Label Switch Spurs
Buffy To New Peaks

By NAT FREEDLAND

LOS ANGELES—Afier some 10
vears as a performer and songwriter,
Buffy Sainte-Manrie is finally break-
ing through to U.S. acceptance as
more than a brooding neco-folkie
protest singer for Indian Rights.

MCA photo
Buffy Sainte-Marie: the U.S. is fi-
nally finding out she's got more to
offer than protest songs.

Overseas, from Japan to Scandi-
navia, they've known the secret for
at least five years, accepling Buffy as
a major star, and all-around enter-
taimer and writer in the mainstream
chanteuse tradition,

At home, it's taken a label switch
from Vanguard w the larger MCA
and a series of widely acclaimed
club and small-hall concert tours to
widen her image, Buffy is a superb
onstage performer, rivetingly sexy,
astonishingly versatile musically
and with a high-voltage entertainer
personality that never becomes
phony or overly strident.

Costumed in the briefest of min-
iskirts, towering platform heels and
leather-and-feather halter tops she
designs hersell, Bulfy can dance like
a dervish to heavy-rocking numbers
backed by a cooking rhythm section,

Or with the lighting reduced to a
single intimate spotlight, she per-
forms an unaccompanied solo of a
song based on a Cree Indian chant,
twanging on a crude mouthbow in-
strument between verses.

It sull isn't generally recognized
that Buffy wrote the classic much-re-
corded ballad “Until It's Time For
You To Go" as well as the first big
protest hit, “Universal Soldier.” And
in 1967 Bobby Bare had a country
hit with her “Piney Wood Hills.”

Yet until recently, American au-
diences didn't expect o hear her
doing anything outside the Indian
protest genre of her “Native North
American Child,” “Now That The
BulTalo’s Gone” and “My Country
Tis Of My People You're Dying.”

“l find that while American au-
diences just want to hear your hits or
at least the songs they're familiar
with from your records, European
audiences are much more interested
in hearing your latest compositions
that haven't been recorded yet,” she
54Ys,

However, Buffy has now been
around long enough so that a new
generation of younger teens are dis-
covering her afresh without any pre-
conceptions from the folkie coffee-
house days.

“l was on Vanguard for eight
years and my first albums are still in
catalog and selling.” she says. "How-
ever, my first MCA album has al-
ready outsold every LP | ever did on
Vanguard.”

Her sphit with pioneer folk-label
Vanguard arose over her desire to

__In Action

stop making albums with only her
guitar backing her vocals. She nego-
tiated release terms, scraped 1o-
gether every cent she could lay her
hands on and went to Nashville,

Spending 545,000 of her own
money, she cut an album with famed
country crossover producer Norbert
Putnam and Nashville's top progres-
sive session musicians. Then she
trundled the tape to New York and
Los Angeles 10 make a new record
deal.

Al the ume, Bully had no per-
sonal manager or exclusive booking
agent. For years, she had taken the
rare policy of going out on the road
alone, Lanj,rmg along only her guitar
and a suitcase without the assistance
of a road manager. She would nego-
tiate with various agencies o set up
her tours.

Nashville has become her new
home base because of its musical
community feeling. Although she
was voted FM Personality Of The
Year by the free-form disk jockey as-
sociation in 1974, admittedly her
MCA albums have not produced
any top 10 action yet.

However, her constant string of
brilliant concert appearances bodes
well for a smash record before much

Talent

ROD McKUEN
Shuberi Theater, Los Angeles

Attending a Rod McKuen concert is a total lis-
tening experience. The word-painter invalves his
listener with stories and scenes—maostly sad,
mostly of someone looking back in a reflective
mood—which are often familiarly poignant.

A coterie of his local fans Dec. 17 found
themselves going on 2 two and one-half hour
voyage into Rod's past, his present and along
the way, nght smack into some of the best musi-
cal expressions created by other writers.

McKuen's whispery voice was remarkably
strong and projecting when he reached for high
notes in several selections, notably, “If You Go
Away,” “| Shall Be Released,” “In The Port Of
Amsterdam.”

The three most striking moments came when
he did the Mancini-Mercer work, “Moan River,”

in @ stndent march-like mood, with the orches-
tra adding soullul riffs. The inlerpretation was
the most unique of the evening and had the
tune swinging in a new fashion.

The second high spot was the slow, develop-
ing “| Shall Be Released.” It was on this Bob Dy-
lan tune, the ninth of the evening, that
McKuen's voice seemed to open up with power.

The third key point was his tenderly slow
reading of his own “Seasons In The Sun,” writ-
ten, he said, 13 years ago.

There was some beactful music accom:
panying the star, conducted by McKuen's pian-

ist, Gene Palumbo, who shone himself on sew-

(Continued on page 12)

_Signings._

Mew Birth to Buddah. The 12-member soul-
rock group had big hits on RCA, mcluding “It's
Been A Long Time." . . . Hamilton, Joe Frank &
Reynolds to Playboy Records and Joel Cohen's
Kudo 11l Management. Trio previously recorded
far ABC and had gold single of "Don't Pull Your
Love ™

Band of Angels, trio produced by Neil Mer-
ryweather, is latest group to CBS-distributed
Mums Records.

Poet-writer-actress-singer Camille Yarbrough
to Vanguard Records. ... Canada's April Wine
re-signed to Big Tree. . . . Soul producer-singer-
writer Clarence Reid to Atlantic.
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THE TRIAL OF BILLY JACK
THE MOTION PICTURE EVENT OF 1974

Over 10,000,000 people
have seen the movie in the

last two months!

Original Music from the Film

The Trial of Billy Jack

NOW THE NUMBER
ONE-SELLING
SOUNDTRACK

ALBUM IN
AMERICA TODAY

Featuring the single “How I Need You”sung by Michelle Wilson
For Academy Award Consideration

Available on & Records
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Studio
 Track_ |

By BOB KIRSCH

A new “residential” studio, Long
View Farm, is now open in North
Brookfield, Mass. Settled on 145
acres of farm land, the mpcraliun
includes cottages serving as guest
houses and rehearsal halls, a com-
plete studio, instruments “in resi-
dence” including ARPs, organs,
mellotrons, pianos and drums and
lots of farm animals roaming
around.

Owner Gil Markle handles most
of the production and engineering.
Artists who have used the facility to
date include Gary Wright, Mark
Radice, Tom Chapin (formerly of the
Mt. Airy group), Jim Hurt, Jim Car-
roll and John Coury. Well known
session man David Spinozza has also
stopped in lo visit.

uipment in the studio includes
an Aengus 1608 custom console, 3M
l6-track machines, Ampex 4-track
machines, Scully 2-track units and
Revoxes, DBX noise reduction,
AKG and EMT echo, Universal
Audio limiters and compressors,
Neumann and AKG mikes, Sony
closed circuit TV and videotape,
JBL 4320 monitoring, phasers,
stereo synthesizers, digital delays,
graphic EQ on all channels and ca-
pability for quadrasonic.

The complex is 20 minutes from
New York City by plane, offers pri-
vacy and no clocks, says Markle.
Dates depend on the project,

* " ]

In notes from around the country,
the original Beau Brummels are back
together and recording at Amigo
Studio in Los Angeles. Right around
the time of the British musical inva-
sion, you may remember. the five
San Franciscans rolled up a string of
hits including “Laugh Laugh” and
“Just A Little™ as well as several crit-
ically acclaimed singles that many
felt did not make it as they should
have, including "Don’t Talk Te
Strangers™ and “You Tell Me Why.”
Several excellent LPs also emanated
from the band, including “Trangle™
and “Bradley's Barn.”

Guitanst Ron Elliott 15 again han-
dling most of the writing (as he did
in the early days), while Sal Valen-
tino will again be offering his dis-
tinctive vocals. The band’s return to
action LP will be issued on Warner
Bros., with Ted Templeman and
Lenny Warnoker producing.

United Artists’ artists are also
keeping busy, with Baron Stewart
recording at Village Recorders in
Los Angeles produced by Dallas
Smith and Odia Coates (who can be
heard on the last Paul Anka single as
well as on her own single) busy in
Muscle Shoals with producer Rick
Hall.

GRC artists the Counts are work-
ing up a new LP in the label’s Sound
Pit studio in Atlanta, while the la-
bel's Mike Greene is cutting his de-
but set at Pyramid Sound Studios in
Ithaca, N.Y. Ex-Hampton Grease
Band member Lou Futtermen is pro-
ducing.

At Wally Heider's in San Fran-
cisco, Hot Tuna have finished an LP,
and Studio C is being redesigned.
And congratulations to Nancy Wil-
cox, who 15 now handling publicity
for Wally in the Bay Area.

] # w

Congratulations o Dick Jarrard,
new director of labor relations at the
Burbank Studios in Los Angeles.
And kudos to the studio for hosting
the Marine Corps Combat Corre-
spondents’ annual “"Toys For Tots™
dinner.

Talent

® Continued from page 10

eral solo occasions, including a soft backing for
“Have Yourself A Memy Little Christmas™—a
tribute to Judy Garland,

McKuen's hoarse speaking voice does take on
a differant texture when he sings, but not all his
own compositions are super works, The act
needs some editing.

Some good choices for elimination include
“So Long San Francisco" and “The Girl Who Got
Stabbed At The Prom™ (an acknowledged bit of
tomfoolery).

Superb are: "A Single Man,” "If | Could Fly,”
"I Found You," "Stay With Me," “There Goes A
Man Who Tried." ELIOT TIEGEL

LOGGINS & MESSINA
HONK

Berkeley Community Theater

“You people are going to be very happy you
came,” said Honk's Richard Stekol to the capac.
ity crowd (3,600 at the second of two sold-out
shows Dec. 7. “Loggins and Messina are sound-
ing so good.”

He was right, and the high-flying Loggins-
Messina sound was given an extra edge by the
fact that they were recording this show for a live
LP—possibly because of the success of their last
live set, also recorded in front of a partisan Bay
Area crowd. And in front of this crowd LEM and
their superhot band could do no wrong,

They opened, as usual, acoustically with
“Bright City Lights" and a medley of hits:
“Danny's Song,” “House At Pooh Cormer,” “|
Want To Sing You A Love Song."” The band came
on for “Brighter Days.” with Messina switching
to mandolin, and heated things up more with
the Scottish dragoon air of "Be Free” and the
crisp “Holiday Hotel" both featuring Al Garth
on fiddle.

By the time they got to “Danger” everything
was working at full steam. “Angry Eyes” out.
Pocoed Poco. There was a half-hour's worth of
encore material, half the time being taken with
“Yahevella" on which everyane got a chance to
stretch out.

It occurs to me that this band is the domes-
tic, L.A. country-rock equivalent of Elton John's
schiick, with the shared traits of instantly iden-
tifiable good-time songs performed in frenetic
fashion by cream-of-the-crop musicians who are
thoroughly inculcated in their own specific mu-
sical idiom, The only drawback s the contrivedly
frantic action of Loggins, who jumps around
twice as much as Pete Townshend while playing
licks not half as good. But the girls loved it.

Hank, also from Southern California, had a ot
of wares to display and were quite impressive.
Their name is probably due in no small part to
Craig Buhler, who indeed honks admirably on a
variety of horns, sometimes playing two at once.

All six members of the band sing to some ex-
tent, with rhythm guitanst Beth Fitchet and key-
boarder Steve Wood taking many of the lead vo-
cals. They ranged from thumping upbeat rock
hike the classic “Heat Wave" and their own new
single “Hesitation," to a '20s blues, “Oh
Daddy,"" which they were able to give an appro-
priate music-box sort of sound.

The encore was “Gimmie That Wine,” with
tots of Pointers Sisters action in the harmonies.

JACK McDONDUGH

DON McLEAN
Avery Fisher Hall, New York

Don Mclean, Dec. 14, sort of left the feeling,
“is that all there 157 McLean is typically low
key in his concert appearances but he outdid
himself this time. While the bulk of the three-
fourths capacity audience was in the lobby dur-
ing intermission, he strode onstage ahead of

Fey, Morris In
New Colorado
Management Tie

DENVER—-Concert promoter
Barry Fey and Chuck Morris, owner
of the Ebbets Field nitery, have
combined forces to form a new man-
agement office, M.F. Bullet. They
manage Tommy Bolin, Colorado
musician who was former lead gui-
tanist of the James Gang.

Fey and Morris are Denver's two
leading rock impresarios and have
occasionally co-produced concerts
locally. Bolin’s new band showcases
at the Whiskey in Los Angeles Mon-
day and Tuesday (6-7).

Talent In Action

time causing a mad rush to the seats by all. He
opened alone on the cavernous stage and re-
mained alone until the end, some 90 minutes
later, when he was joined by the Persuasions in
“Chapel In The Moonlight.”

Granted, he 15 an excellent musician and a
gifted composer, but he simply didn't generate
enough to sustain a one-man show to a sophis-
licated audience. As the applause began lo
dwindle to the most stalwart of his fans he just
kept right on going and surprisingly seemed
miffed at requests from the audience. "Don’t
worry, you'll get ‘em all," he almost snarled at
one point,

In his favor, the first part of his show went
well. He had the audience participating in sev-
eral of his tunes, notably a Gospel tune “Chil-
dren Go Where | Send Thee,” and his runaway
Jabberwocky type hit, "American Pie." It was
only as It became grossly apparent that he was
alone for the night that peaple began to twitch.
As he presented himself, his act seems more
styled to a college audience where the singular
adufation 1s more commonplace.

The Persuasions, as mentioned, proceeded
McLean and this ageless a cappella vocal ma-
chine indicated why they are one of the finest
and maost respected singing groups extant.

JIM STEPHEN

FRANKIE AVALON
ERICA TREVOR
Bachelors I, Ft. Lauderdale

Although only a few yards from the sand and
surf that made him a top beach moviestar,
Frankie Avalon's night club act bears no resem-
blance to that period in his career and is ex-
tremely up-to-date and polished, With superb
charts, Avalon does an hour and a half show that
starts with his theme, | Got Mosic,” through
some soul and rock numbers ("You Are The Sun-
shine Of My Life,” “She’s One Helluva Woman™)
and even pays tribute to the little girls who
bought his records with a medley of his biggest
hits, “Venus,” "I'll Never Let You Go,” etc. His
rapport with the audience is immediate as he
tells of his eight children, and gets a girl from
the audience to do a duet with him on stage.
Avalon does a bit impersonating some famous
Hollywood actors trying out for the role of
George M. Cohan in “Yankee Doodle Dandy,”
and he does an admirable job.

To those who expected to see Frankie walk
out with a surfboard in one hand and Annette
Funicetlo in the other, they were entertained
royally by a mature, professional singer and en-
tertainer,

Opening the show was singer Erica Trevor,
whose belting style and jazz phrasing reminded
us a little of Anita O'Day in her prime. It's only a
matter of time before some major label signs
this young lady, whose voice and stage presence
is at its peak. ART KAPPER

COMMANDER CODY & HIS
LOST PLANET AIRMEN
WAYLON JENNINGS

Santa Monica Civic Auditorium

One of the strongest and most universally ap-
pealing bills to hit town in a long while was

served up Dec. 14 with the combination of one
of music's major country/rock bands and one of
country’s top names whe is rapidly making a
name for himself with a muititude of audiences.
Commander Cody & His Lost Planel Airmen
were ane of the first bands to aim for the rock
crowd with a country sound, and the eight-piece
congregation showed here they have lost none
of their skill or flair in thes field. Leader Cody on
piano and his band move through everything
from rock to straight country to Western swing,
with a variety of members handling lead vocals,
and the effect is one of genuine fun and strong
audience response. The group has lost none of
ils freshness over the years, and conbinues in
the forefront of a trend it helped begin.
Waylon lennings was the surpnse of the
night to the primarily rock-oriented audience, A
superstar in country, lennings’ strong vocals,
excellent band and top array of songs drew
cheers and applause from the audience during
the songs as well as at the end of each selection.
The interesting point, however, is that Jen.
nings went through basically the same set he of-
fers lo a straight country crowd, not bending his
material to any particular audience. With one of
the most powerful voices in music today, the
artist drew from a vaned repertoire that in-
cluded his own hits “Rambling Man,” “This
Time" and “Lonesome, Onry & Mean,” rock ma-
terial like “Midnight Rides™ and stiming ballads
like “Amanda,” where the reference about being
over 30 and shill wearing jeans brought loud
cheers. Watching the artist get the same fren-
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ried response from the rock crowd as he does
from the country ones without changing his own
standards, one gets the distinct impression that
this is indeed one of the across-the-board super-
stars of the future. BOB KIRSCH

ROY BUCHANAN
HOWARD WALES

Boarding House, San Francisco

Within his first three minutes on stage Dec. 9
Roy Buchanan had casually ripped off as stun-
ning a display of chops as most guitansts sum-
mon up in half a set, and there is little to say
about the man except that the blistering emo-
tion which makes his records so commanding is
even more overwhelming in live performance.

Buchanan, whose beard and belly give him
the appearance of Abe Lincoln masquerading as
a West Virginia frat brother, plays with his eyes
set, his body generally unmoving. But, like many
puitarists, he has a particular tic that manifests
itself during intense passages. his jaw switches
back and forth, click-clack, when he plays,

He did an array of material from his Polydor
albums; he sang a little, as did both his drum-
mer and his bass player—although his accom-
panying band was not the same as recorded
with him on “In The Beginning,” the latest LP.
"Hey loe" incorporated a hot Southern progres-
sive-rock riff and closed out with two minutes of
stone Jimi Hendrix sounds. “I'd Like To Start All
Over Again" was good soul, and the mystical,
sensual numbers (“The Messiah Will Come
Again," "“Nephesh') were chilling. A lady next to
me summed it up in an unexpected way; “He
plays very sexy music.”

Howard Wales, the keyboard-synthesizer man
who is best known locally for his work with Jerry
Garcia, opened the show with his new guitar-
bass-drums outfit. The music—some East Bay
electric funk, some jazz, was intense in its own
right and was done with great finesse and me-
lodic control. JACK McDONOUGH

LARRY WEISS

Pasadena Ice House

Larry {“Rhinestone Cowboy™) Weiss, a vet-
eran writer-producer from the days of the Ameri-
can Breed, made his public debut since signing
as a 20th Century solo artist Dec. 15 and carried
it off in strong style.

Weiss is a singer-pianist of almost a Billy Joel
energy level and it doesn’t hurt that he also has
a striking resemblance to the moustachoed
Omar Shanf. Most of his onginal material
proved interesting and catchy. In particular,
“Breakaway' could do well as a single.

Weiss displayed effective baritone vocalizing
at this longtime Los Angeles area showcase. His
piano was backed by bass and guitar, but he
would probably sound considerably better with
a larger group and another keyboard man.

RACHEL GOLD

Shure Device
Kills Feedback

LOS ANGELES—Shure has
come oul with a $190 anti-feedback
device which is supposed to cut out
the annoying electrical bleats so fa-
miliar to rock concertgoers.

The Shure PE610 Feedback Con-
troller works as a guitar preampli-
fier. It stops feedback by smoothing
out the mstrument’s frequency re-
sponse curve by filters for maximum
gain and can be tuned to each indi-
vidual show room.

Disco Units

® Continued from page 10

new two-turntable mixer. Disco 1V,
turntables, speakers and lighting
system. They also provide the disk
jockey, records for programming,
and take charge of the club’s adver-
tising and promotion.

According to Clive Ross of Tn-
Tone, a recent modernization of
British Columbia’s ligquor laws have
opened up a wide new market for
discos, because dancing is now legal
in a far greater number of estab-
lishments, including many types of
restaurants and the region’s ‘ubi-
quitous “beer parlors.”

Campus_

Campus Activity
Slightly Reduced
As Year Starts

By JIM FISHEL

NEW YORK-—-While colleges
continue to play a major part in
breaking new talent via radio and
live concerts, the economic pinch of
the industry has slightly curtailed
the usual large amount of activity on
campuses.

Throughout the nation, colleges
continue to have drop-offs in enroll-
ment, but there is still an amount of
innovative programming coming
from that vehicle. Because money is
tight, campuses are turning to differ-
ent types of programming including
mini-festivals of traditional jazz,
blues, folk, bluegrass, ete.

This has worked successfully on
many campuses, where there isn't
enough money or interest to gener-
ate consistent appearances by super-
star stature groups.

In addition, booking agencies are
actively trying to showcase up-and-
coming acts in this market, because
it remains one of the few left for that
purpose. A number of nationally-
prominent acts got their first chance
for recognition in the confines of the
nation’s schools while other acts
have polished new stage shows on
colleges, because they consider it 1o
be the true proving ground.

A number of schools are still hav-
ing economic troubles presenting
several shows during the year, be-
cause they usvally have to promole
one show at a time, On the success or
failure of that show, they evaluate
their financial status and add an-
other show if it's feasible. This ap-
pears to be an oncoming eventin the
collegiate market, but many agents
are trying to combat it by packaging
several middle-priced acts into a
concept that will draw enough
people to make money for another.

Other areas coming into impor-
tant play this past year are dance
companies, movies, recreation,
speakers and a variety of specialty.
acts including magicians, comedi-
ans, talent shows, mime, ESP, hyp-
notists and even fire-eaters.

Belt-tightening by record com-
panies has also affected the colle-
piate radio market, by cut-backs in
promotional product. Still, most la-
bels consider the campus radio sta-
tion to be very important in breaking
new artists through concentrated
airplay.

The number of college radio sta-
tion's serviced has decreased, but
record company campus depart-
ments still service most stations ca-
pable of reaching a student market,
whether it be large or small.

An average of 500 stations receive
product from the major labels, al-
though some only receive a partial .
shipment. Most of the records are”
broken down into various Eﬂlﬂgﬂl‘ié
including rock, jazz, pop and sent’
according to station format, al-
though some companies send a -
blanket shipment of every new re-
lease in hopes of reaching new out-
lets.

Even with label support, colle-
giate radio i1s undergoing some
rough times, because of the amount
of funds available for non-commer-
cial broadcasters. Even with this
lessening of funds, some stations are
using creativity and generating
money, by means of taking advertis-
ing for playlists, holding fund-rais-
ing broadcasts and other such func-
tions. Play lists continue to become
more sophisticated as colleges turn
to compuler read-outs and some

(Continued on pape 44) |

&

L&



www.americanradiohistory.com

Playiist Top Add Ons

Playlist Prime Movers » Regional Breakouts & National Breakouts

Top Add Ons and Prime Movers are Determined by Radio Stations.

AVERAGE WHITE BAND—FPick Up The Fieces (Atlantic)
GRAND FUNK-Some Kind Of Wonderful (Capitol)
PAUL ANKA/ODIA COATES—0One Man Woman/One Woman Man (UA)

Pacific Southwest Region Pacific Northwest Region

@ TOP ADD ONS:

PAUL ANBA/QDI CONTES—(ne Man Woman/
One Woman Man (U.A)

DESCO TEX & THE SEX-D-LETTES—-Ged Dancin’
{Chelsta)

RMERNCA—Lonely People (W.B.)

* PRIME MOVERS:

PAURL ANRAODIA COATES—Ore Man Woman/
Dne Woman Mas (1A4)

GEORCE MARRISON -Dark Horse (Agple)
LIRDA RORSTADT-You're Mo Good (Capited)

BREAKOUTS:

FAUL AREAL/DDUR CONTES—DOne Man Waman/
Oine Woman Man (UA)

ERGLES—Best Of My Love (Asylum)

DMSCO TEX & THE SEX-0-LETTES—-Gat Dascin'
{Chelsea)

KHi—Los Angeles

@ TOP ADD ONS:

DAVID CATES—Mewver Let Her Go (Ebekira)
AVERACE WANTE BAND—Pick Up The Pisces
(Atlantic)

ENGLES—Best Of My Love (Asylum)

* PRIME.MOVERS:

AVERAGE WHITE BAND—Pick Up The Pisces
[ Allanlic)

AMERICA-Lonely Peaple (W.8.)

RUFUS—You Gol The Love (ARD)

BREAKOUTS:

AVERACE WHITE BAND-Fick Up The Preces
{Atlantic)

EAGLES=Hest OF My Lere {Asylum)

GLORA GATNOR—Never Can Say Goodbye
(MG}

KFRC—S5an Francisco

# PAUL ANKA/ODIA COATES—0ne Man
Woman/0ne Woman Man (UA)

o DISCOTEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea)

% LINDA RONSTADT-You're No Good
(Capitol) 25-20

+ CARDL DOUGLAS-Doctor's Orders
(Midland International) 22-18

K100 (KIQQ-FM)—Los Angeles

« AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

o DAVID GATES—Never Let Her Go
(Elektra)

« ELTON JOHN-Lucy In The Sky With
Diamonds (MCA) 4-1

+ LINDA RONSTADT-You're No Good
(Capitol) 22-17

KYA-San Francisco

« DAVID BOWIE-Changes (RCA)

s GRAND FUNK—Some Kind Of Wonder-
ful (Capitol)

+ MO POSITION CHANGE

*

KKDJ-FM—Los Angeles

o OHIO PLAYERS—Fire (Mercury)

s BARRY WHITE-You're The First, The
Last, My Everything (20th Century)

+ DONNY & MARIE D-Morning

Side Of The Mountain (MGM) 27-17

LINDA RONSTADT=You're No Good

(Capitol) 26-20

KAFY—Bakersfield, CA.

o EAGLES—Best Of My Love (Asylum)

. ﬂﬂﬂ DENVER—-Sweet Sumender

# STEVIE WONDER-Boogie On Reggae
Woman (Tamia) 19-10

* EII‘I’ MANILOW—Mandy (Bell) 26-

KCBQ—San Diego
« NONE

[ ]

+ ELTON MOHN—Lucy In The Sky With
Diamonds (MCA) 15-6

* lilaﬂ.giﬂ REDDY-Angle Baby (Capitol)

KRUX—Pheenix

o PAULANKA/ODIA COATES—(ne Man
Woman/0One Woman Man (ULA)

« EAGLES—Best Of My Love (Asylum)

+ GEORGE HARRISOM-Dark Horse
(Apple) HB-17

+ PAUL DAVIS—Ride Cowboy
(Bang) 17-10

r

'em

I » AMERICA—Lonely People (W.B.)

o MARIA MULDAUR-I'm A Woman

(Reprise)
+ PAUL ANKA/ODIA COATES—0ne Man
g;mmne Woman Man (U.A.) HB-
+ EAGLES—Best Of My Love (Asylum)
2925

KQEOQ-Albuquerque
o GEORGE HARRISON-—Ding Dong

Dong (Apple)
s AM Lonely People (WB.)
+ PAUL ANKA/ODIA COATES=0ne Man
Woman/One Woman Man (UA.) 27-

21
+» GLOMA GAYMOR—Mever Can Say
Goodbye (MGM) 18-15

KPOI- Honolulu
« MO NEW LIST

&
o
#

» EAGLES—Best Of My Love (Asylum)

s OHIO PLAYERS=Fire (Mercury)

> ;rm-i.uneh People (W.B.) 31-

# GRAND FUNK-Some Kind OfWonder-
ful (Capitol) 32-25

KIOI-FM—San Francisco

= NO MEW LIST

L ]

&

*

KSFX-FM—=San Francisco

= OHIO PLAYERS—Fire (Mercury)

= AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

+ RUFUS—You Got The Love (ABC) 14-4

+ CAROL DOUBLAS-Doctor's Orders
(Midland International) 25-16

KSI0—5an Josa

® El}-l.ﬂﬂﬂ—TheEnterh'mer{l}ﬂum
i3

o POLLY BROWN-Up In A Puff Of
Smoke (GTO)

+ CARPENTERS—Please Mr. Postman
(A&M) 19-10

* :ﬂFI]S—-‘I’uu Got The Love (ABC) 20-
1

KLIV—San Jose

» MO NEW LIST

w

KJOY-Stockton, CA

o EAGLES—Best Of My Love (Asylum)

« AMERICA-Lonely People (W.B.)

» STYX=Lady (Wooden Nickel) 29-15

+ AVERAGE WHITE BAMD —Pick Lip The
Pieces (Atlantic) 13-5

KNDE-Sacramanto

« AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

« TONYORLANDO & DAWN-—Look In My
Eves Pretty Woman (Bell)

+ GLORIA GAYNOR-—Never Can Say
Goodbye (MGM) 22-16

& PAUL ANKA/ODIA COATES—0ne Man
Woman/0ne Woman Man(U.A.) 13-8

KR—Seattle

o w BROTHERS—Black Water
« DONNY & MARIE OSMOND—Moming
Side Of The Mountain (MGM)
& JETHRO TULL-Bungle In The Jungle
(Chrysalis) 15-5
& ?;I'FHS-‘I’W Got The Love (ABC) 28-
KING—Saattle

« NO NEW LIST

L
L

WRB—Tacoma

Breakouts are Determined by Billboard's Chart Dept.

CARPENTERS—Please Mr, Postman (ASM)
ARRY MANILOW-—Mandy (Bell)
LINDA RONSTADT-You're Mo Good (Capitol)

« MO NEW LIST
L
o

 }

KTRC—Tacoma

o MO NEW LIST

]

b i

o

KEW—Portland .

o GLORIA GAYMOR-Never Can Say
Goodbye (MGM)

» MAC DAVIS—Rock ‘N Roll {| Gave You
The Best Years Of My Life) (Columbia)

# AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) HB-17

+ GRAND FUNK-Some Kind Of Wonder-
ful (Captiol) HB-16

KISN—Portiand

o STYX-—Lady (Wooden Nickel)

e« TODD RUMDGRUN-Wolfman lack
(Bearsville)

+ AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 23-10

* ﬂEELES-Best Of My Love (Asylum)

KTLK—Denver

o« CAROL DOUGLAS—Doctor's Orders
(Midland International)

o ELECTRIC LIGHT ORCHESTRA=Can't

Get It Qut OFf My Head (UA.)

+ GLORIA GAYMOR—Never Can Say
Goodbye (MGM) 40-28

* TEHEHH-Lnneiy People (W.B.) 29-

KIMN-Denver

« DAVID GATES—Never Let Her Go
(Elektra)

« CAROLE KING—Nightingale (Ode)

" T?Eﬂﬂlwluneh People (W.B.) 25

+ JOHN DENVER—Sweet Surrender
(RCA) 26-9

KCPX—5alt Lake City

« TONY ORLANDO & DAWN-Look In My
Eyes Pretty Woman (Bell)

= EAGLES—Best Of My Love (Asylum)

« POLLY BROWN-Up In A Puff Of
Smoke (GTO) HE-ES

& STYX-Lady (Wooden Nickel) HB-30

Southwest Region

# TOP ADD ONS:

AVERAGE WHITE BAMD—Pick Up The Pieces
{AHankic)

AMERICA-Lonely Peapls (W 5.)

DOOBE BROTHERS—Black Water (WA )

+ PRIME MOVERS:

BARRY MARILOW-Mandy (Beil
CARPENTERS—Plexse Mr. Postman (ASM)
RUFUS—You Got The Love (ABC)

BREAKOUTS:

DOOSIE BROTHERS—Black Water (WE)
AMERSCA—| onely People (W.B.)

AVERAGE WHITE BAND-—Fxk Up The Fieces
{Atlantic)

*
KNUS-FM-Daltas
« NO NEW LIST

92-K (KAFM-FM)—Dallas

« AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

» GRAND FUNK-Some Kind 0fWonder-
ful (Capitol)

* ﬂll'l' MANILOW-Mandy (Bell) 33-

# ELTON JOHN—Lucy In The Sky With
Diamonds (MCA) 7-3

KFLZ-FL Worth
» RO NEW LIST

w
: 1

KXOL-FL. Worth

= CHARLIE ROSS—Thanks For The
Smiles (Big Tree)

o SPLINTER-Costafine Town (Dark
Horse)

+ BARRY MANILOW-—Mandy (Bell) 12-5

- EEIIIE_M Of My Love (Asylum)

—— =

+ DONNY & MARIE OSMOND—-Morming
Side Of The Mountain (MGM)

& JI{!EH;DLEHHH—#EII Dream (Apple)
HE-

+ BARRY WHITE-You're The First, The
L:nstE My Everything (20th Century)
13-

RELP-El Paso
o LINDA RONSTADT=You're No Good
{Capital)

» MAC DAVIS—Rock ‘N Roll {1 Gave You

The Best Years Of My Life) (Columbia)

WLS—Chicago _

Based on station playlists through Thursday (12/26/74)

GLORIA GAYNOR—Never Can Say Goodbye (MGM)
GRAND FUMK—Some Kind Of Wonderful {Capitol)
EAGLES—Best 0f My Love (Asylum)

Mid-West Region

® TOP ADD ONS:

GLOMA GATMOR-Never Can Say Goodbye
(MWGM)

GRAND FUNE-Some Kisd O Wonderful
(Capitod)

PAUL ML DD COATES-Dine Man Woman/
Ome Woman Man (UA)

# PRIME MOVERS:

CARPENTERS—Please Mr. Postman (AEM)
GLORIA GATMOR-Never Can Say Goodbye
(MGM)

DODRIE BROTHERS=EBiack Waler (WB.)

BREAKOUTS:

GLOMA GAYMOR-—Newver Can 53y Goodbye
(MGM)

PAUL ANKA/DDUA COATES - (ne Man Wamsn/
One Woman Maa (UA)

GRAND FUNE-Some Kind Of Woaderful
{Capétol)

» GUESS WHO—Dancin' Fool (RCA)

« BARRY MANILOW-—Mandy (Bell)

#« CARPENTERS—Flease Mr. Postman
(AEM) 14-7

+ MEIL SEDAKA-Laughter In The Rain
(MCA) &3

& GRAND FUNK—Some Kind OfWonder- WCFL—Chicago

ful (Capital) HB-21
« CARPENTERS—Please Mr. Postman
(AEM) 23-16

XEROK-EI Paso.
» CAROLE KING—Nightingale (Ode)
« DOOBIE BROTHERS-Black Water

(WB.)
+ NO POSITION CHANGE

W

KAKC-Tulsa

» DONNY & MARIE OSMOND-Morning
Side Of The Mountain (MGM)

+ PAUL DAVIS-Ride'em Cowboy
(Bang) 20-13

» BARRY WHITE-You're The First, The
L;st. My Everything (Z20th Century)
18-11

KELI-Tuksa

. WE BROTHERS—Black Waler

s lﬁEﬂlH—l.nn:h People (W.B.)

+ CARPENTERS—Please Mr. Postman
(ALM) 10-4

+ JOHN LENMON-—£9 Dream (Apple)
EX-26

WKY—0Oklahoma City

« AMERICA—Lonely People (W.B.)

« AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

« CARPENTERS-Please Mr. Postman
(A&M) 22-8

« DOOBIE BROTHERS—Black Water
(W.B) 39-28

KOMA—Ohiahoma City

» CAROLE KING=Ninghtingale (Ode)
- mu}#t BROTHERS—Black Water
+ RUFUS—You Got The Laove (ABC) 29-

10
w Hﬂl’f MANILOW—Mandy (Bell) 14-

WTIX—MNew Orleans

o GEORGE McCRAE-| Get Lifted (TK)

« OHIO PLAYERS—Fire (Mercury)

* il:ll'l" MANILOW-—Mandy (Bell) 18-

» CARPENTERS-Please Mr. Postman
(A&M) 20-16

KEEL—S5hreveport

« NO NEW LIST

L 1
o

www americanradiohistorv com

e JETHRO TULL-Bungle In The Jungle
(Chrysalis)

« GLORIA GAYMOR—Mever Can Say
Goodbye (MGM)

« MO POSITION CHANGE

-
WOKY —Milwaukee
=« NONE

« PERRY COMO-Christmas Dream
(RCA) 25-10

+ GLORIA GAYNOR-Mever Can Say
Goodbye (MGM) 27-16

WZUU-FM —Milwaukes

« POLLY BROWM-Up In A Puff Of
Smoke (GTO)

« JOHN DENVER-Sweet Surrender
(RCA)

+ DONNIE & MARIE OSMOND—-Maom-
ing Side Of The Mountain (MGM) 10-6

+ BARRY MANILOW—Mandy (Bell)11-8

WIFE-Indianapolis

» GRAND FUNK-Some Kind Of Wonder-
ful (Capitol)

« ELVIS PRESLEY-Promised Land
(RCA)

* %ﬂ;ﬁ-ﬂm Of My Love (Asylum)

-1

+ PAUL ANKA/ODIA COATES—0ne Man

Woman/0One Woman Man (UA) 29-

19
WIRL—Peoria, IL
= NONE

» DOOBIE BROTHERS—Blachk
(W.B.) 21-15

Water

+ MAC DAWVIS—Rock "N Roll (I Gave You

The Bast Years Of My Life) (Col) 25-19
WDEY —Minneapolis

« DAVID BOWIE-Changes (RCA)

« TONY ORLANDO & DAWN-Look Inta

Eyes P Wo Beli
1— M Mﬂ&ﬂ} Water
(WEB) 29-18

+ JIM STAFFORD-Your Bulldog Drinks
Champagne {(MGM) 30-19
Minneapois

« PAULANKA/ODIA CORTES—0One Man
Woman/One Woman Man (UA)

o STYX-Lady (Wooden Mickel)

+ CARPENTERS—Please Mr. Postman
(A&M) 19-12

» PAUL McCARTMEY & WINGS-Sally
G./Junior's Farm (Apple) 17-11
KDIL—0Omaha

o AVERAGE WHITE BAND—Fick Up The
Pieces (Atlantic)

& mm E}E BROTHERS—Black Water

+ STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 28-15

+ BARRY MANILOW-Mandy (Bell) 24-

14
KIOA-Des Moines

= PRUL AWCA/ODIA CORTES~0One Man
Woman/0One Woman Man (LU.A)

= ERGLES—Best Of My Love (Asylum)

+ HARRY CHAPIN—Cat's In The Cradle
(Elektra) 11-3

+ BARRY WHITE-You're The First, The
Il.g:'l} My Everything (20th Century)

KKLS—Rapid City, SD

L

+ CARPENTERS—Please Mr. I:*‘n:stman
(A&M) 18-9

# GRAND FUNK—Some Kind Of Wonder-
ful {Capitol) 14-7

KQWE~Fargo, ND

NO NEW LIST

=

OK-SL. Louis

—— T

NEW LIST

|

=

:.r,:-il|

KSLO-FM-5t. Louis
» GLORIA GAYNOR-Never Cai Say
Goodbye (MGM)

L ]
# MNEIL SEDAKA—Laughter In The Rain

(MCA) 19-10
« OHIO PLAYERS—Fire (Mercury) 20

ful (Capitol)

« JOHN LENNON-#9 Dream (Apple)

# GLORIA GAYNOR—Never Can Say
Goodbye (MGM) EX-18

+ CAROL DOUGLAS—<Doctor’s Orders
{Midland International) EX-25

North Central Region

@ TOP ADD ONS:

AVERAGE WHITE BAND-Pick Up The Pieces
{Atlantic)
MICHAEL WOLM-When A Child |5 Born

(Mercury)
POLLY BROWN=Lip In & Pulf 0f Smoke (GT0)

+ PRIME MOVERS:
CARPENTERS-Please Mr. Postman (AGM)

BARET MANILOW—Mandy (Bell)
LINDA RONSTADT=You're. No Good (Capitol)

BREAKOUTS:

LINDA ROMSTADT=You're No Good {Capdbol)
CAROL DOUGLAS-Dector's' Orders (Midland
Indernatinnal)

GRARD FUNK=3ome Nind 01 Wonderful
{Capitol)

CKLW—Detroit .

» MICHAEL HOLM-When A Child Is
Born (Mercury)

L]

+ BARRY MANILOW-—Mandy (Bell) 24-
17

+ EAGLES—Best Of My Love (Asylum)
26-22

WERD -Grand Rapids

« MNONE

: “]Il Y MANILOW-—-Mandy (Bell) 18-

& CARPENTERS-Please Mr. Postman
(A&M) 14-9

1.96 (WZIM-FM)—Erand Rapids

» AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

+ BARRY MANILOW-—Mandy (Bell) 11-4

THREE DEGREES-When Will | See

You Again (Philadeiphia int’l 20-14

WTAC=Fint, MI

» DOHIO PLAYERS—Fire (Mercury)

» LUNDA RONSTADY—You're No Good
(Capital)

+ CARPENTERS—Please Mr. Postman
(A&M) 18-10

+ CAROL DOUGLAS—Doctor's Orders
(Midiand International) 30-21

WIXY-Cleveland, Ohio

L

(Continued on page 14)
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JANUARY 4, 1975, BILLBOARD

Billboard

Top Add Ons and Prime Movers are Determined by Radio

Stations. Breakouts are Determined by Billboard's Chart Dept.

Playlist Top AddOns @
Playlist Prime Movers *

Based on station playlists through Thursday (12/26/74)

® Continwed from papge |3

» WO NEW LIST

L

o

&

ll-q_@i[l‘m— Pittsburgh
LINDA RONSTADT—You're Mo Good
(Capital)

o AVERAGE WHITE BAND—Fick Up The
Pieces (Atlantic)

+ (CARPENTERS—FPlease Mr. Postman
(A&M} 19-11

& WNEIL SEDAKA-Laughter In The Rain
(MCA) 18-13

E.’_‘*-EFWE'! _
CAROL DOUGLAS—Doctor's Orders
(Midland Intemational)

= POLLY BROWN-Up In A Puff Of
Smoke (GTO)

« DOOBIE BROTHERS—Black
(W.B.) 147

* EEIL?.E-HEH 0f My Love (Asylum)

WKBW—Buffalo ~ -

e GLORIA GAYNOR—Never Can Say
Goodbye (MGM)

o GLADYS KNIGHT & THE PIPS—| Feel A
song In My Hearl (Buddah)

# CAROL DOUGLAS-Doctor's Orders
(Midland International) 25-16

# JETHRO TULL—Bungle In The Jungle
{Chrysalis) 26-22

WGR() —Buffalo

» GRAND FUNK—Same Kind Of Wonder-
ful (Capitol)

» AMERICA-Lonely People (W.B.)

# BARRY MANILOW-—-Mandy (Bell) 20-
15

# NEIL SEDAKA-Laughter In The Rain
(MCA) 53

W5Al-Cincinnati

= MO NEW LIST

Water

w

o

WCOL—Columbus o

@ JOHN LENNON—#19 Dream (Apple)

» CAROLE KING—Nightingale (Ode)

# STYX—Lady (Wooden Nickel) 26-15

# EAGLES—Best Of My Love (Asylum)
22-12

WAKY ~Louisville

o COMMODORES—| Feel Sanchfied
(Maotown)

® CHARLIE ROSS—Thanks For The
Smiles (Big Tree)

+ GRAND FUNK—Some Kind OfWonder-
ful (Capitol) 28-10

# LINDA RONSTADT-You're No Good
(Capitol} 18-6

WTUE-Dayton, OH

= AMERICA—Lonely People (W.B.)

= AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

# DOOBIE BROTHERS—Black Water
(WE.) 36-25

# LINDA RONSTADT-You're No Good
{Capitol) 37-26

WBGN —Bowing Green, KY

= POLLY BROWN-LUp In A Pulf Of
smoke (GTO0)

@ CHARLIE DANIELS BAND—The South
Will Rise Again (Kama Sutra)

# CARPENTERS—Please Mr. Postman
(AEM) 9-2
TELLY SAWALAS—If (MCA) 20-16

IIIEI‘-Enl, PA

—Er—rermE T

» GRAND FUNK—Some Kind Of Wonder-
ful (Capitol)

= [FRANKIE VALLI-My Eyes Adored You
(Private Stock)

# CARPENTERS—FPlease Mr.
(AEM) 14-5

& BARRY MANILOW—-Mandy (Bell)6-1

Southeast Region

Postman

& TOP ADD ONS:

AVERREE WHITE BAND-—Pick Up The Pieces
N (AHantic)

JOM MITOHELL —Big Yellow Taxi (Asylum)

CARDLE WONG—Nighimgale (Dde)

* PRIME MOVERS:

LINDA RORMSTADT—Yoo're Mo Good (Capitel)
STENME WONDER-Boogie On Reggae Woman
(Tamia)
ELORI GAYMOR-Hever Can Say Goodbye
(MG

BREAKOUTS:

EAGLES—Hesi (4 My Love {Asylam)

TONY ORLANDD & DAWN-—Look In My Eyes

Pretty Woman (Bell)

GLORIA GATWOR—Mever Can Say Goodbye
1 (MGM)

* NO MEW UIST

L
Lo

HI'DH —Atlanta

» JONI MITCHELL-Big Yellow Taxi
(Asylum)

» CAROLE KING—Nightingale (Ode)

# JOHN DENVER-Sweet Surrender
(RCA) 37-28

* TONY ORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell) 28-21

1.9 (WZGO-FM)—Atianta

e JIM STAFFORD=Your Bulldog Drinks
Champagne (MGM)

* NO POSITION CHANGE

I\‘lﬂl-luluth -

» AVERAGE WHITE BAND—Pick I_Fp The
Fieces (Atlantic)

o TELLY SAVALAS-If (MCA)

& ;EEHIEI—LUM!: People (W.B.) 36-

# GLORIA GAYNOR-Mever Can Say
Goodbye (MGM) 20-14

WSGN—Birmingham, AL

NO NEW LIST

L]
]
;|
o

WHHY —Montgomery, AL

= RINGO STARR—No No Song (Apple)

® STYX—Lady (Wooden Nickel)

# LINDA ROMSTADT—You're Mo Good
(Capitol) 19-12

« MARIA MULDAUR-I'm A Woman
(Reprise) 28-20

WTOB—Winston/Salem, NC

» AVERAGE WHITE BAND=Pick Up The
Pieces (Atlantic)

= DOOBIE BROTHERS—Black
(W.8)

+ PAUL McCARTNEY & WINGS—5ally G.
{Apple) 23-14

# DOMNNY & MARIE OSMOND—=Morning
Side 0f The Mountain (MGM) 24-15

WSGA—Savannah, GA

= FRANKIE VALLI-My Eyes Adored You
(Private Stock)

Water

L 4

* E;.HF-EESI Of My Love (Asylum)
17-1

+ BARRY MANILOW—Mandy (Bell) 12-7

WTMA—Charleston, 5C

» GRAND FUMK-Some Kind Of Wonder-
ful (Capitol)

» GLORIA GAYNOR—Never Can Say
Goodbye (MGM)

# STEVIE WONDER-Boogie On Reggae
Woman (Tamla) 27-19

& CARPENTERS—FPlease Mr. Postman
(A&M) 13-7

'A‘lll-lhlu[h NC
JOHN LENNOM =39 Dream (Apple)
s TONY ORLANDO & DAWN - Look In My
Eyes Pretty Woman (Bell)
# LINDA RONSTADT-You're No Good
(Capitol) 27-17
% E.IH.AEE-nEest Of My Love (Asylum)
Z21-1
WORD-S5partanburg, SC
» MO NEW LIST

AYS—Charlofte, NC
NO NEW LIST

5-11|I:¢1-

WNOX—Knoxville, TN
* NO NEW LIST

»
b

1
WGOW —Chattancoga
= NONE

*  PAUL McCARTNEY & WINGS—unior’s
Farm (Apple) 21-8

& HARRY CHAPIN=Cat's In The Cradle
(Elektra) 22-10

KARY-Little Rock

* NONEWLST

Hﬂﬂ—m
MICHAEL HOLM-When A Child Is
Barn (Mercury)

® PAULANKA/ODIA COATES—0ne Man
Woman/0ne Woman Man (UA.)

* OHI0 PLAYERS-Fire (Mercury) 28-
10

* GLORA GAYNOR—Never Can 3ay
Goodbye (MGM) 25-18

WMPS —Memphis

* BROWNSVILLE STATION—Mama
Don't Allow Mo Parkin' (Big Tree)

]

* ELTON JOHN—Lucy In The Sky With
Diamonds (MCA) EX-4

* BARRY MANILOW-—Mandy (Bell) 14.
11

WMAK —Nashville WGH—MNewport News, VA

* NO NEW LIST * MO NEW LIST

L ] L]

* #

4@ &

WLAC—Nashville WYRE—Annapolis, MD ==
» NO NEW LIST ® JOHN LENNON—#9 Dream (Apple)
. ® MAC DAYIS—Rock "N Roll (| Gave You
* The Best Years Of My Life) (Columbia)
* * NO CHANGE IN POSITIONS
Huﬂ-llmm

EAGLES—Best Of My Love (Asylum)

® PAUL DAVIS—-Ride 'Em Cowboy
{(Bang)

# STEVIE WONDER-Boogie On Reggae
Woman (Tamla) 25-17

* GLORIA GAYMOR—Never Can Say
Goodbye (MGM) 13.5

WHIN—Miami

# NO NEW LIST

L ]

*

L ]

¥-100 (WHYI-FM)—Miami/Ft. Lauderdale

* NONE

]

# STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 20-14

& JETHRO TULL—Bungle In The Jungle
{Chrysalis) 25-19

WLCLY—Tampa

& NO NEW LIST

L |

&

&

WQPD—Lakeland, FL

® GEORGE HARRISON-Ding Dong
Dong (Apple)

® JOHN DENVER-Sweet
(RCA)

« LINDA RONSTADT-You're No Good
(Capitol) 26-12

& W—Beﬂ Of My Love (Asylum)

Mid-Atlantic Regjon

® TOP ADD ONS:

Surrender

JOHN LENNON—£5 Dream {Apple)

DONNY & MARIE QSMOMD-Morning Side 0
The Mourtain (MGM)

DOOBIE BEROTHERS —Black Wier (W.0.)

* PRIME MOVERS:

DODBIE BROTHERS=Black Water (WB.)
CARPENTERS—Fieaze Mr. Postman (ALM)
EAGLES—Best 01 My Lowe {Asylum)

BREAKOUTS:

DOOBIE BROTHERS—Biack Water (W.8.)
JOHM LENNON= 21 Dream (Apple)

DONNY L MARRE O3MOND—Moming Sde (H
The Mowntain (MGM)

WFIL-Philadelphia
@ DONNY & MARIE OSMOND-Morning
Side OF The Mountain (MGM)

°
* MO POSITION CHANGE
-

I’A‘LEE Richmond, VA

JOHN LENNON-#9 Dream (Apple)
® LYNYRD SKYNYRD—Free Bird (MCA)
* CARPENTERS—Please Mr. Postman

(A&M) 13-4
+ DOOBIE BROTHERS—Black

(W.B) EX-24

Water

Northeast Region

® TOP ADD ONS:

GRAND FUMK-Some Kind Of Wonderfs|
{Capitof)

DISCO TEX & THE SEX-D-LETTES =62t Dancan’
(Chelsen)

AMERICA-Loney Peaple (W.5.)

* PRIME MOVERS:

BART MARILOW-Mandy (Bell)

AVERAGE WHITE BAND=Pich Up The Fieces
{Atlantic)

ICERPENTERS —Please Mr. Postman (AEM)

BREAKOUTS:

AMEBICA-Lonely People (WE.)

AVERAGE WHITE BAMD-—Fick Up The Pisces
(| Aithastic )

GRAND FUWE=S5ome Kind OF Wonderful
{Capital)

WABC—New York City
* NO NEW LIST

i

"
WPIX-FM—MNew York City
® NO NEW UST

L]
i

o
WBBF —Rochester, NY
* NO NEW LIST

WRK( —Baoston
o DISCO TEX & THE SEX-O0-LETTES—Gat
Dancin' (Chelsea)

# DOMNNY & MARIE 0SMOND-Momning
Side Of The Mountain (MGM) 159

* CARPENTERS—Please Mr. Postman
(AEM) 17-11

WMEX - Boston

* GRAND FUNK-Some Kind OfWonder-
ful (Capitol)

& MEIL SEDAKA—Laughter In The Rain
(MCA) 13.7

* [ELTON JOHN—Lucy In The Sky With
Diamonds (MCA) 10-5

WI1BG— Philadelphia WYBF-FM—Framingham, MA
* DDOBIE BROTHERS—Black Water = ND NEW LIST
(W.B.) .
o GEORGE HARRISON-Ding Dong *
Dong (Apple) *
* g.gEl.IES-Best Of My Love (Asylum)  WPRO~Providence
-1 * NO NEW LIST
* PAULANKA/ODIA COATES-OneMan o
'I'fnmanf[lne Woman Man (UA} 27- &
*
w—-ﬂﬂm WORC—Worcester, MA,
* NO NEW LIST » POLLY BROWN-Up In A Puff Of
- Smoke (GTD)
" * GEORGE HARRISON-Ding Dong
s ; Dong (Apple)
WRC—Washington # BARRY MANILOW—Mandy (Bell) 23-
* NO NEW LIST 11
. *  PAUL McCARTNEY & WINGS—Sally G.
e (Apple) 13-8
* _ WDRC - Hartford
WCAD—Baltimore ® GRAND FUNK-Some Kind Of Wonder-
o STYX-Lady (Wooden Nickel) ful (Capitol)

® JOHN LENNON—#9 Dream (Apple)
# GEORGE HARRISOM—Dark Horse
le) 22-15
RO TULL-Bungle-in The Jungle

® AMERICA—Lonely People (W.B.)

# [ELTON JOHMN—Lucy In The Sky With
Diamonds (MCA) 13-5

# AL MARTINO-To The Door Of The Sun

(Chrysalis) 17-12 (Capitol} 14-6

WLPL-FM —Baltimore WPOP—Hartford

® DISCOTEX & THESEX-O-LETTES—Cet » AVERAGE WHITE BAND—Fick Up The
Dancin' (Chelsea) Pieces (Atlantic)

® DAN FOGELBERG—Fart Of The Plan = GRAND FUNK—Some Kind 0f Wonder-
(Epic) ful (Capitof)

* DOOBIE BROTHERS—Black Water ~ CARPENTERS—Please Mr. Postman
{W.B.) 26-17 (A&M) 22-12

* GLORIA GAYMOR—Mever Can Say # AMERICA—Lonely People (W.B.) 28-
Goodbye (MGM) 23-15 23

www americanradiohistorv com

WTRY—Albany

*  PLOT-Magic (EMI)

® JIM STAFFORD-Your Bulldog Drinks
Champagne (MGM)

¥ AVERAGE WHITE BAND—Fick Up The
Pieces (Atlantic) EX-19

* STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 18-10

WPTR-Albany

. I;"L;J JOEL—The Entertainer {Colum-
i
® LINDA RONSTADT-You're No Good
(Capital)

e ﬁll‘r MANILOW—Mandy (Bell) 17-
* GLORIA GAYNOR—MNever Can Say
Goodbye (MGM) 22.17

£ Copyright 1974, Billboard Publi-
cations, Inc. No part of this publica-
tion may be reproduced, stored in a
retrieval system, or transmitted, in
any form or by any means, elec-
fronic, mechanical, pholocopying,
recording, or otherwise, without the
prior written permission of the
publisher,
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Radio-TVProgramming

Radio May See An Increase In
Disco Music, Less Of Nostalgia

® Conrinued from pupe 3

self as a programmer, has been set-
ting the pace for many of the
younger men. George Wilson him-
self has contributed immensely to
the prowth of both air personalities
and program directors associated
with him.

These younger program directors,
usually without exception, have for-
mulated highly involved concepts
about Top 40 radio and put them
into practice. These concepts, usu-
ally, pare a radio’s air sound down to
the nitty gritty, the ultimate tools in
audience reach. When, in Los An-
geles a few months ago, one particu-
lar radio station came in extremely
strong in young adult women, one of
the program directors was able to
whip out a slide rule and prove that
the station had somehow acquired
more women listeners than existed
in the city.

Years ago, a program director
more than likely would have never
known that an opposing station had
committed skulduggery; uniquely
enough, no program director might
have known enough to even attempt
such a ratings manipulation,

And these program directors are
quite competitive, There have been
cables chopped, currents changed,
studio fires, and even one tower de-
molished—all without any proof, of
course, of foul play.

In general, the competition has
been on the air.

But even on the air, the younger
breed are making definite strides
and, usually, winning. Rick Carroll
at KK DJ has been able to keep Bill
Drake, the radio hero of a few years
ago, from doing as well as he might
have with K1QQ.

Tom Straw at KSEA in San Diego
has been able 1o do quite well
against older professionals in that
market.

This is not to infer that the world
of radio is for the young . .. just that
they have been able to invade and
hold their ground so far. Jim Mad-
dox took over a loser—KDAY —that
had never done well in Los Angeles
as a Top 40 station and went soul
with it, using the same concepls pre-
vailing on FM Top 40 to knock off
the long-time soul leader in Los An-
geles, WGFJ.

By the same token, several
changes are happening in country
radio and time may prove their
value, For instance, KGBS in Los
Angeles is using record sweeps and
keeping the sound “gentle.”

Radio may also make several
strides technically in the next few
months . . . and not just in the use of
automation equipment in combina-
tion with air personalities to regulate
and control the air sound. For one
thing, the FCC may see fit to ap-
prove a particular discrete quadra-
phonic broadcasting system this
year. The results of the experimental
tests in San Francisco are in.

Too, there have been enormous
strides in research in the past few
months that will grow into wider use
in the coming year. For instance, the
computer analyzing project devel-
oped by Jack McCoy and Doug Her-
man for Bartell Media. This project
can decipher an ARB ratings survey
into common language and then
make suggestions on what the pro-
gram director can do lo improve his
market situation.

In San Francisco, Schastian Stone
and Willis Duff have harnessed the
rather unorthodox methodologies of

Dr. Tom Turicchi and his CRI firm
to evaluate records, air personalities,
commercials—all facets dealing with
the on-air sound of a radio station.
These studies will more than likely
be used by more and more radio sta-
tions and record companies during
the coming months as Turicchi can
also evaluate such esoteric factors as
“listener fatigue™” and tunecut.

Some of the more interesting
things thiat you can expect more of in
coming months include the simul-
casting of radio stations on TV, This
1s not new. WLW in Cincinnati has
long been simulcasting a TV show in
that market and attempts in the past
to do away with the audio part of the
TV show on the radio station have
mel with mmstant outcries from the
audience.

But there have been several shows
on TV-—specifically the contempo-
rary music pregrams—that have
been simulcast on FM because of
the better audio and the stereo capa-
bility of FM,

KMET in Los Angeles broadcast
the recent Rose Bowl Parade in ma-
trix quad ... live ... simulcasting
with local TV station channel 11.

While TV audio has the capability
for broadcasting in stereo and even
quad matnx, it'’s monaural; thus the
FM simulcasts make sense and there

may be even more such specialized
programming in days to come,

Last, you can expect several im-
provements during the coming year
in the overall approach to radio.
Many radio men today are totally
fed up with lack of proper treatment
and representation at the association
level. There has been an “awak-
ening” by FM broadcasters and a
stronger, more aggressive voice
through the National Assn. of FM
Broadcasters. You can expecl some
movement of radio men toward this
younger, more alerl organization
that seems o offer more value and
interest for radio.

But the recession—whether here
now or coming or merely the scare of
it—has caused many radio and tele-
vision people to do a double-think in
the past few weeks. And this ten-
dency to run scared will increase in
weeks and maybe months to come.

It has ramifications ranging from
the music played on the air, pro-
gramming in general, the air person-
alities, and the technical advance-
ments just around the corner.

But first, we should consider the
financial situation that many radio
men feel will be hampering radio in
days to come. It should be noted
that, however, the mere scare of a re-
cession might be beneficial, as 1t will
bring about even more efficiency,

The first phase of this enforced ef-
ficiency is being felt right now. The
firms that manufacture equipment
for automation can not supply the
demand. And, although the main
force is in FM radio, AM radio 5
also automating either fully or par-
tially at a decent pace. One major fa-
cility in Los Angeles, for example,
has been exploring automation
equipment o use in conjunction
with live air personalities.

A survey by the National Assn. of

FM Broadcasters, just released, re-
veals that 25.3 percent of all FM sta-
tions are fully automated. with an-
other 25.2 percent partially
automated.

The survey also peints out that
33.6 percent of all FM stations are
now featuring some syndicated ra-
dio programming, which is another
sign of efficiency movement. The so-

phistication today in automation
equipment allows many radio sta-
tions Lo program and operale better
at less cost.

Alan Clark, president of Alto
Communications, Los Angeles, and
his general manager Bill Ezell, pro-
duce programming for automation,
among other services. They estimate
that a radio station can automate for
$30,000 to $35,000. Their own pro-
pramming, depending on market
size, might cost anywhere from
$1.500 to $3,500.

A lot of FM stations that are auto-
mated are, of course, producing
their own programming material
themselves.

Not all radio stations believe that
automating 15 the answer. It's true
that the national dollar has been
withdrawn,-to a great extent, from
local radio, mostly because TV is a
cheaper buy.

Dick Rosenfeld, general manager
of KILT in Houston, said recently at
a programming conference in Kan-
sas City that national business was
hurting because the radio advertis-
ing representative has been “iped
out. “They're on their knees.” But,
because more timebuyers were out
on the street, they were going to be
looking at radio apain more seri-
ously.

At that same meeung, Stan
Kaplan, owner of WAYS in Char-
lotte, N.C., pointed out that out of
the 31 million in national business
on his stalion, station management
had helped create it in some way.
“The tradition has been to let your
representative sell the national busi-
ness . .. that's nonsense. in my opin-
ion, E}' defying the system ... going
direct instead of crying about poor
business ... you can come up with
some grcﬂl ideas.”

George Wilson, head of radio for
Bartell Media, was also on the panel
and he advised program directors to
get more interested in the bottom
line at their radio stations. “We have
a game in our company. It's called:
How far did you get 1h15 week
toward where you're going?

In general, the feeling among ra-
dio managers throughout the nation
15 that strong local sales efforts are
the answer to any loss in national
business or any recessionary trends
in the economy,

Lombardo On
Rock FMer

PITTSFIELD, Mass.—WGRG-
FM will sign on the air here New
Year's Eve with a progressive for-
mat, according to Jerry Graham,
OWNET.

“CGuy Lombardo is about to make
his first and last appearance on the
progressive rocker, playing ‘Auld
Lang Syne' at the stroke of mid-
night,” Graham says.

The 24-hour station, located at
95.9 mepahertz, is a companion to
WGRG-AM, a three-year-old aduli
rock station built from scratch by
Graham and the later Bernie Rut-
tenberg. Graham was formerly pro-
gram director of WNEW-AM, New
York, and Ruttenberg had just re-
turned o WNEW-AM as program
director when he died of a heart at-
tack. The AM siation is a daytime
only operation.
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By CLAUDE HALL

It's getting late, but Bob Moke,
WEMP, Milwaukee, has a four-hour
Christmas show called “Chestnuts
Tinsel And Holly—the Golden Hits
Of Christmas” which he’s priced ac-
cording to market size. Call him at
the station or 414-272-1250 and he’ll
rush you a demo of the show. . . . Jim
Ray, six years of experience in Top
40 and progressive radio, is looking.
803-846-4919. ... Julian H. Breen,
president of Broadcasters Work-
shop, a programming consulting
firm, is looking for personalities and
you can call him at 415-388-2862.

* n o

Joseph Thompson has been ap-
pointed general manager of KKEE

and KWYT, sister stations in Sa-
linas, Calif, .., Reggie Jordan has
been named program director of
WKIN, Kingsport, Tenn. He re-
places Charlie O’Day, who has gone
o TV news. ... New music director
at WNEB in Worcester, Mass., is
Roger D. Cofsky. Lineup at the sta-
tion includes Paul Larson 5-10 a.m.,
Jay Laprad 10 a.m.-2 p.m., program
director Chuck Morgan 2-6 p.m.,
and Steve Stillman 6-midnight, with
weekend men Dave Russall, Jay
Bell, Jefl Starr, and Ronnie Laflash.

* b *

Mike Kalina, pop music critic of
the Pittsburgh Post-Gazetle, sends
me a column of his mentioning the
practice of 13-Q radio there—
WKTQ—in speeding up singles. “1
think the practice of stations speed-
ing up records and ‘embellishing'
them in other ways shouldn’t be per-
mitted.” But the truth is that many
Top 40 stations, AM and FM, do it.
First person I ever heard of doing it
was Buzz Bennett when he pro-
prammed WTIX in New Orleans
several years ago. And, of course, he
was the person to put 13-Q on the air
as a rocker. But Mike Joseph always
tells me he did everything first. Does
anyone feel strong enough—pro or
con—to add to this debate? I
wouldn't mind printing a whole ar-
ticle on the practice.

kK

I can’t say 1t any funnier—or bet-
ter—than Tom Adams himself. So:
“Now it can be told. WIOD traded
me to WINZ for a high draft choice
and four winos to be named later.
Actually, Dick Casper offered me
the one thing 1 was looking for—a
five-day week—so I could stay in ra-
dioand still have time to concentrate
on my Electric Weenie. (Try ex-
plaining rhar on the air!) I started
mornings (my favorite time) on both
WINZ-AM-FM Dec. 9. | had
planned to resign anyway at the end
of the football season, but hated the
thought of never spinning another
record. Casper solved that for me.”
Both stations are in Miami; Casper
is manager of WINZ,

* * #

WQTC, which bills itself as 15-Q
in that Sheboygan and Green Bay
area of Wisconsin, has a lineup con-
sisting of John Barber 6-10 a.m.,
Scott Jeffrey 10-11 a.m.. Denny Car-
penter 11 am.-3 p.m., Jefferson
Keyes 3-7 p.m., G.T. Stone 7-mid-
night, and Carl Davies on weckends
along with the syndicated radio
shows of Dick Clark, Wolfman Jack,
and Casey Kasem. Howard Johnson
is station manager of the AM-FM
rocker and | gather that the station is
together and cooking.

* W ™

Wolfman Jack may end up a big-
ger recording star than he is an air
personality. Dave Urso at Warner
Bros. Records just called 1o say

KDWB in Minneapolis and several
other darn good rockers are poing on
a rush-released single called “Todd
Rundgren and Wolfman Jack.”
Oddly encugh, this is a reissue. It
was in an album of Rundgren’s
aboul two years ago. But after “Clap
For The Wolfman™ by the Guess
Wheo, Wolfman is now a hot act. The
new single was re-done in the studio
to put in more of Wolfman than the
original version had.

W w "

Varner Paulsen, new general man-
ager at WNEW-AM in New York,
has named Ruth Meyer as program

(Continued on page 16)

BubblingUnderThe

HOT 100

101-YOU ARE SO BEAUTIFUL, Joe Cocker, A&M
1641

102-5AD SWEET DREAMER, Sweet Sensations,
Pye 71002 (ATV)

103-D0 YOUR THING, James & Bobby Purify,
Casablanca 812

104—-BABY BLUES, Love Unlimited Orchestra,
20th Century 2145

105—-THE CREDIT CARD SONG, Dick Feller,
United Artists 535

106~FUTURE SHOCK, Hello People, ABC/Dun-
hill 15023

107 -GOO0D TIMES, ROCK & ROLL, Flash Cadil-
lac & The Continental Kids, Private Stock
45006

108—GUILTY, First Choice, Philly Groove 202
(Arista)

109-BELIEVE HALF OF WHAT YOU SEE, Leon
Haywood, 20th Century 2146

110-DEVIL IN THE BOTTLE, T.C. Shepard, Mel-
odyland 60021 (Motown)

BubblingUnderThe
Top LPs

201-GRYPHON, Red Queen To Gryphon Three,
Bell 1316 (Arsta)

202 —LES McCANN, Another Beginning, Atlantic
SD 1666

203—-PAUL DAVIS, Ride 'Em Cowboy, Bang 401
(Web IV)

204-THE JONESES, Keepin' Up With The
Joneses, Mercury SRM-1-1021 (Phono-
gram)

205—LAMONT DOZIER, Black Bach, ABC 839

206—ARGENT, Encore, Epic PEG 33079 (Colum-
bia)

207—-THE SEMSATIONAL ALEX HARVEY BAND,
The Impossible Dream, Vertigo VEL 2000
(Phonogram)

Z08—JERRY JEFF WALKER, Walker's Collect-
ibles, MCA 450

209—-SHANKAR FAMILY & FRIENDS, Dark Horse
22002 (AEM)

210-STRAY DOG, While You're Down There,
Manhicore MAG-50151 (Motown)

THE SHADOW

Radio Mystery Series

I5 BACK ON THE AIR!
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Eadic Mystery Series
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! ON THE AIR!
"""""""" EH.IIIES MICHELSON, INC.
45 Woert 45th St Mew York 36 = Plaza 7-0695
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Latin

LOS ANGELES

Congratulations to all record
companies from the Pico-Latin
record strip and starting with Cruz
Querrero-Buena Suerte; Mr. Venzor
and Mrs. Solorio-Orfeon; Mr. &
Mrs. Velazco, Musart, Sarita at
Royalco; Mrs. Camacho at Marsal,
Sylvia Mendez at Cadet; Miss Mara
and Mr. Camacho at Rafl; Mr.
Mares at CAS: Joe Ramirez, Sonia
Lopez, Eddie Aguilera and Tony
Cortez, Caytronics; Ray Shavin and
Co. in Musimex; Don Pepe Garcia,
Latin International; to all of them
the best for 1975.

Our best also to those who con-
tribute the most to make records
available to the listening pleasure of
the public: Juan Rafael Meono at
Popular KALL Pepe Lieberman and
Mario Lechuga and our compadre

Scene

Paco Calderon of XEGM, Radio 95,
the best also to successful new pro-
gram director Pepe Rolon at
KWKW: Alfredo Gonzalez, KCAL;
Marco Antonio, KOXR: A. Rodri-
guez, KWAC and many many more
throughout the West Coast.

RAY TERRACE
MIAMI

Orlando Contreras is appearing at
the Rodeo Club,

The traditional New Years Eve
dance will feature El Cran Combao,
Los Chavales De Espana, Conjunto
Universal and lovenes del Hierro
and will be held at Dinner Key Au-
ditorium. ... Gustavo Quintero is
the singer on a new LP by Los Grad-
uados, “Super Star” (Zeida Codisco)
which also features two Christmas
songs. ART “ARTURO"™ KAPPER

Billboard SPECIAL SURVEY for Week Ending 1/4/75
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INNEW YORK
'.Thi'l CTITLE=Artist, Label & This ] TITLE—Artisl, Label &
Week | MNumber (Distributing Label) Week | MNumber (Distribuling Label)
1 EDDIE PALMIERI 9 | EL GRAN COMBO
The Sun of Latin Music, Coco CLP-1049XX #6, ECC-06
2 CELIA & JOHNNY
Quimbara, Vaya X¥5.31 10 lﬁi‘!ﬁl‘%ﬂ?ﬂ 1319
3 CORTLIO & ISMAEL RIVERA !
Juntes Dira Vez, Coco CLP-113%X 11 | CRACIELA
4 ROBERTO TORRES & Esa Soy Yo, Yo Soy Asi, Mericana XMS-127
Foos W 12 12 | WILLIECOLON
5 | PELLINRODRIGUEZ e TR TREE
l 5 Boringuen 1270 13 | LACONSPIRACION
B DANNY RIVERA Cada Loco Con Su Tema, Vaya XV5-29
Danny Rivera, Vekvet 1481
7 | ISMAEL QUINTANA M | LASTOAMON
jsmael (uintana Fania 466
8 ISMAEL MIRANDA 15 | BOBBY VALENTIN
En Fa Menar, Fania XSLP-00466 In Motion, Fania XS1P-00469
| IN CHICAGO
VICENTE FERNANDEZ B | JUANTORRES

El Idolo de Mexico, Caytronics 1420

2 | ANGELICA MARIA
Angelica Maria, Sonido Internacional 31

8003

3 | ROSENDA BERNAL
La Esposa Ohvidada, Latin Intemational
5027

LOS FREDDYS
Epoca De Ora, Peerless 1769

LOS BABYS
Como Sutro, Peerless 1769

CELIA & JOHNNY

Creirmdsara, Vaya X¥3-31

LOS MUECAS
Hoguera De Amor, Caytronics 1413

e R - S &L

A Boringuen, Musart 1640

9 | LOSHUMILDES
Un Probe Mo Mas, Fama 524

10 | FREDDIE MARTINEZ
Pura Gald, Freddie 1021

11 | LOSANGELES NEGRO
A Ti, Arcano DKL-1-3271

12 | LUCHAVILLA
Los Discos De Oro, Musart 1636
13 | NELSON NED

Melson Ned, United Artists 1550

14 | EDDIE PALMIER!
The Sun of Latin Music, Coco 103K

15 | CORTLO & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-1130X

ARCANO RECORDS

DKLI-3283

Distributed by

“"The Latin M

New York
California
Texas

(212) 541-4190
(213) 737-0197
(512) 222-0106

Proudly Presents
The New Hit
Album from

JUAN

GABRIEL

CAYTRONICS

usic Company”

Florida
Chicago

(305) B22-6967
{312) 521-1800
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director of the station, There was
some question whether she would be
able to control, if that’s the right
word—maybe “guide” would be bet-
ter—such legendary air personalities
as William B. Williams, Gene Kla-
van, clc. Someone pointed out that
she used to handle such people as
Gary Stevens and B. Mitch Reed in
the old days on WMCA when it was
a rocker. WNEW-AM, of course,
doesn’t have any major problems. It
was, and is, one of the most success-
ful stations in the nation. But some
of the glory of old has faded away
and perhaps Ruth is just the person
to polish the old giant up and put it
back in high gear. With air person-
ahtics on hand hke Willie, Klavan,
Ted Brown and the others, that
shouldn’t be difficult to do.

* * o

Dave Darin is the new program di-
rector at KCRA in Sacramento; he'll
continue on the air with a half-hour
oldies show week nights and a 10
a.m.-2 p.m. Saturday show from the
playlist, which is about 90 percent
oldies anyway. Johnny Hyde, a fig-
urehead in the market (he used to
program KROY in Sacramento be-
fore moving over to program
KCRA), has been slowly moving in
the direction of TV and is now pro-
motion director of KMUV-TV,
channel 31, in Sacramento. I've al-
ways considered Hyde one of the
better programmers around. Hope
he scores well in TV, . . . Larry Clark,
913-341-8719, 15 looking; has five
vears of experience. Was on KWKI,
a progressive station in Kansas City.

" = ™

Ken Thompson has been ap-
pointed general manager of KFRC-
FM 1in 5an Fran-
cisco; he'd been
manager of KLZS
In  Sacramenlo,
Calif. . . . Robert E,
Lee, previously of
KIIS in Los An-
geles, came up with
the classic line of
the week: “There
are so many professional radio men
just hanging out in Los Angeles that
if everyone was fired from every sta-
tion 1n town, there’d be immediate
replacements.” Lee is currently look-
ing for a good programming posi-
tion—in any town—and you can
reach him at 213-650-5720,

THOMPSON

L w w*

Warren Duffy, 213-553-4673, 1s
looking for work. He's a pro. Top 40
or progressive. Has worked a lot of
major markets, including south
Philadelphia, . .. KRLA in Los An-
geles is doing a Sunday series called
“Keepin' Up ..." produced by Phil
Little. Jose Feliciano was featured
on a Nov. 17 hour series; Kenny
Rankin on a Dec. | hour. These hour
shows are replacing the “Super Rock
Specials.” And lo and behold, an-
other potential item for syndication.
By the way, you can expect even
more syndication firms in opération
next year, most only making side
money, but some doing quite well.

w ] W

Yamer Paulsen, who'd been gen-
eral manager of WNEW-FM, New
York, has taken over as general
manager of WNEW-AM, Metro-
media’s flagship station. George
Duncan, president of radio for Met-
romedia, had listed himself as man-
ager of the station, but I suppose he
felt the station needed a full-time
man. Being president of Metro-
media Radio is a full-time job in it-
self.

* b w

Happy football hangover from

New Year's Weekend.

www americanradiohistorv com
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When it comes to the classical
charts, “Snowflakes” was listed as
No. 3 in the Dec. 21 issue, contin-
uing a run which began some 27
weeks ago. The album represents a
coordinated effort by the Red Seal
merchandising and promotion divi-
sions, which combined efforts and
spurred sales into pop.

For RCA, “Snowflakes™ repre-
sents the first Red Seal album to hit
the pop chart since Van Cliburn’s
achievement some 15 years ago with
the Tchaikovsky "Piano Concerto
No. 1.”

Other albums from other labels,
of course, have also spilled over.
These include Gunther Schuller’s
“The Red Back Book™ on Angel, of
Scott Joplin material; Columbia
Records “Switched On Bach,” with
Walter Carlos;: the Josh Rifkin
MNonesuch packages of Joplin, and
the MGM movie soundtrack of
“2001: A Space Odyssey,” based on
Richard Strauss’ “Also Sprach Zara-
thustra.”

On the opera end, more opera was
performed and more people at-
tended performances during the
1973-74 season than ever before.
More than eight million or some 4
percent of the population flocked to
live opera performances between
September 1973 and September
1974. Five years ago the attendance
was about half that,

A total of 6,676 performances
were held during the "73-74 season,
representing a 12 percent increase
over the season before.

On records, opera fared ex-
ceedingly well. Recordings that
come to mind are the Mozart's “Cosi
Fan Tutte,” a London package with
Solti and the London Philharmonic,
and featuring Pilar Lorengar. The
latest classical chart placed it at No.
5, after 10 weeks on the list. Another
set which figures high in the opera
surge 1s Boito's “Mefistofele™ with
Treigle, Domingo and Caballe fea-
tured. This package has been on the
classical chart for 31 weeks.

New entries showing promise of
longevity include the Puccini “La
Boheme" with Solti and the London
Phitharmonic; and Benjamin Brit-
ten’s “Death In Venice,” on London
Records. Based on a short story by
Thomas Mann and featuring Peter
Pears and John Shirley-Quirk, this
set and the “Boheme" are already on
the chart.

Other new releases which should
do well on the sales ladder include:
the Sei1 Ozawa version on Deutsche
Grammophon of Berlioz’ “La Dam-
nation de Faust™; the Philips record-
ing of “Moses und Aron” by
Schoenberg, which represents the
first complete stereo recording of the
opera; and a Mirella Freni, Franco
Bonisolli recording of “Traviata.”
on BASF.

The Joplin flood did not make as
many waves dunng the latter part of
the year. A glance at the classical
chart, at any rate, showed that some
of its steam 15 losing motion, at least
in comparison to the sales udal wave
it has been causing in the past sev-
eral years.

However, as much as this may
seem Lhe case, at least two of the la-
bels continue to believe in its com-
mercial strength. Nonesuch again,
and this time with a third Rifkin al-
bum, and Columbia with a record
“acott Joplin: The Entertainer Bal-
let,” which contains music from the
London Festival ballet production.
The latter record features Michael
Bassett on piano. Both records

Classical

Crossover & Opera
Pace Seen Holding

should provide the answer in 1975 as
to whether Joplin and/or other rag-
time music has run its course.

In 1975, toa, RCA will follow up
on 1ts crossover steam with a new
Tomita album which is believed w0
be “Pictures At An Exhibition™ and
“A Night on Bald Mountain,” two
titles that certainly seem naturals for
the synthesizer's flash and color.
Should be a winner. RCA Red Seal
will, of course continue its “straight”
path, offering a wide choice of both
calalog and new matenal. The latter
will bring into focus some of its
newly signed artists such as James
Levine.

At Columbia Masterworks, where
Marvin Saines has taken over the
reins in the ULS,, look for a new deal
to be made soon with Vladimir Hor-
owitz, even though the virtuoso pi-
anist made some off-beat remarks in
October concerning his relationship
with the company (Billboard, OcL
28). Money remains the sticky prob-
lem. The Columbia/Melodiya deal
should also spur sales, aided by a
fine “War and Peace.”

Also in 1975, most of the labels
will begin marking the U.S. bicen-
tennial in earnest, with American
composers gelting a welcome pro-
portion of the release treatment.

And finally, the price increase and
the money pinch seemed to have
little effect on the classical buyer in
1974. There's no reason why the ad-
verse factors which apparently will
continue should hurt classical sales
in 1973, as long as the product re-
mains exciting, interesting, and in
good taste, backed by artists of qual-
ity and honest endeavor.

Rio Orchestra
In Record Bow

RIO DE JANEIRO—The Bra-
zihan Symphony Orchestra, under
Isaac Karabtchevsky, has recorded
an album of Brazilian music for
Phonogram during its recent debut
tour of Europe. The disk, including a
performance of the Villa-Lobos
“Choro No. 6.” is due for release in

the spring.
Karabtchevsky said the album
was produced in Holland because of

“inferior” domestic recording facil-
ities in Brazil.

In another development here,
Russian pianist Yuri Smirnov has
won first prize in this country’s inter-
national contest held in memory of
Villa-Lobos. Cash award was
$2,000. Second and third prizes, re-
spectively, were won by Hungarian
Adam Fellegi, and Jorge Fortes, of
Brazil.

Arts Groups In
Growth Pattern

NEW YORK-The accelerating
growth of community arts agencies
is documented in a new study which
reporis 180 formed over the past
three years, among the 532 covered.

[n all, the councils studied operate
on gross budgets totalling more than
524 million. Their main function is
coordinating arts services to member
organizations, but more than half
the agencies are directly involved
with community arts festivals.

The study, called “A Guide to
Community Arts Agencies,” is pub-
lished by the Associated Council of
the Arts, with the supporn of the
Coming Glass Works Foundation
and the National Endowment for
the Arts.
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-, La Industria Fonografica Espanola ha experimentado
un notable desarrollo en los Gltimos cinco anos, tanto en Iz
calidad de sus productos, como en el nimero de Companiias
editoras y de lanzamientos mensuales. Todo ello se refleja g
en la cifra anual de discos vendidos, que ha llegado a ser @
considerable. |

The Spanish phonographic industry has experienced a

great expansion in the past five years, both in the quality of

its product and in the number of record companies and re-
cordings released. This expansion is reflected in the annual

! unit turnover which has grown considerably over the period.

- .-‘“‘:'.
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r In the past two years, the increase in sales of LP's, the de-

cline in singles sales and the virtual disappearance of the EP
have been major factors in the evolution of the industry. Par-
allel with this there has been a growth in cassette sales to the
point where cassettes now account for almost 50 percent of
the total market.

The record industry's growth rate has been slowed down by
present economic situation in Spain and in Europe generally.
However, for 1974 the estimated increase in business at retail
level is between 15 and 20 percent compared with 1973. How-
ever, unit sales have remained static—this is due to the in-
crease in album and cassette sales this year.

Sales of record players are estimated at 2.35 million and of
cassette and tape recorders at 1.15 million. The B-track mar-
ket is in a decline and is largely confined to in-car use.

In the artistic field Spanish artists have enjoyed consider-
able success in America and Europe.

Working in close collaboration with the Spanish Authors'
Society, the industry has developed an active campaign
against piracy which, in Spain, is limited to cassettes and 8-
track cartridges. The results have been highly satisfactory.

in October this year, the first National Record Week took
place, sponsored by the Ministry of Information and Tourism.,
Aside from personal appearances by artists and the exhibiting
of product, there were a number of study sessions involving
top representatives of the record industry and the Spanish
government with a view to establishing a firm basis for the fu-
ture organization of the music industry in Spain.

An introduction by Luis Sagi-Vela, president of the Industria Fonografica
Espanola

En los dos ultimos anos se han definido claramenta las
tendencias de aumento de las ventas de los ciscos LP, de dis-
minucién de los singles y de la casi desaparicion del EP. Paral-
elamente, el aumento de ventas de cassettes ha llegado a ab-
sorber casi el 50% del mercado total.

Esta evolucion se ha visto frenada por la actual coyuntura
economica del pais, en estracha relacién con la del resto de
Europa. Sin embargo, para el actual ano 74, podriamos esti-
mar un aumento en la cifra global en pesetas, entre un 15% y
un 20% sobre la del ano anterior, aunque la cifra de unidades
vendidas haya permanecido estacionaria. Esta aparente con-
tradiccion se debe por una parte a la elevacion del precio del
producto y por otra al aumento de ventas de discos LPs y de
casseltes.

Paralelamente a esa evolucion, el parque de tocadiscos se
podria estimar en 2.350.000 unidades y el de magnetofones a
cassettes en 1.150.000.

El mercado de cartuchos de 8 pistas es, hasta el momento,
reducido, concentrandose su uso, especialmente, en los au-
tornoviles.

En el campo artistico asistimos a éxitos internacionales de
artistas espanoles, con considerable repercusion tanto en
Ameérica como en Europa.

En estrecha colaboracién con la Sociedad de Autores de Es-
pafia, se esta desarrollando una activa campana contra la
pirateria, que en Espana se limita exclusivamente a las cas-

(Continued on page 30)
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By Rafael Revert

The world-wide inflationary situation has inevitably begun
to make itself felt in the Spanish music industry, particularly
in the last six months. Spanish inflation is estimated at 16
percent. Recording and production costs have increased and
this has forced up the price of records and tapes.

The result is that while business is likely to show a 20 per-
cent increase this year, most of this gain will be due to price
increases rather than a growth in unit volume.

The six largest record companies in the industry intro-
duced a rackjobbing operation this year and are looking to
this new development to help boost sales substantially in
1975. Meanwhile some of the companies outside this group
are setting up their own rack organizations.

At present cassette sales represent almost 45 percent of
the total market. Of the record sales, 55 percent of turnover is
derived from LP's and 45 from singles.

With almost three hundred stations, the radio network in
Spain provides tremendous support to the record industry
but, because of the fact that it is so dispersed, it is difficult to
control. Spanish television, with two government.controlied
stations, pays little attention to pop music.

In Spain all records and sleeves must be submitted for ap-
proval by the Ministry of Information and Tourism before they

can be released, although in recent times this has tended to
become a formality and the department concerned seems
now to authorize everything that is presented to it.

On the talent front, 1974 has been a good year for Spanish
artists in terms of international success. Mocedades achieved
a first in getting his song “Eres Tu" in Spanish to the No. 4
spot on the Billboard Hot 100. Waldo de los Rios scored heav-
ily in various countries with his ““Operas’ LP. Julio Iglesias
and Donna Hightower have also found fame abroad.

EMI group Santabarbara have been successful in Belgium,
Germany, Switzerland and Latin America, and the consistent
hit-maker Raphael (Zzelesta Hispavox) has appeared with
great success in the USA, the Soviet Union, Japan and the
Latin American countries. Also successful in South America
this year have been Joan Manuel Serrat, Camilo Sesto, Luis
Aguile, Sergio y Estibalis, Formula V, Juan Bau, Danny Daniel,
Juan Pardo and Junior.

As far as foreign artists are concerned, Spain has played
host to a number of major international talents this year—and
all have played sellout concerts. They include Jethro Tull,
Emerson, Lake & Palmer, King Crimson, Demis Roussos, San-
tana, Leonard Cohen, Blood, Sweat & Tears, Golden Earring,
Liza Minnelli, Roberto Carlos, Redbone, Traffic, Queen, Nek-
tar, Stomu Yamash'ta Iva Zanicchi, Suzi Quatro, Titanic, Gil-
bert O'Sullivan and James Last.
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But by far the most successful artist in Spain this year has
been Raphael who played 60 consecutive sell-out concerts at
the Palacio de la Musica in Madrid.

FACTS & FIGURES

Population: 35 million.

Per capita income: $1,500 annually.

Exchange rate: 1 = 58 pesetas,

Radio penetration: 10.5 million {domestic); 1.7 millien {in-car)
TV penetration: Monochrome: 4 million, Color: 100,000,
Record player penetration: 2.35 million.

Cassetie player penetration: 2.35 million.

Cassefte player penetration: 1.15 million.

Cartridge player penetration: 20,000.

Sales in 1973*

Units Dollars (retail)
LPS....oorrerresnirsnnsnes sasnsns asnns amillion .........ccceurnn 22 4 million,
3 o R e N P e e F e 6000 689,000
SRS v coium st ivpeivsivpampinnsss 14 million ..cccovirmirninnnnnn 21.5million.
Cansattes ... . i _dmillien ........ - 18.1 million
TOlBL . isiiniiiiviiimnsiinese 22029000 ... ... oeeerans 63,289,000,

*Spain is one of the few countries in Europe where there are no official
statistics for record and tape sales, so figures are approximate al-
though, by general consent, representing a pretty accurate picture of
the market. Sales for 1974 are expected to be 20 percent up. mostly

due to price increases.

i ————————————————————————————————— LR
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A Blllboard Spotlight on

HAVE YOU HEARD ABOUT..

MONTSERRAT CABALLE
PLACIDO DOMINGO

TERESA BERGANZA

RAFAEL FRUHBECK DE BURGOS
JULIO IGLESIAS

NYDIA CARO

DONNA HIGHTOWER

LOS BRAVOS...?

They are all world-known artists, and
they are all recording with us.

DISCOS COLUMBIA, S. A.
Libertad, 24 /Madrid-4/SPAIN

ALHAMBRA RECORDS CORP.

By G.P. O. Box 2702/San Juan, P. R. 00936/USA
Alhambra 2214 W. Bth Ct./Hialeah. Fla. 33012/USA

(fﬁ“] PUBLISHING COMPANY NOTAS MAGICAS. S. A.
Regueros, 8/Madrid-4/SPAIN

@ "/
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EMI-ODEON, SPAIN

OFRECE AL MUNDO SUS ARTISTAS EXCLUSIVOS
Y SUS EXITOS

Dyango Rafael Farina
Los Diablos Ramon Riva

Lorenzo Santamaria Rosa Leon
Manolo Otero Santabarbara
Miguel Gallardo Tony Frontiera
Paco Revuelta Victor y Diego

*“A la vanguardia mundial en Misica Electronica y Medios de Entretenimiento™

OFICINAS CENTRALES: Tuset, 23 - 25, 22 Planta - Barcelona-6 - Telex: Odeon E 52497 - Cables: GRAMOFONO - BARCELONA - Telefone 227 31 81
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Hispavox Celebrates 20th
With a Big Hit

Thanks to the huge success of *"Nabucco”, from the Waldo
de los Rios album *“‘Operas'’, Hispavox is able to celebrate its
20th anniversary in style this year. The record has been a No.
1 hit in France, Belgium and Switzerland and now that Warn-
ers Bros. has acquired the rights to old and new material re-
corded by the artist, he looks set for further international suc-
cess. Waldo de los Rios has signed a new contract with
Hispavox and will do at least two LP's a year.

An all-Spanish company, Hispavox has its own plant, fac-
tory, offices, printing plant and cassette duplication operation
at Torrelaguna 102, Parque San Juan Bautista, Madrid 27,
just by the city exit to the Madrid Barajas airport.

Among the big names on the label are Tony Landa, Mari
Trini, Karina, Maria Ostiz, Miguel Ramos, Miguel Rios, Rachel,
Maya, Lucero Tena, Los Marismenos, Enrique Monrente, Los
Romeros de la Puebla, Los Amigos de Gines, Amina, Los Her-
manos Reyes, Serranito, Juan el de la Vara, Juan Varea, Eli
Pali, Pepe el de la Matrona, Comin del Regato and Juan
Manuel Cano. "

Among the top rock and folk groups are Alcatraz, Amigos,
Los Angeles, Jose y Manuel y Neuvos Horizontes, Los Mitos,
Modulos, Yerbabuena, Queimada, Canovas Rodrigo Adolfo y
Guzman, Euterpe and Estel.

On the international side, Alberto Cortez, Cholo Aguirre and
Ernesto Bitetti—all from Argentina, the country of Waldo de
los Rios, are well-established artists. And from Chile comes
Jose Alfredo Fuentes. Other stars are Clemencia Torres (Co-
lombia), Elsa Baeza and Juan Marques (Cuba) and Los Trav-
adores del Paraguay.

Hispavox is constantly searching for new talent, says inter-
national director Luis Calvo, and among the new artists added
to the roster in 1974 were Paloma San Basilio, who has an
amazing voice, Queimada, the 13-year-old Julio Salvador,
Paco Martin, Pedro Ruiz, Edmundo "Bigote’ Arrocet and the
young singer/composer Jose Luis Perales.

On the classical side Hispavox has had outstanding success
with a collection of ancient Spanish music, the Coleccion De
Musica Antigua Espanola. Other major recordings which have
won international acclaim and a number of awards are Las
Cantigas de Santa Maria del Rey Alfonso X El Sabio; La Musica
en Cataluna Hasta el Siglio XIV; and Vihuelistas Espanoles.

As well as its prodigious local production, Hispavox also
handles the repertoire in Spain of the WEA group (Warner,
Elektra, Atlantic), United Artists, Famous, Paramount, Blue
Thumb, Vanguard, Dot, Disneyland, Project 3, Evolution,
(from USA); Rolling Stones, Damont (UK); Amadeo (Austria),
Ricordi (Italy); Melodiya (Soviet Union); and the independent
productions of Michel Fugain (France) and Frederic Francois
(Belgium), among others.

Rising Costs a Major Problem

During the first quarter of 1974, the Spanish record indus-
try was not affected by the general economic crisis. "'But more
recently,” says Fonogram general manager Manuel Bejar,
“retailers have become more selective with their orders, par-
ticularly in the last three months.”

Bejar feels that the importance of Spanish repertoire has
increased substantially over the last few years and that today
50 percent of pop music sales are derived from local produc-
tions.

Fonogram's top national artists are Ana Belen, El Cam-
aron de la Isla, Formula V, Los Chiches, Paco de Lucia, Patxi
Andion, Tartesos, Tony Cruz and Victor Manuel. The com-
pany's most important foreign acts are Bachman-Turner
Overdrive, Demis Roussos, Genesis, the late Jim Croce, Lobo,
Ohio Players, Paul Mauriat, Rod Stewart and Status Quo.

Bejar says the quality of Spanish music has improved
greatly over the past few years and Spain is producing more
and more artists of international potential.

:' On the tape market, Bejar says: ''This has grown extraor-

~ dinarily since 1969 when the cassette was first introduced
into Spain. In recent years, where certain artists are con-
cerned, cassette sales have topped album sales.”

In contrast to the cassette boom, the B-track cartridge
market has scarcely developed at all, says Bejar, largely be-
cause the cartridge was only introduced to Spain two years
ago, by which time the cassette configuration has built up an
unassailable lead.

Bejar feels that the greatest problem faced by the Spanish
industry today is the fast-rising cost of manufacture and
recording. ''Because of the increase in the cost of raw mate-
rials, manufacturing costs have risen considerably; and the
cost of record production has gone up because of the higher
rates now being paid to musicians.

“This means that retail prices for records and tapes in
Spain are as high as in many other countries where, however,
the purchasing power is much greater. The disposable income
available for music in Spain is considerably lower than that in
most European countries.”
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Gema Studios Among
'The Best In Europe

The Gema Studios, founded in 1961 by Jose Ortiz Almansa
(sales manager) and Jose Casas Auge (a&r manager), first
started operations in a small way at 15 Sagrado Corazon in
Barcelona.

After several years of striving for a better sound by incorpo-
rating more and more sophisticated equipment, the directors
decided they would have to look for a bigger building in order
to create a studio which could compete with the best in the
country.

S0 in 1969 Gema 2 was inaugurated at 228 Cerdena in Bar-
celona.

The Gema 1 studio is equipped with an Altec console Model
9200, modified, with 20 imputs and four groups of outputs;
one Ampex four-track tape recorder; three Ampex two-track
tape recorders; one EMT stereo chamber and various ancillary
equipment.

Since its formation the Gema studios operation has become
one of the most widely-used in Spain. Technical direction is in
the hands of Rafael Pock and the recording technicians are
Ricardo Casals, Juan Sirvent and Jorge Vidal. Among the
record companies using the studios are Hispavox, Belter, Pol-
ydor, Fonogram, RCA, CBS, Edigsa, Discophon, Movieplay,

Ekipo and Diresa—as well as a number of Spanish and foreign
independent producers.

In August the Gema Studios installed some new equip-
ment, including a CADAC quadraphonic console with special
modifications; one 24-track 3M tape recorder with Dolby; one
16-track 3M tape recorder with Dolby; one eight-track 3M tape
recorder and two two-track Ampex tape recorders with Dolby:
one Fairchild limiter 670; four CADAC compressor-limiters; an
Altec quadraphonic listening system with Crown amplifiers
Model DC 300A; a Moog synthesizer; various Fender musical
instruments; Yamaha grand piano; B-3 Hammond organ and
Ludwig drums.

With these new additions Gema has become one of the
most up-to-date recording studios in Europe.

EMI Cassette Sales
Up 60 Percent

Despite a market suffering the consequences of the diffi-
cult economic situation, EMI-Odeon S.A. has enjoyed a sub-
stantial increase in sales in the last year, with cassettes spear-
headed this growth pattern. While the singles market has
become sluggish, LP sales continue to increase and cassette
sales have exploded.

EMI|'s sales are derived 60 percent from international reper-
toire and 40 percent from local production and among the
most successful international artists are Paul McCartney,
John Lennon, George Harrison and Ringo Starr, Pink Floyd,
Deep Purple, Elton John, Suzi Quatro, Grand Funk and
France's orchestral specialist Franck Pourcel. Among the
Spanish acts meeting with great success both locally and
abroad are Los Diablos Santabarbara and Dyango.

On the subject of radio exposure, EMI's general manager
Pierre Maget feels that the radio stations collaborate effec-
tively with the record industry in terms of varied musical pro-
gramming but he feels there's a need for a greater degree of
networking to offset the present concentration of regional
programmes. He also thinks that television programming
should embrace more musical transmissions,

Talking of song festivals as an aid to artist promotion, Ma-
get says that excessive proliferation of these events has di-
minished their value in the eyes of the public.

EMI is one of several major companies involved in an indus-
try rackjobbing organisation and this is beginning to get a
firm foothold in the market. The company is also sharing in
the general musicassette boom with a sales increase of 60
percent compared with last year. Maget says that the reper-
toire sold in the cassette configuration differs slightly from
that sold in the cassette configuration differs slightly from
that sold on disk. He adds that cassettes outsell cartridges by
eight to one.

Regarding the problems facing the industry today, Maget
says: “"The growing cost of raw materials, the indiscriminate
release of large quantities of low-price records, the slow
growth of record player sales and piracy are the major diffi-
culties confronting our business. The illegal duplication of
cassettes and cartridges has recently developed to an alarm-
ing degree and has prompted the industry to start legal ac-
tions to protect our rights. I'm happy to report that the
present anti-piracy campaign is achieving very good results."”

Despite all the difficulties, Maget says he is optimistic about
the future development of the record industry in Spain.
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Columbia Goes For
Expansion

Enrique M. Garea, head of Discos Columbia 5.A., says that
despite the generally tough economic situation, Spanish
record companies are aggressively going for expansion and
seeking new markets.

“For example,”” he says, “‘Discos Columbia has recently
formed a company in Puerto Rico, Alhambra Records Corpo-
ration, which has been swift to move into the U.S. Latin Ameri-
can market thro:igh its own branch in Miami. This young com-
pany is building its own catalog—including such artists as
Nydia Caro, who recently won the Latin American equivalent
of the Eurovision Song Contest, and Charytin.

“Alhambra product is being distributed throughout South
America by the company’s licensees and in Spain through Dis-
cos Columbia.”

Spanish artists, too, are making an increasing international
impact. "“Spain has shown in the past,’" says Garea, “that it
has artists of genuine international potential. The first Span-
ish production which became a world hit was ‘Black |s Black'
by Los Bravos—one of the few Spanish singles to break into
those two most difficult of markets, the U.K. and U.S.A."

Garea says it is important when talking of international po-
tential to discriminate between the Latin American market
and the rest of the world. "It is easier for our product to score
in South America, since our language is widely spoken there.
There are, nevertheless, more Spanish artists known around
the world than artists from Japan and Germany, which are re-
spectively the second and third largest market in the world.
We have had international success with Julio Iglesias and
Donna Hightower—and even though Donna Hightower is an
American citizen, her success has been achieved with records
written, arranged, recorded and produced in Spain?

Other major artists on the Columbia roster are Rocio Ju-
rado, Marife De Triana, Gracia Montes, Bambino and Los Sa-
bandenos in the folk field; and, in the classical field, Montser-
rat Caballe, Teresa Berganza, Placido Domingo and Rafael
Fruhbeck de Burgos.

Among the most successful foreign artists are Tom Jones,
Engelbert Humperdinck, Gilbert O'Sullivan, Mantovani, the
Les Humphries Singers, Al Green, Ann Peebles, the Stylistics
and Iva Zanicchi,

In recent years, says Garea, sales of local product have in-
creased considerably, particularly in the singles market.
“With albums and cassettes, the balance still favors foreign
product, however."

Radio exposure and personal appearances by artists are
the major stimuli to record sales in Spain, says Garea, but
while song festivals have been important in the past there is
only one today of real significance. He quotes the example of
Julio |glesias as one major artist who was launched on his ca-
reer by success in a song festival.

Salinger Sees Recession

Manuel G. Salinger, head of Southern Music, Spain, feels
that the general inflationary economic situation will undoubt-
edly have an adverse effect on the entire music industry in
Spain ''since a general recession of buying power of the
broader public must be foreseen.’’ .

Salinger says that an independent publisher not associated
with any record company, is hampered to a certain extend in
developing his business, "'but a good publishing organization
with sufficient technical resources and a strong standard rep-
ertoire can succeed since it can render a full service as sub-
publisher and coliecting agent whenever the creation of local
product becomes more difficult.”

In the pop field foreign repertoire is more important than
local production, says Salinger, but during the last two years
local recordings have made great advances in terms of sales.
A number of talented singer-songwriters have emerged and
today as many as four Spanish titles are often to be found in
the Top Ten. The rumba flamenca style has developed consid-
erably, with a good response in Latin America and even, in
some cases, in European countries outside Spain. “Typical
Spanish repertoire is still strong,”” says Salinger, “and so is
Latin-American material which is often given a new treatment
by Spanish artists.”

Sheet music sales are developing, with the traditional piano
copy being replaced more and more by the song folioc and
other more elaborate publications.

On the subject of Spanish song festivals Salinger feels they
have less influence than in former years, although they are al-
ways a good showcase for new talent and new compositions.

Salinger says that one of the most important developments
in the Spanish music business today is the impact being made
hg a number of Spanish singers and groups in foreign coun-
tries and the increasing success enjoyed by Spanish compaosi-
tions in Spanish-speaking countries,
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Zafiro Hoping To Cut Costs

Zafiro is currently closely following developments in a
move to get the Spanish government to relax the red tape re-
strictions which make the importation of records and masters
such a long-winded, tedious business. Although it means that
Spain has no problem with parallel imports, it is, at the same
time, a great inconvenience for the record industry.

Zafiro also hopes to see a relaxation of the legislation
which complicates the release of records in Spain in the hope
that this will reduce the costs of producing records, enable the
industry to reduce retail pnces and thus make records and
tapes available to a larger section of the population.

The company currently derives 90 percent of its turnover
from Spanish artists, among the most important of whom are
Joan Manuel Serrat, Mocedades, Ma Dolores Pradera, Sergio
Y Estibaliz and Marisol. All are well known not only in Spain
but in many other countries around the world. Mocedades, in
particular has a high international reputation and has had
records in the charts of many different countries.

Like all other major Spanish companies, Zafiro has en-
joyed a tremendous boom in cassette sales and now derives
50 percent of its turnover from tape. *'The tape recorder mar-
ket," says general manager Garcia Morencos, 'is increasing
day by day, both for the car and for the home."

Experienced Team At
Audiofilm

Audiofilm S.A. was founded in 1967 and established its first
recording studio in August of that year. The studio complex
was designed by Jose Ma. Batlle and consists of three sec-
tions—Studio A with a capacity for 35 musicians, Studio B
with a capacity for 15 musicians and Studio C, which is used
for publicity recordings and radio work.

The Studio A control room is equipped with a Neve 24 input
quadraphonic mixing desk, Studer ABO 16-track, Telefunken
M-10 4-track, Telefunken M-15 and M-5 two-track. In addition
there are stereo E.M.T. echo plates, AKG BX20 reverb.; full
Dolby; Teletronics leveling amplifier, Universal Audio limiters,
UREI graphic equalizers, Quad 50E amplifiers and Tannoy
monitor speakers. _

The studio itself is equipped with Neumann, AKG and
Sennheiser microphones and a Hammond organ (X-77),
Yamaha piano, Fender piano, Fender amplifiers and a Ludwig
drum kit and tympani.

Studio B has the same set-up as Studio A,

Studio C has a Neve mixing desk, Ampex AG-350 recorders
(two mono, one stereo), a Telefunken M-5 mono tape
recorder and a Garrard record deck.

The technical team at Audiofilm consists of young sound
engineers with a great deal of experience. They are Luis Fer-
nandez Soria, Fernando Braso, Antonio Morales, Luis Miguel
Gonzalez, Santiago Lardies and Migeul Angel Rojas.

Among the artists who have recorded at the studios are
Raphael, Adriano Celentano, Juan Pardo, Joan Manuel Ser-
rat, Trebol, La Compania, Mike Kennedy, the Pop Tops, Cam-
ilo Sesto, Donna Hightower, Mocedades, Pedro Ruy Blas,
MNuestro Pequeno Mundo, Canarios-Teddy Bautista, Andres
Segovia and Peret.

Hits produced at the studio include "“El Tren" (Dobarro), *'If
You Hold My Hand"' (Donna Hightower), “*Borriquito’ (Peret),
“Vals de las Mariposas" (Danny Daniel), *'Help"' (Tony Ron-
ald), “Algo Mas" (Camilo Sesto), “Eres Tu" (Mocedades),
“‘Mamy Blue" (Pop Tops), “‘Soldadito’” (La Compania), “'Car-
men'' (Trebol) and “Te Estoy Amando Locamente "(Las
Grecas).

The Audiofilm studios are open all the year round except for
the Christmas holidays.

L.
RCA—One Of Spain’s
L L]

Main Pioneers

Next year will see the 25th anniversary of the RCA company
in Spain—and in that quarter of a century the company has
established itself as one of the top record firms in the country.

Today RCA's installations in Spain, including recording stu-
dios and tape duplication plant, are among the most sophis-
ticated in the world. Since the studios were opened in 1970,
they have constantly been modified to keep them up to date.

RCA has a highly efficient distribution system and a local
repertoire which includes such important artists as Luis Lu-
cena, a long-established name; Jacobo, a fast-rising new art-
ist; Mochi, this year's winner of the Benidorm Song Festival;
singer-songwriter Alberto Bourbon; and Junior who has had a
number of best-sellers in foreign markets.

The company can also boast one of the best folk and fla-

menco catalogs, having earned the distinction of numerous
awards throughout the year for recordings in these cate-

gories. Its seven-LP set “Gran Antologia Flamenca' contains
selections by the great masters of the ““cante"”. Currently RCA
has under contract the brilliant Joe Menese, who has a trium-
phant debut at the Paris Olympia in November,

In the publishing field RCA has expanded considerably in
recent years and is today one of the major publishing houses
in Spain with many highly successful composers under exclu-
sive contract.

In many ways RCA has been a pioneer in the Spanish mar-
ket. In 1958 it was the first company to introduce the single in
a market which had hitherto been dominated by the EP. And
around the same time, through Reader's Digest, it initiated
mail order and record club sales. These new outlets gave a tre-
mendous boost to record consumption in Spain which in turn
led to an increase in the sale of record players and thus greatly
enlarged the market.

At the end of the sixties, RCA achieved its most spectacular
development in terms of growth and took its place among the
leading Spanish companies.

Despite the universal economic problems and the shortage
of raw materials, the industry in Spain continues to grow, and
RCA grows with it."

Doors Still Open To Indie
Publishers, Says Regatero

“Music publishing firms in Spain," says Luis Regatero,
manager of Canciones del Mundo, "“follow the same patterns
and paths as are followed by publishers everywhere in the
world.

“Some time ago, when record companies began to create
their own music publishing affiliates, it was believed in some
quarters that independent publishing companies would be
threatened and that the record company publishing offshoots
would develop into mere royalty-collection agencies.

“Generally speaking, however, this has not been the case. It
is a fact that some publishing companies in the various coun-
tries do act as mere collection agencies, but with the creation
of so many music publishing companies in recent years, it is
natural that they should operate on a wide variety of levels,
some being relatively unenterprising, others aggressively pro-
moting their catalogs.

““‘Success in publishing is still there to be had—it is within
reach of publishers big and small, independent or tied to a
record company. And when a publisher knows how to find a
hit, how to ““dress™ it properly and exactly when to set about
selling it—then the doors of the record companies are always
opened to him, wherever he may come from.

“Today, more than ever before, success depends on the
song and the personality and drive of the publisher becomes
increasingly important.”

Problems over both the expense and availability of tele-
vision exposure for pop product are stressed by Robert Bonk,
international manager of Discophon.

While he is quite happy with the many radio stations in
Spain, and the many possibilities of promoting records both
locally and nationally, he says there are only two television
channels available, and both have only a few programmes of
musical content.

And he says: "Buying television advertising spots really is
too expensive to be economically defensible at this time."

Bonk finds the economic situation affecting Spain and the
world in general has not much affected sales. “'Of course we
could argue for hours about the extent to which inflation is
hindering an even greater increase in sales. But there's cer-
tainly no sign of stagnation, no appreciable drop in any area,
and that is comforting. Generally speaking, the retail prices of
records and tapes have followed the inflationary trends.”

His reading of the company's sales percentage of local artists
as against foreign talent has the Spanish side ahead by some
80 percent to 20 percent from abroad.

In terms of all-round sales, he mentions Discophon artists
Antonio Machin, Antonio Molina, Moncho, Bruno Lomas,
Emilio “El Moro™ and Fernando Esteso. As for the ability of
the Spanish industry to produce artists of international stat-
ure, he is particularly pleased with the increasing popularity of
Spanish performers in Spanish-speaking countries of South
America.

Returning to the tape scene, Bonk says: "‘Business is very
good, and getting better every day as far as cassettes are con-
cerned. We can torget open-reel tape, which practically has no
market at all in Spain.

"“But the cassette has really cracked open the market and,
in certain areas, even surpassed the record. The sale of car-
tridges, however, is still limited, we find—the balance is ap-
proximately twenty cassettes sold for every cartridge.

*No, our main problem is not on sales. It is on the questions
of raw material shortages and costs."

Bonk says he is confident that the piracy situation, which
was causing great concern to the Spanish industry, is no
longer a major problem because of recent successful police
action against the bigger pirate outlets.

Discophon does not promote concerts for its artists, local or
foreign, but Bonk feels this area is something of “an eco-
nomic adventure.' However he stresses the continued impor-
tarrceduf personal appearances for promoting both artist and
record.

But whereas some record company people believe song fes-
tivals to be important in terms of artist promotion and record
sales, Bonk says his impression is they are getting less and
less important—and in some cases even '‘dangerous' for art-
ists taking part, because the only one who "'saves’ himself is
the winner." And not always even the winner doesn't always
emerge with credit,'"" he says.

His view of distribution in Spain, another controversial
topic: “Normally every company distributes independently
and directly to retailers and also, in order to cover all the mar-
ket, to wholesale dealers. Rackjobbing has, over the past year,
been introduced more seriously in Spain, but still has only a
modest share of the market. Sales through mail-order com-
panies and record clubs are increasing."”

oanish [Distriburion “Primitive”
s TTume2

According to Tomas Munoz, managing director of CBS,
Spain, the biggest problem confronting the Spanish music in-
dustry is the vexed question of piracy, even greater as a threat
than the increase in taxes and manufacturing costs.

He says: "' Though piracy is, here, a comparatively new phe-
nomenon, if that is the word, it most definitely is growing into
a serious threat.

“Obviously increase in taxes is another problem, because
they lead to increases on the retail prices, and the increase in
manufacturing costs has been alarming of late.

“However there has been a considerable improvement in
the distribution system here over the past few years—it is still
in many ways deficient, but it certainly is improving."'

He adds that the whole industry is getting together to fight
the piracy problem, and is generally optimistic about getting it
under control.

Stressing that personal appearances by Spanish and for-
eign artists did help promote record sales in Spain, Munoz
said that there was generally no profit from shows and con-
certs by the international artists. *‘This is due to the weakness
of our currency compared with stronger currencies where
these artists usually perform."

Though he feels that song festivals as a rule helped make
new artists known to the public, a typically Spanish problem
was that there were perhaps too many festivals, so preventing
one really big and strong event coming through.

The general picture of the balance for CBS between local
product sales and foreign product is about 50-50, he esti-

www americanradiohistorv com

mates. Most important local artists through the CBS stable:
Cecilia, Las Grecas, Juan Carlos Calderon, Bertice Reading, La
Compania and Trebol. The top foreign acts include Simon and
Garfunkel, Andy Williams, Ray Conniff, Santana, Roberto Car-
los, Jorge Carfrune, Vicente Fernandez, Gigliola Cinquetti,
Bob Dylan and Los Panchos.

And he feels that Spain is producing more and more artists .

of true worldwide potential—he names Waldo de los Rios,
Donna Hightower, Julio Inglesias, Peret, Miguel Rios and
Raphael as examples of million-sellers round the world in re-
cent years.

On the tape scene in Spain, he says: "It's a rapid-growth
market. My belief is that approximately 40 percent of sales
are cassettes, with cartridges accounting for some eight per-
cent of that figure. | also believe that figures are still rising in
terms of tape equipment for the car and the home—in fact,
tape-players are selling more than record-players.”

And on the tape subject, he says that the Spanish industry
is problem-free over the direct importation of product—
records as well as tapes—and that the generzl inflationary at-
mosphere did not seem to be affecting the industry.

But on a rather more pessimistic note, he admits that the
general distribution patterns in Spain are in what he calls a
primitive state and stage. "'Besides independent dealers, the
wholesale trade is gaining ground. We all foresee develop-
ment of rackjobbers, mail order systems and other distribu-
tion ideas used in other countries of the world."
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but also big enough

in Spairn)

for your country

AMIGOS DE GINES
AMINA

MANUEL CANO

EL CHAPARRO

CHOMIN DEL REGATO
HERMANOS REYES

JUAN EL DE LA VARA
MARISMENOS

PEPE EL DE LA MATRONA
ENRIQUE MORENTE
ROMEROS DE LA PUEBLA
SERRANITO

LUCERO TENA

JUAN VAREA

CHOLO AGUIRRE

EDMUNDO «BIGOTE» ARROCET

ELSA BAEZA
ALBERTO CORTEZ
JOSE ALFREDO FUENTES
KARINA

TONY LANDA
CARLOS LUENGO
MERCHE MACARIA
MARI TRINI

PACO MARTIN

JUAN MARQUEZ
MAYA

MARIA OSTIZ

JOSE LUIS PERALES
QUEIMADA

RACHEL

MIGUEL RAMOS
MIGUEL RIOS

PEDRO RUIZ

JULIO SALVADOR
PALOMA SAN BASILIO
CLEMENCIA TORRES
WALDO DE LOS RIOS

ALCATRAZ

AMIGOS

ANGELES

CANOVAS, RODRIGO, ADOLFO Y GUZMAN
EUTERPE

GRUPO ESTEL

JOSE Y MANUEL & NUEVOS HORIZONTES
MITOS

MODULOS

TROVADORES PARAGUAYOS
YERBABUENA

IExcuse us!/
Some of them are
also worldwide
hitmakers!
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A Billboard Spoltlight on Spain

JANUARY 4, 1975, BILLBOARD

“Enormous Potential
In Song Festivals”

Song festivals in Spain can give enormous potential to the
winning artists and thus generate substantial record sales,
according to Julio Guiu, general manager of Armonico, one of
Spain's most important independent publishers.

Guiu also feels that Spain is currently producing artists with
great international potential.

Armonico—or to give it its full name Grupo Editorial Ar-
monico-Clipper's—as well as publishing a great deal of stand-
ard Spanish material, also has representation of some of the
most important of the world's publishing catalogs.

Among these are ATV Music Ltd., Northern Songs Ltd., Le-
vine & Brown Music Inc., Island Music Ltd., Barn Publishing
Ltd., Lawrence Wright, Campbell Connelly, the Joni Mitchell
Publishing Corp. and Garrett Music Enterprises.

Says Guiu: "When you realize that the foreign catalogs we
control are associated with such artists as Paul McCartney &
Wings, John Lennon, the Rubettes, the Sweet Dreams, Slade,
FPaul Simon, Chuck Berry, Barry Blue, Tony Orlando, Gordon
Lightfoot, the Guess Who, Cat Stevens, Sparks, Rod Stewart
and Status Quo, among others, you will appreciate the
strength of the Armonico operation.”

Billboard
Is Big
Internationally

(Cassette Growth
“Spectacular”

Although the general inflationary economic situation has
not seriously affected the Sparish music industry as yet, it is
likely to cause a recession in 1975 unless the situation
changes dramatically.

This is the view of Alain Milhaud, head of Compania Fo-
nografica Espanola. Aside from the economic crisis, Milhaud
regards the two main problems confronting the Spanish in-
dustry currently as the lack of artists with real personality and
originality combined with a lack of original songs; and, sec-
ondly, the extreme saturation of the market.

For C.F.E. the two major acts on the roster are the Pop Tops
on a national level and Dalida on an international level. Where
singles are concerned Milhaud estimates the balance of sales
between national and international repertoire as being
roughly 50-50, but looking at total sales the proportion would
be 60-40 in favor of foreign product.

Radio is still the most important medium for record promo-
tion, says Milhaud. ""The radio stations have also been active
in selling commercial spots to the industry to promote
records—but the high costs involved and the uncertainty of
the market make this kind of promotion extremely risky."

Milhaud says that the growth of the cassette market in the
last two years has been spectacular, but there has unhappily
been a corresponding surge of pirate tapes. The industry has
been taking effective action on this front “but what we cannot
stop is cassette duplication by private individuals and this ac-
counts for an appreciable percentage of the cassettes in use
in Spain."

Concerts and personal appearances in spain do help record
sales, says Milhaud, “although there have been cases where
the high fees demanded by artists, the high cost of trans.
portation of tons of equipment have required tickets to be
priced out of the reach of many young people. The result has
been that the organizers have lost money.

Festivals also have helped record sales, but the recent pro-
liferation has been counter-productive and today only the win-
ners of the Benidorm Festival can count on achieving record
success.

INOJS

ESTUDIOS DE GRABACION

Carretera de San Martin de Valdeiglesias, Km. 2.200
Apartado de Correos 33 - ALCORCON (MADRID)
Teléfonos 619 15 00-619 15 04-619 15 08

Not Enough TV Exposure,
Says Roses

The fragmented nature of the Spanish radio system, mak-
Ing it difficult to co-ordinate and control record promotion on
a national—and rational—basis, is a serious problem for
record companies in Spain, according to Francisco Roses of
Belter Records.

And compounding the problem is the fact that Spanish tele-
vision gives very little exposure to national artists, even the
most celebrated of them. This is particularly difficult for a
company like Belter which depends on local artists for 20 per-
cent of its sales.

Among the major Belter artists are Manolo Escobar, Emilio
Jose, Rumba Tres, Andres Do Barro, Salome, Tres Sudameri-
canos, Lola Flores, Carmen Sevilla, Dolores Vargas and, in the
Flamenco catalog, Juanito Valderrama, Fosforito and Pepe
Marchena. Leading foreign artists distributed by Belter are
Daniel Boone, the James Boys, Sweet Dreams, Stephanie de
Sykes and Rain and Pentangle.

On the international potential of Spanish artists, Roses
-says: "'We must admit that the number of Spanish artists who
have achieved celebrity abroad is very low—but we have noted
recently an increasing international interest in our artists and
this may well be the time for Spanish companies to concen-
trate on more powerful foreign promotion for their product.”

Like most of his colleagues in the industry, Roses believes
that the effectiveness of Spanish song festivals in terms of
promoting record sales has diminished dramatically over the
years. "'Only the Beniform Festival has any real credibility—
and this more as a nostalgic exercise than as a means of sell-
ing product.

Too Many Festivals
Counter-Productive
Says Pujol

Spain like most countries in Europe is involved in an eco-
nomic crisis whose end is difficult to foresee, but, happily, the
situation in the record and tape market is not as grave as it is
in other sectors.

Ariola-Eurodisc S.A. in Barcelona is enjoying good sales of
product by such local artists as Camilo Sesto, Peret, Jairo, Ma-
nolo Galvan, Juan Pardo, Luis Aguile and Maria del Mar Bo-
net. And in the international field leading artists are Cat Ste-
vens, Uriah Heep, Traffic, King Crimson, Roxy Music;
Emerson, Lake & Palmer; Mike Oldfield, Captain Beefheart,
the Carpenters, Carole King, Rick Wakeman, Herb Alpert,
Burt Bacharach, Mireille Mathieu, Adriano Celentano, Jethro
Tull and Leo Sayer.

Foreign repertoire accounts for 60 percent of Ariola’'s sales,
but increasingly Spain is producing local artists of genuine in-
ternational potential. Some of Ariola’s artists have had chart-
topping records in various South American countries and
have also had hits in Germany.

Exposure given to records by the Spanish radio stations
plays a big part in the development of sales but the Ariola
management feels that more emphasis could be given to pop
music by television,

On the tape front a healthy growth is noted for the cassette

configuration but 8-tracks cartridges enjoy relatively insignifi-
cant sales are confined almost exclusively to the car market.

Alberto Serra Fujol, managing director of Ariola, believes
that the biggest problem confronting the Spanish industry to-
day is the fact that Spain tends to be economically and politi-
cally sealed off from the rest of Europe.

“We cannot engage fully in international relations with
other European countries and this naturally limits our activi-
ties,”" he says.

One problem which the Spanish industry does not have to
contend with is that of direct imports because of the compli-
cated import regulation and high duty payable. This, however,
does tend to create problems with sample records and tapes.

As well as radio plays and personal appearances by artists,
Pujol thinks that song festivals in Spain help to promote
record sales, “‘although the proliferation of these festivals
could be counter-productive. One or two really well organized
events each year would be very beneficial to our industry."

As far as distribution is concerned, Pujol says that the tradi-
tional patterns are still the most effective in Spain. Rackjob-
bing has gained in importance over the last two years and
there is growth in the record club sector; but mail order sales
seem to have reached a plateau.

52 weeks a year
BILLBOARD is your
international voice
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(Solliad a Barrabas)

-Now in Spain!
-And soon in all over the world!!
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1. JULIO IGLESIAS (Columbia) known all over Europe by his
*Un canto a Galicia" and one of the three biggest artists in
Latin America.

2. MARI TRINI (Hispavox) receives a gold record in the pres-
ence of the a&r manager Rafael Trabucchelli (left) and the DJ
Miguel de los Santos (right).

3. LAS GRECAS (CBS) have sold more than 25,000 copies
this year of their single “Te estoy amando locamente' and
more than 60,000 LP's and cassettes in Spain alone.

4. JUNIOR (RCA) sold more than 500,000 copies of his '*Per-
doname'’ in Brazil.

5. TONY RONALD is the biggest seller of Movieplay and has
had several hits in Latin America.

6. LOS DIABLOS (EMI) have sold their "“Un rayo de sol' in
several European countries and in Spain they are the biggest
sellers of all time,

7. TRIANA (Movieplay) one of the most interesting groups in
the flamenco-pop line.

8. MANOLO ESCOBAR (Belter) is the biggest seller in Spain of
popular flamenco songs.

9. DONNA HIGHTOWER (Columbia) is American, lives in
Spain and has had several hits in Europe.

10. LOS PUNTOS (Polydor) is another group specializing in
summer songs and have had three consecutive hits.

11. JACOBO (RCA) is one of the most promising singers for
1975.

12. DANNY DANIEL (Polydor) had a big hit this year in Spain
and Mexico with "'Por el amor de una mujer.”

13. JUAN PARDO (Ariola) is one of the most important Span-
ish musicians and also works as an independent producer,
aside from releasing every year two of his own LPs.

14, CECILIA (CBS), one of the most important Spanish sing-
ers, is going to release one of her records in English in the
United States.

15. CAMILO SESTO (Ariola) was this year the biggest single
seller in Spain and a big success in various Latin American
countries.

16. FORMULA V (Philips) is one of the specialists in summer
songs and have a strong hit every year.

17. DON MARIANO DE ZUNIGA, general manager of Fono-
gram and of Polydor, awards gold record and cassette to
Demis Roussos for selling more than 100,000 copies of each
configuration with his album "'For Ever and Ever."

18. RUMBA TRES (Belter) is one of the most important
groups in the rumba flamenco style or Spanish popular song.

19. MOCEDADES (Zafiro) had a big hit in the USA with "'Eres
tu" in Spanish and are the biggest selling group in Spain.

20. JUAN BAU was this year the number two seller of singles
in Spain, and three of his records made the Top 10,

21. MANOLO OTERO (EMI) is a success with his Spanish ver-
sion of “‘Another Time."

22. WALDO DE LOS RIOS (Hispavox) after his hit *'Sinfonias"
world-wide, is beginning to have another success with
“Operas.”

ESTUDIOS GEMA S.L.

GEMA 1 GEMA 2

GEMA 3 CASSETTES

SAGRADO CORAZON 15 CERDENA 228

BARCELONA

CASPE 192
SPAIN

A MESSAGE
TO OUR FRIENDS

associated with

WORLD WIDE

INTERSONG
INTERNATIONAL
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succesful years....
....and stronger than ever!

FERNANDO EL SANTO,17- PHONE: 4196512:MADRID-4-SPAIN
CABLE: MOVIEPLAY
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SPAIN'’S

1974 CHART-TOPPERS
Singles

1. Algo Mas—Camilo Sesto (Aricla)—11 weeks.
2. La Distancia—Roberto Carlos (CBS)—nine weeks.
3. Ayudadme—Camilo Sesto (Ariola)}—six weeks.
Tomame O Dejame—Mocedades (Zafiro)—six weeks.
5. Love's Theme—Love Unlimited Orchestra (Movieplay)—
four weeks.
Rock Your Baby—George McCrae (RCA)—four weeks.
7. La Estrella De David—Juan Bau (Zafiro)—Three weeks.
Someday, Somewhere—Demis Roussos (Philips)—three
weeks,
9. El Sonido de Filadelifa.—MFSB (CBS)—two weeks,
Le Me Get To Know—Paul Anka (Hispavox)—two weeks.

11. 48 Crash—>Suzie Quatro (EMI}—one week.

LPs

1. Joan Manuel Serrat—Joan Manuel Serrat (Zafiro)—nine
weeks.
2. El Sonido De Filadelfia—MFSB (CBS)—nine weeks.
3. Foreigner—Cat Stevens (Ariola)—seven weeks.
Per El Meu Amic—Joan Manuel Serrat (Edigsa)—seven
weeks,

5. Rhapsody In White—Barry White (Movieplay)—four
weeks.

6. Band On The Run—Paul McCartney & Wings (EMI)—three
weeks,

7. Ringo—Ringo Starr (EMI)—two weeks.
Journey To The Centre Of The Earth—Rick Wakeman
(Ariola)—two weeks.

9. Nuestros Exitos Del Ano (Vol. 3)—Various Artists (CBS)—
one week.
Goat's Head Soup—Rolling Stones (Hispavox)—one week.
Todo Por Nada/Algo Mas—Camilo Sesto (Ariola)—one
week,
Mocedades 5—Mocedades (Zafiro)—one week.

Major Festival
planned for Mallorca

One of the major events in the Spanish musical calendar
next year will be Musical Mallorca 75, a new annual song festi-
val sponsored by the Mallorca Tourist Board.

The festival will be held in the new Auditorium in Palma
from April 17 to 19 and will comprise national and inter-
national sections.

Directed by Augusto Alguero, former general manager of
Canciones del Mundo, the festival will offer cash prizes of
$10,000, $2,500 and $1,000 respectively to the songs placed
first, second and third, together with gold, silver and bronze
trophies.

Mallorca Festival organizer Augusto Alguero, left, with Armando Moreno,
F;Hﬂl secretary of the International Federation of Festival Organizations

Y-

SOUND RECORDING
STUDIOS

Alonso Cano, 68 « Telefono 254 47 66—254.51.58 « Madrid (3)

‘7 AHYNNYT

GRUPO EDITORIAL ARMONICO-CLIPPER’S

International Firms Represented:

ARC MUSIC CORP.
and affiliates

ATV MUSIC LTD.
BARN PUB. (SLADE) LTD.

CAMPBELL CONNELLY and Co.
LTD. and affiliates

CREOLE MUSIC LTD.
CHARING CROSS MUSIC INC.

DeSHUFFLIN INC.
EARLY MORNING PROD. LTD.

GARRET MUSIC ENTERPRISES
and affiliates

G.H. MUSIC. LTD.
and affiliates

ISLAND MUSIC LTD.
and affiliates

LAWRENCE WRIGHT MUSIC INC.
LEVINE & BROWN MUSIC INC.

NIMBUS 9 PROD. LTD.
and affiliates

NORTHERN SONGS LTD.
PAMSCENE MUSIC LTD.

GRUPPQO RICORDI MUSICA
LEGGERA and affiliates

PAUL SIMON
SAILOR MUSIC

STIRLING McQUEEN MUSIC LTD.

TIC-TOC MUSIC, S.A.
TONY HILLER

Rambla Cataluna, 10
Tel.: 317-46-86/90
BARCELONA, 7 (Spain)

advoanig 'si61
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The broadest repertoire for
MODERN TRADITIONNAL And FOLK MUSIC

DISCOS BELTER, S.A.
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the world. -2

DannyDaniel.La5'Reserva
Los Puntos:Daniel Velazquez

and 1n addition the complete discography
of NINOBRAVO
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A Billboard Spotlight on Spain

JANUARY 4, 1975, BILLBOARD

HOW ARE YOU DOING

IN SPAIN?

FOR GOOD,

EFFICIENT AND
STRAIGHT FORWARD
CO-OPERATION AND

COVERAGE OF THE
SPANISH MARKET

YOUR FRIENDS IN SPAIN
DISCOPHON S A, VALENCIA 288, BARCELONA-7, (SPAIN)

SPAIN for

Peer

R

Southern

@M

agarro
Breakthrough In 1975

Development of the tape market in Spain has been much
faster than most people would have thought possible. So says
Saul Tagarro, head of Polydor in Spain. He breaks down the
tape market as being 90 percent to cassettes and ten percent
to eight-track cartridges.

In his view, Polydor sales of local artists as against foreign
stars rests at roughly 50-50, with the main non-local talent
sales coming from Eric Clapton, Sergio Mendes, Terry Jacks,
John Mayall and James Brown. Top Spanish artists in sales
importance: Danny Daniel, Los Puntos, Daniel Velasquez.

Expressing his delight at the sales of certain Spanish artists
in South America, Tagarro has some doubts about the general
problems of promoting artists. He is, he says, reasonably sat-
isfied with some aspects of the radio and television networks
as promotional “‘aids, ' but he thinks more could be done
about personal appearances by artists tying in with radio or
V.

“There's no doubting the fact that personal appearances
here do have a direct relation to sales increases. But there are
tremendous price differences between the money paid to na-
tional and international artists. Payment for a top inter-
national star can reach one million pesetas, and for a top
Spanish act some 300,000 pesetas.

As for the value of song contest, of which Spain has a goodly
number, Tagarro believes they are no longer of much promo-
tional interest. He believes that while the winner may pick up
some big sales from a tie-in record, the *'losers" often become
more difficult to sell. “'Certainly it is true to say that no artist
has found great national success out of the last batch of song
festivals here."

Saying that customs problems over imports were growing
as piracy problems were now almost under control, Tagarro
says the biggest problem of all now is over there being no free
importation of hardware equipment. Increased prices be-
cause of inflation generally had been inevitable for all com-
panies in the Spanish recording industry.

Finally, on the distribution side, Tagarro said he firmly be-
lieved that 1975 would see many inroads into the distribution
channels by rackjobbers. As for a general breakdown, he says
the retail trade commands 75 percent of the distribution out-
lets, with 20 percent through wholesalers, and five percent
the rest.

Industry Turnover Is
Up 15-20 Percent

® Coimtinved from page 17

settes y cartuchos de 8 pistas. Los resultados obtenidos son
altamente satisfactorios.

En el mes de Octubre ha tenido lugar en Pontevedra la pri-
mera Semana Nacional del Disco, patrocinada por el Min-
isterio de Informacion y Turismo. Aparte de las manifesta-
ciones artisticas y de la exposicion del producto, han tenido
lugar varias sesiones de trabajo entre altos representantes del
Gobierno Espaniol y la Industria, quedando establecidas las
bases para una futura ordenacién de las ediciones sonoras en
todas sus vertientes.

e

THE ESSEX MUSIC GROUP

Myg,

=

CONTACT

BARCELONA(9)
Diputacion, 337
Telex. 54040

MADRID(4)
Hortaleza,18

THE HEAD OF THE CLASS

BILLBOARD’S
CAMPUS ATTRACTIONS

When it comes lo college entertainment and cam-
pus concerts, Billboard's Campus Attractions is
in a class by itself. No other music industry annual
provides a closer, mora infimate look at the cam-
pus antertainmeant scene. And no othaer direciory
is more widely used on campus as a guide to learn-
ing what's new on the college circuitl. Billboard's
Campus Attractions is an education in ilsell. Read
iL. You're never too old 1o learn.
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Kirios Studios were built in 1966 and were one of the first
studio facilities to be established in Spain. Among leading art-
ists who have recorded at Kirios are Albert Hammond, Los
Bravos, Gigliola Cinquetti, Los Canarios, France Gall, Raphael,
Juan Pardo, Basilio, Joan Manuel Serrat, Alfredo Kraus, Pablo
Sorozabal, Moreno Torroba, Julio Iglesias and Los Pekenikes.

As well as making recordings for the record industry, the
Kirios operation also handles film sound tracks, publicity jin-
gles and TV programmes for many different countries.

The Kirios complex consists of three studios, a restaurant
and bar and a car park, and in the near future a swimming
pool will be added. '

Studio One can hold about 100 musicians. It is equipped
with a grand piano, Hammond organ, percussion and other
instruments. There is a small adjoining studio which is mainly
used for obtaining better separation of certain instruments or
of voices.

The control room is equipped with a Neve desk with 24 in-
put channels and 16 outputs. The monitoring system com-
prises four J.B. Lansing speakers with four Quad 303 ampli-
fiers. The main tape recorder, a 16-track Studer A-80, has a
Dolby M-16 unit connected. In addition there is a Scully 8-
track recorder, an Ampex 440 four-track and two Telefunken
M-15s, one mono and one stereo. The control room is
equipped with closed circuit TV for recording simultaneously
in both studios.

For special effects Studio One has phasing units, graphic
equalizers, a moog, a melotron and other anciliary equip-
ment,

Studio Two can hold between 40 and 50 musicians and is
equipped with a grand piano, Hammond organ and other in-
struments. The Neve desk has 16 input channels and 16 out-
put channels and the monitoring system comprises four J.B.
Lansing speakers powered by four Quad 303 amplifiers.

The main tape recorder is 2a 3M 16-track machine. There is
also a Scully B-track recorder, an Ampex 440 four-track ma-
chine and two Telefunken M-15 stereo recorders.

Studio Three is equipped for demo recordings, voice track-
ing and copying.

The echo system is formed by three echo plates, two
stereo and one mono, plus a natural echo chamber, and can
be used by all three studios.

Kirios also has a mobile unit equipped with a Pye desk of
24 input channels and eight output channels, with a Scully
eight-track recorder, an Ampex 440 four-track and a monitor-
ing system comprising two J.B. Lansing speakers with two
Quad 303 amplifiers,

Kirios offers 24-hour service seven days a week and is
staffed by Ma. Luisa Pombo (general director); Francisco Pe-
rez (studio manager); Jose Loeches (formerly with Pye in the
U.K.), Juan Vinader, Enrique Rielo, Jose Fernandez and An-
tonio Olariaga (recording engineers); and Miguel Dominguez
{maintenance engineer).

More Spanish Artists
Find Success Abroad

Froof of the fact that more and more Spanish artists are
finding success outside their own country according to Mov-
ieplay, is provided by the fact that Spanish records are ap-
pearing on the charts of Europe and South America and even
the United States.

Among Movieplay's most important Spanish artists are
Andres Segovia, Lluis Llach, Tony Ronald, Raimon, Nuestro
Pequeno Mundo, Triana, Joaquin Diaz, Gloria, Miguel Angel
and the Pekenikes. Leading foreign artists represented by the
label are Stevie Wonder, Deodato, Charles Aznavour, Barry
White, Jacques Brel and Marvin Gaye.

Manuel Sancho, general manager of Movieplay, believes
that the greatest problem facing the industry at present is the
general economic situation. The repercussions on the music
industry are not serious at present, but they could worsen in
the coming months.

Meanwhile business remains healthy and the tape market,
in particular, is in full spate, with cassettes outselling car-
tridges in the proportion of nine to one.

There are developments on the distribution front, too,
with two record clubs doing well and others starting up, and
rackjobbing gaining strength.

Sancho says there is a considerable amount of piracy in
Spain at present, particularly in the tourist areas but the in-
dustry and the authorities are taking steps to eradicate it.

CREDITS
Billboard's Scene in Spain supplement was com-
piled by Rafael Revert and Maria Aracil and edited by

Mike Hennessey and Peter Jones. Art Direction: Lee
Lebowitz.
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WE ARE A LEADING PECORDING COMPANY IN SBPAIN

WE ARE PREPARED TO OFFER THE FINEST REPRE-
SENTATION TO THE BEST RECDRDING LABELS IN THE

WORLD

RCA S A
ORAFLEMING . 43 MADRID SEal TELEX 28480 TELAS7 46 D0
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WE ARE A LEADING PUBLISHING HOUSE IN SPAIN

WE ARE PRERPARED TO OFFER THE FINEST REPRE-

SEMNTATIOMN TO THE BEST PLBLIEH ING CATALOGUES
INTHEWORLD

WE LOOK FORWARD TO SEEING YOU AT MIDEM !

EDICIONES MUSICALES RACA ESFPARNDOLA.S.A,
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sSus artistas
exclusivos
en Espana

Paco de Lucia
FormulaV

AnaBelén
Patxi Andion
Los Chichos

Victor Manuel

lony Cruz

lartesos
El Camardn de la Isla

Nuevo Mester de Juglaria
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WERE ‘THE SPANISH YOUNG SOUND)

MOGEDADES

MARISOL

LtBRA

JOAN MANUEL SERRAT
M* DOLORES PRADERA
JURN BA

otfiGl0 & ESTIBALIL
NORAH

JARGHA

and many, many
others

© HOREVER!

With our extended distribution net for the entire Spanish marketing
area, our International Department would be so much glad to do the

best business with you.
Offices: Campomanes, 10 - Madrid
International Dept. Phone: 241 50 04

Telex: 22690 Zafir-E
Cables: Zafiro

JUST GALL ON US TODAY!
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NASHVILLE—Recording ses-
sions took one of their largest nu-
mencal and percentage increases in
history in 1974, the annual Billboard
survey shows.

Working again with the coopera-
tion of the recording companies, the
studios, and local 257 of the Ameri-
can Federation of Musicians, it was
determined that 19,057 sessions were

Country

UP FROM 15,877 IN 1973

19,057 Recording Sessions
Held In Nashville Studios

held here, up from 15,877 a year ago.

This marks the seventh consecu-
tive year of increase, and there was
such strength at the close of the year
that the outlook for 1975 seemed
even brighter.

“December was our biggest
month ever,” said Norm Anderson
of Columbia Studios. RCA’s Cal Ev-
erhart noted that his studios are go-

Bailey Hiring Marks New
P.R. Trend By Disk Firms

NASHVILLE—The defection of
one of this city’s top reporters from
his newspaper into the public rela-
tions fold of country music points up
a growing trend in this direction
here.

Jerry Bailey, who has covered the
music beat as an objective newsman
for the Tennesseean, the morning
daily, has joined the staff of ABC
and Dot as director of public rela-
tions for their country product.

This follows the move of the other
majors in that same direction, estab-
lishing full-scale public relations de-
partments for country, completely
separated from record promotion.

CBS has established a highly-ef-
fective team in Dan Beck and Mary
Ann McCready. Both blessed with
writing ability and the knack of
communication, they have estab-
lished a successful tandem which
makes quickly available back-
ground information, direct lines of
communications to check out leads
on stories, and complete access to
policy information which has been
cleared.

RCA, recognizing the trend,
brought in Paul Randall from the
field, and moved him into a public
relations position, which he has
filled well. Again, implementing ac-
cessibility has been one of the strong
factors. Where there once were bot-
tlenecks, there now is free flowing
ACCESS.

Carolyn Baker was added 1o the
staff of Warner Bros., again for this
specific purpose, giving not only
credibility but an added aura of im-
portance (o country product.

Promotion director Bill Williams
of Capitol is in the process of putting
together a similar operation for that
label, under the puidance of Frank
Jones.

Monument, going strong with
such artists as Charlie McCoy, Boots
Randolph, and Billy Swann, setup a
P.R. department headed by Jan
Wohling.

Newsletters also have become a

major source of information, and are
becoming increasingly meaningful.
Most major companies now have
them, and Tom Williams at Warner
Bros. has utilized guest editorialists.

The public relations concept has
spread beyond the record labels,
The Shorty Lavender Talent
Agency, with Claudette Duncan
heading the department, now has its
own staff. Tandy Rice at Top Bill-
ing, once a public relations man
himself, has brought in attractive,
cfficient Charlene Bray to head that
department for him now. Buddy Lee
has operated under this concept for
a number of years.

Charlie Rich has Peter Simone
working for him on the West Coast,
and Rollye Bornstein handling all
phases of his office here. Her back-
ground was with Epic Records. The
Jim Halsey account now is handled
by Hecht-Harman-Vukas Creative
Communications,

The move of Bailey, however, was
one of the big developments in this
trend. He made it abundantly clear
that he would have an “open door”
policy to all news media, would be
amenable to the development of
concepts or ideas with newsmen,
and would shy away from hype.

The action on the part of labels,
talent agencies and individuals,
however, does not diminish the ac-
tivities of established public rela-
tions firms. Chief among them is the
Bill Hudson Agency, with which
Betty Hofer recently rejoined to
form one of the strongest units in the
business, representing individuals
and firms. Maggie Cavender and
others also are continuing their rep-
resentations in this field.

The importance, however, is the
recognition of the labels of public re-
lations and its need in the country
field.

Sherri Brown at MGM, although
not confined solely to PR, hasdone a
great deal of this sort of work during
her time here.

At the wurn of the year, it was
spreading in all directions.

Nashville Scene

By BILL WILLIAMS

Jan Howard, Ray Pillow and Jerry
Wallace wound up the year on a fa-
miliar note: getting bad checks from
a promoter in Birmingham. Grandpa
Jones did about as badly. He and
George McCormick went all the way
to Shreveport only to find his date
had been canceled. . . . Bill Anderson
didn’t fare much better. Visiting at a
J.C. Penney store (the firm which
does the wardrobe for his entire
show), he removed his diamond ring
in the washroom, forgol to pick it up,
and it's among the missing. It had
been a gift from his wife, Becky. ...
Jean Shepard, a little annoyed over

the routine done by comedian Jerry
Van Dyke on the “Tonight” show,
said she wired Johnny Carson that
she and Ferlin Husky made more
money off that song than Van Dyke
has made in his career as a come-
dian.

Del Reeves says he has been asked
by Bill Stames to do 10 days a
month for the next year for the Dem-
ocratic party in various states. He
has accepted six months of the offer.
... Sometimes even the best inten-
tions go astray. Justin Tubb sang the
song “Red Necks, White Sox and

{Continued on page 36)

ing six sessions a day right through
the holiday season, and that RCA
had shown an increase every year.
This was despite the fact that two of
the studios were closed down for a
portion of the year for remodeling.
Woodland’s Glen Snoddy called
November and December two of the
best months, and indicated that the
new year showed considerable
promise,

The large gain was particularly
heartening in light of the slowdown
last year, The 1973 increase was up
only about 800 from the preceding
year, after having shown substantial
gains prior to that time.

Although the major studios
(RCA, CBS, Bradley’s Barn, Wood-
land, Clement, Ray Stevens) still
were doing the bulk of the business,
there were ten other studios which
did anywhere from 500 to 800 ses-
sions during the year, and their
growth rate was phenomenal. Audio
Media, one of those showing a mas-
sive gain, plans to build two new stu-
dios in the Warner Brothers Build-
ing. There currently are 55 studios in
aclive operation in the city.

As In the past, additional data
concerning up to date figures on the
operation of the music industry here
will appear in subsequent issues of
Billboard,

Country Folk

To Adjust

® Comtinued from puge 3

on promoters, and on virtually any-
one who would listen.

Paradoxically, the two organiza-
tions (The “Opry"” and CMA) did
not work in concert, except that
WSM did provide facilities for the
CMA to gather, and gave its support
to the CMA (as did many others).

Today, country artists are being
booked for as much as $25,000 plus
a percentage of the gate. They are
working the great halls of this nation
and abroad. Some 52 percent of the
stations in America are program-
ming country music on a full or part
time basis. Hundreds of sidemen in
Nashville alone are playing some
15,000 sessions a year, in nearly 60
studios. Booking brings in excess of
£100 million to the economy of the
city.

All of this growth is more than
coincidental, and there are other
factors as well. The flexibility of
country music in itself has been the
bipgest of these. Inflexible forms of
music tend to fade into obscurity.
Even the so-called traditionalists of
today are far-removed from the tra-
ditionalists of yesterday. Bluegrass
and Newgrass can please the same
audience, and the lush strings back-
ing a Tammy Wynette are no differ-
ent really than those behind an
Olivia Newton-John or a Tanya
Tucker. The horns behind a Marty
Robbins are no different than those
played behind Bob Wills many
years ago. Nor has traditionalism
suffered any during these expan-
sions of country music. Happily,
country remains the one place in the
world where singers (and instrumen-
talists) can hnger for 30 or 40 years
and still retain popularity.

Pee Wee King, recently named to
the Country Music Hall of Fame,
was considered a radical in his day.
But he was not rejected, The room
was expanded to let him in,

The same could be said of count-
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fﬂu E =g TITLE—Artist, vaeer & Wumoer (Dobrhitng Labet)
1| 1| 24 | BACK HOME AGAIN~John Denver, Rch Pl 0548
2| 2|12 | MERLE HAGGARD PRESENTS HIS 30TH ALBUM—Merle Haggard

& The Strangers capitel ST 11331

26 | COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, mca 427
8 | MISS DONNA FARGO—ngc/Det DOSD 2002

6 | PRIDE OF AMERICA—Charley Pride, nca arp1.0757

7 | GET ON MY LOVE TRAIN-La Costa Capitol 5T 11345

9 | DON WILLIAMS, VOL 111—g8c/0at 0050 2004

3 | THE SILVER FIX—Charlie Rich, toic PE 33250 (Columbia)

3 | | CAN HELP—Billy Swan, Monument KZ 33279 {Columbia)

THE RAMBLIN' MAN—Waylon Jennings, Rca APLI 0734

IF YOU LOVE ME LET ME KNOW-Olivia Newton-John, mca 411
RUB IT IN-Billy Crash Craddock, apc apcxsi)

CITY LIGHTS—Mickey Gilley, riayboy pa 403

SHE CALLED ME BABY-Charlie Rich, rca arL1.0685

HAVING FUN WITH ELVIS ON STAGE-Elvis Presley, rca crmi081a

CLASSIC CLARK—Roy Clark, asc/pet posD 2010

COUNTRY—Anne Murray, Capitol 5T 11304

ONE DAY AT A TIME—Marilyn Sellars, mega MLPS 602 (PIP)

PURE LOVE-Ronnie Milsap, rcA APLI-0500

SONGS OF FOX HOLLOW—Tom T. Hall, Mercury 5481500 (Phoncgram)
REUNION—Glen Campbell, capitol sw 11336

LIKE OLD TIMES AGAIN—Ray Price wyrh 6535 (Word/ABC)

WHAT A MAN MY MAN IS—Lynn Anderson, Columbiz KC 33293
GREATEST HITS—Mel Tillis mcw mic 1970

SONGS ABOUT LADIES & LOVE-Johnny Rodriguez, Mercury SRM.1.10012

COUNTRY HEART "N SOUL-Freddie Hart, Capitol 5T 11353

WOMAN TO WOMAN—-Tammy Wymette Epic KE 33246 (Columbis)

LOVE IS LIKE A BUTTERFLY—Delly Parton, sca api1oni2
MONSTER'S HOLIDAY—Buck Owens, Capitol 57 11332

HEART LIKE A WHEEL-Linda Ronstadt, capitol 57 11358

HIGHLY PRIZED POSSESSION—Anne Murray, Capitol 5T 11354

THE BEST OF CHARLIE RICH—Espic £ 31933 {Coumbia)

LATEST & GREATEST—Danny Davis, RCA APLLOTTS

GREATEST HITS VOL l—Loretta Lynn, mca 420

17 | I'M NOT THROUGH LOVING YOU YET—Conway Twitty, mca a1

9 | TAKE ME HOME TO SOMEWHERE—Joe Stampley, Asc/0ot 2006
BEHIND CLOSED DOORS—Charfie Rich, Epic KE 32247 (Columbia)

8 | FAMILY & FRIENDS—Roy Clark, asc-0et DOSD 2005

17 | PLEASE DON'T STOP LOVING ME—Porter 'N' Dolly, rca apti-psds
‘ﬁ m BREAK AWAY—Kris Kristofferson & Rita Coolidge, Monument P7 33278

6 | GREATEST HITS—Diana Trask, ABc/Dot 00SD 2007 ,
42 | 46 | 10 ‘ LIVING PROOF—Hank Williams Jr., wou 4371 .
i

INSIGHT INTO HANK WILLIAMS IN SONG AND STORY-Hank Williams &
: Hank Williams Jr., MGM M3G 4975

44 | 33 | 13 | THEY DON'T MAKE 'EM LIKE MY DADDY—Locetta Lynn, wea 444
" ROOM FULL OF ROSES—Mickey Gilley, Piybey 401
|
46 |ICZIZTH) | WISH | HAD LOVED YOU BETTER-Eddy Amold, wok WG 451
PLEASE DON'T TELL (That Sweet Ole' Lady Of Mine)—Johnny Carver,

ITLL COME BACK—Red Souvine, chart 2058 (Beddah)
GREATEST HITS—Johnny Paycheck, epic vE 32091
A MAN & HIS MUSIC—Faron Youmg, Mercury SR4-1-101 (Phonogram)

less others, including the late Fred
Rose, who made his mark first in
New Yorks Tin Pan Alley, and
Owen Bradley. the one-time pop pi-
ano player (Ted Weems Orchestra
and the Sluefoot Five). Steve Sholes,
also in the country music Hall of
Fame, headed RCA’s pop division.

And thus it will always be with
country music as long as it leaves the

door open and the walls flexible. It
has, over the years, absorbed the
music from the hills, the bluegrass,
the cowboy and western, the French
Cajun, the cotton paich blues, the
rockabilly, and even the foreign
sounds of today.

As long as it doesn’t confine itself,
the growth pattern will continue,
and everyone will benefit.
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Nashville

Scene

® Continued from page 33

Blue Ribbon Beer” on the Schlitz-
sponsored portion of the “Grand
Ole Opry,” while Stonewall Jackson
alluded to his Saturday night per-
formance as the “Friday night”
show. . . . Connie Hurt, the attractive
aide to RCA's Jerry Bradley,
sneezed and broke her ear drum.
She’s doing well following hospi-
talization. Skeeter Willis
presented a big birthday cake by the
“Opry” last week, a show he and his
brothers joined in 1946

The versatile Four Guys do the
backup singing for Emie Ashworth
on his new single and LP for the IRC
label. ... Roy Wiggins, one of the
best steel men in the business, has
really paid his dues. He now has be-
longed to the Nashville local for 30
years. So, as soon as he reaches his
55th birthday, he'll be paid up for
life. ... Wilma Lee and Stoney
Cooper aren’t going to Japan unpre-
pared. Wilma Lee is a linquist (she
now speaks French fluently), and
she's studying Japanese in a crash
college course prior to their depar-
ture. ... Jim Ed Brown loaned his
guitar to one of his sidemen, Earl
Erb, and Erb's place was robbed.
Naturally, they got Jim's guitar,

Vicky Fletcher has signed with
Buddy Lee Attractions for represen-
tation in all fields. ... Bobby Wyld
and business partner Allen Passerin
will introduce their first release on
their new label, WYTRA Records.
They've also signed a female singer
named Faith, and there’ll be a big
tour upcoming. ... Diana Trask,
who took up golf and tennis in Las
Vegas, has added ice skating to that
at the indoor rink at the Fairmont in
Altlanta. ... Peer-Southern, headed
in Nashville by Brad MeCuen, has
expanded its staff, adding Bob
Witte, the well-known music row
personality. . . . IUs three generations
for the Lucky Moeller family now.
Lucky's son-in-law, Jack Andrews,
has brought in his son, Scott An-
drews, to join the group. Moeller
continues to recover from a recent
stroke. ... Recording engineer-pro-
ducer, and very talented individual
Phil York now is at the Autumn
Sound Studio in Garland, Tex. It's a
24-track operation.

A.Y. “Bam” Bamford, a long-time
country music personality, has sold
his interest in K-BER in San An-
tonio and set up at least for the time
being in San Luis Obispo, Cal.,
working on talent and promotion.
... Paul Click is back on crutches af-
ter retnjuring a leg broken last yvear.
But he’s stll working his personals.
... RCA's Bobby Bare and writer
Shel Silverstein are doing another
concepl album. ... Songwriter Vie
McAlpin hospitalized again. ... La-
Costa, the greal talent who is just be-
ginning to bloom, was presented
with a calf after working a cattle
show in Colorado, That calf’s sister,
by the way, sold for $17,000. . .. Two
children of GRT's Mel Street in-
jured in an auto accident, but both
are recovering.

Kermit Goell had his biggest week
ever. with songs recorded by Bar-
bara Mandrell, Joe Stampley and
George Jones and Tammy Wynette.
... Dottie West taking month of
January off for her first vacation in
several vears. ... Advanced Tech-
niques of Commercial Songwriling,
the course jointly sponsored by the
Mashville Songwriters Assn. and the
University of Tennessee at Nash-
ville, will be offered again on Tues-
day evenings, Jan. 7. thru Feb. 25,
1975 at UTN.

Billboard
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(B Mome), Capitol 3980 (Blue Book, EMI)

(G. Paxton. R. Hellard), Caprice 2004 [Acoustic, BMI)
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{1 LlubIBI'I. M. Stoller), ABC 12036 (Hill & Ramge! | KITCHEN —Babby Bare & The Family { i, )
QuitetFreddy Bienstech, B {5. Silverstein), RCA 10096 {Evil Eye, EMI) 7071 | 6 | MAY NOT BE LOVIN' YOU—ratti Page
= (G. Ry W Wilson, B Shemill), Avco 03
A [ e i it 37 | 14 | 12 | WERE OVER— ety Rodrigess (A Gallea/Ngee. M
! : {C. Weil, B. Mann), Mercury 73621 (Phonogram)
ol 5112 | oUT OF HAND- ey shemet (s Gams Lo Summtnal, |YA| 81| 3 | THATS HOW MY BABY BUILDS
iaumz.' Ean:ﬁﬂ st gt sl 8|41 9 Eﬂ" DD!E'T HAVE TO ‘ (1 Foster), RCA 10135 (Adventurs, ASCAP |
0 HOME—nat Stuckey
P! 7|11 | UKE OLD TIMES AGAIN-y P (N, Stuchey, P, assel, RCA 10090 77 g o LEELIENE ME J0NTH LY SHONN e
' EL.E'.“E‘}‘J} e o A (. Er.d:u:m;m 310069 (Tree, BMI)
. . ! |
; ' 49 | 4 LADY CAME FROM 73 82 | 3 SALLY G-
! 12 | 6 | (14 Be) A LEGEND IN 7 BALTIMORE ~johany Cash | | 1P, MeCarinegy Apple 1875 (Copta]
- l%'f ETIIIE- Frm?l -zhu: e (T, Hardia), Columbia 310066 {Hudson Bay, BMI) ; | (McCartney/ ATV, BMI)
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' 4] | 43 B COUNTRY GIRL—jody Mile
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EE[ g:{"aﬂ. gm F:Pulrs:. r.;.am-: 370 (Al Gallica. BMI) \ IN LOVE—=George Kent
allecn elers, | (K. Porter, B. Jones), Shanmon H24
f | 53 8 THERE'S A SONG ON THE | {MzRee/Porter-Jones, ASCAF)
9 1013 US. OF A.—Boana F
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{8, Sheerill, C, Taylor), Epic 8-50036 [Columbia) | BABIES —Fariin Husky |
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| mecir, ), Goe 43| 31 | 10 | UTTLE GIRL FEELING—Busbara Fairchitg oA AR
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| * HTS | (Duchess, BMI) LOVE= 2y Pilow
2| 5 CITY LIGHTS—w D, Hall, B, Duke), ABC/Dat 17526
‘ {B. Andersan), Piaphoy E015 (TH.T.. BMI) “ | 51| 6 | EVERYBODY NEEDS A | (s, BMI/Bob Moor, ASCAP)
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13 15 | 10 FOR A MINUTE THERE= jobnny Paychuck 58 4 LETS SING OUR SONG—jlerry Reed EARI : ;
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2 - |
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MR, . Vi e I I g:;r:::lfﬂ"hi SqEHth MO 14768 (imercan - ﬁ%ﬁﬂmﬁﬁ“mmm. 110024
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18 | 17 | 13 HERE WE G0 AGAIN—Brian Shaw ' (5. Barrett, R Marena), ABC/Dat 17523 {Ricc B4 91 2 SOMETHING JUST CAME
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ﬁ 1A, Reynoids). United Actists 14430 Usen BM) . (D. Parton), RCA 10124 (Owepar, BMI) g5 ' | - :;:T:;':l'::; HiS
- . i
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w0 o s :rs nn:; Im r:‘:zlmzjnnm.m Wp| 53 4| TS ASIN WHEN YOU LOvE B A iy frvan
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L]

- I =

{5 Theochmorton, C Putman), RCA 10141 {Tree, BMI)

www americanradiohistorv com



www.americanradiohistory.com

CHECK TYPE OF AD YOU WANT:

" Check heading under which ad s o appear
(Tape & Cartridge category classilied nd' is nol accepled.)

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S5.A. EXPORTERS

We transporl Records, Taped, elc. from
WS A, Miering: Greal savings, low Iredghl
raten—Mew American Suppliers for buyers
= Assamble varlous orders—Welcome you
whan you arrive In N.Y.

Contact

Firsl Clags FCC License theary and |atdara
tory traiming in six weeks Beprepared el
ihe masters in ihe nation's largest nelwork
al 141 elass FOC icensing schools brar o
Approved  lor veterans® and accrédited
member Matronal Associabion of Trade and
Techrical Schoals ** Wrile or phane (he
locanon most convenent 19 you  Elkins
institute in Dallas =** 2727 Inwood Hd

i ; : BERKLAY AIR SYCES, MARKETING
0 Distribution Services . 1 Business Opportunities L20 Bon B85 JEK Awrport 214-357-4001 o i
I ﬂmnmlnmﬁ?&t a word: -MII'HI'I'!!.I.I'I'I DELEIIUI-F::E"! s Jmﬁupﬂ" el it Boovica damaws B Y RN A Elklna in Aflania®®. 51 Tanth 5t al Spring
[ 31500 Firsl line-set all caps. Neme, addeess . , : O For Sale M Stk S
and phone number to be included In word count. E.’.HHP'W‘.“-“H O Wanted to Buy Maggie's Farm Distributors Elkinain Denver* * 420 South Broadway
| Dlmmiﬁ%gmm Wshine [ Publishing Sarvices Mature's Scent - Incense Oll and Cones e i e
| DISPLAY CLASS|FIED AD—One inch. $35.00; e - : o s A R Elking i East Hartlord, 800 Siver L
j 4-times $32.00; 26-times $30.00; 52-imes §25.00, 1 Promotional Services il e s e Mt T
Box rule around all ads o= —— e H":E' gﬂ: 54:*2%[;‘“ Elking in Houstan*** 3518 Traws
L, Butler, Ala, (713} 526-TEAT
- e e For orders call: Coflect e —
[18ox H"mm'ﬁ"'.’ :IIL:EE;*:'D ﬁﬂ“':hm ﬂd:]’f; o (205) 459-3448 y19 Eking h Memphus: -4, 1362 Union Ave
tional word: include 50¢ service charge — i - Y = [ i B o
box numbsér-and Mdm E.I'bﬂlﬂﬂﬂi! : D- Check & Mu““ ﬂﬂh.l". Elking in Minneapalis®*** 4103 E Lake 58
PAYMENT MUST AGCOMPANY ORDER —EXPORT— 1612} 7211687

DEADLINE—~Closes 4:30 p.m. Tuesday, 11 days

Oryou may pay for your classitied advertising on your credit card.

We have the larges! selection of all brands

Elklma n Mashwile®* > 2106-4 8ih Ava 5

SCHOOLS & 37
INSTRUCTIONS

: : ] American Ex of LPs and tapes IN STOCK for fas! sary- (B15) 297-5306
[ Prioriodsis of Issue. Credit Card No. 0] Diners Club 1t ice. 20 years of service lo imperters all over e
Card EI{H res the world. Dealers and imporiers anly Elkins in Mew Orieans®** 2940 Canal
CASH WITH ORDER, Classified Adv. Depl,  _ a gﬂ“ﬂﬂ S B RECORD RACK SERVICE 1904) 8221510
n r 1532 5o, Barondo Bled., Lo LA, 90008 : :
| Billboard, ignature 2 mericard | Telar 91t -ﬁffm-u—m:-"l-ﬁ;riu s Eliie ORI G Gt SR Western
E , 5 o=y, AR o T T
. ::;'HEES e~ Elking in San A;“;mgéill 539335 M in
ADDRESS ALL ADS—Erv Kattus, BILLBOARD, S ————— (1) ee-1e
I 2180 Patterson St., Cincinnall, Ohio 45214, or CITY S - _STATE ZIP CODE o EKPOHT GN LY - .
[ telephone Classified Adv. Dept 513/381-6450 . - All brands phonograph records and pre- REI FIVE W [-:_E]-L COURSE FOR FOC HT
|  (New York: 212/784-7433), Tolplont Nbae === == —=o o S | recorded tapes, Also largest selection of phone llconse. Six weck course for Radio/TY
f L3 2 ot S AN AR NS B ki atiraclive close-oul offers. 27 years ol announcer. Call or write today. REL 61 N, Pine

specialized service lo record and lape apple Ave, Sarasots, Fla. 38577 tin

choice

british

CAROLINE
EXPORTS

-1 Woodtold Road Landkon Wi 2848
Telephore 01-286 6090 - Tedes 23064

—

Woarldwide whalesalers of UK and
European gramophone records
cossette topes, clothes and posters

VIRGIN RECORDS

material is our speciality.

OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $11,000.00

includes Tascam Console, machines,
limiters, stereo echo, mikes and BCCes-

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—
AVSCO INC.
69 HIGHWAY &
CORUM ROAD
EXCELSIOR SPGS., MO.

iim

PREMIUM
8-TRACK BLANKS

Lear Jot stvle cartrdge sith rubber roller,
High grade duplicating tape, 65 standard
length in 1 min. increments—from 25 min,
to 90 min, 3 day delivery guaranteed. Over
one million sold,

Dombn, to i, noy guaniity, . R
46 mudr 1o &S min. ARy quangily L
A5 mam, o Bimin. mny dgunniin Al T
HE froam, Tes "M miin :|.r|'|.'-.|,|.I|||:|.EII'|. SR |, -
Heael vl iers 436 rin

Cl/SUPERCART
EMPTY
8 TRACK
CARTRIDGES

« Bulk 8 track and cassette tape

« Splicing materials

- Sleaves

« C.B. equipment (mobiles, bases
and antennas).

Call: Terry D. Vogler
(816) 637-6011

CARTRIDGE INDUSTRIES CORP.

P.O. Box 186,
Excelsior Springs,
Missourl 64024 tn

WANTED TO BUY

ATRACK CARTRIDGE EXERCISERS UP
to 10 st ome time. Must be in good condition.
Have foraale 2 TE M. pulse-aignels, B-track and
Cassette Winders in good condition, Infodex
Cassette Corp, 7 Cherry Ave., Waterbury, Conn,
670 jall

WE NEED USED 250, 50, 1 KW, 10 KW AM
and FM transmitter, No junk. Guarantes Radio

imporiers throughoul the world.
Dealera and distribulors only.
ALBERT SCHULTZ, INC.

116 Waal 14th 51,
Maw Yerk, MY, 10011

Cabla: ALBYREP Telex: 238569

=i

WE MAKE SMALL DEALERs BIG GUT
standing peices on albums, accessoris, cir tips
ibwvens, todiees, dpeakers. Lists free, Aetion Soumd,
H41 Bormifant Strect, Silver ﬁpring, Marviand
20910 tin

ATTENTION, RECOHD OUTLETS WE
hove the largest selection of 45 rprey cldies mod
goodies and also major label LP listings ar pro.
mgtional prices. Send Tfor free lstings. ALl oeders

welcome, Apex Records, Inc., 847 US. Highway
#1, Rahway, N.J. 07065, tin

WHILE OTHER PEOPLE ARE HAISING
thoedr prrices, we are lowernng ours. Magor alael
LF's are low a= 3100, Your choue. Wnte fie
frew l=tings .qu:ur|.11|.| Mumi Dt rbotons, #0172
Limekiln Pike, Philidelphia, Pa. 19588 Denlems
irpils i

BEST DEALS [N THE COUNTRY ON LATEST
S-tracka. All major labels, TORISCO, 6144 High-
way 200W, Auwmatin, Texns TH74E, (512) BI2-1570,
{All Mexican labels alsn.) SO

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
The Serviee of the Stars for 30 Yrs!
“THE COMEDIAN""
Orngennd Maonthly Servie =215 o !
P oassipiss, THE="} foor F12 0W
G FUNMASTEHR” Gag Filse 845
“Anniversary Tsaue” S0
How 1i0 Master the Ceremonies,” $5
Mo OO0
“We Teach Standup Comedy"

Remil to: BILLY GLASON

MISCELLANEOQUS

BILLBOARD IS ON MICROFILM:

Back copiws of BILLBOARD are available
on microfilm dating from November 1894 1o
December 1970,

Microfilm copies of articles from anv of
these Bues may be obtained from Billboard
Publications at a cost of §1.50 per page up
to 5 pages.

For prices on additional copies and for
further information confact

Bill Wardiow
General Services
Blllboard Publications
8000 Sunset Blvd.
Los Angeles, Cal 90069
213 r27T3-T040 iin

BILLBOARD

Group Subscription
Discounis

Save JFF on subseriptions o Billboard Tor
geoups of 10 dr more, For rutes and informa-
Fiern write
BOX 6019
c/o Billboard, 1515 Broadway
Mew York, N.Y. 10038 1R

IHAVESINGING TALENT . CAN WRITE
and arrange my own lyrics and lyric atyles.
Meed aid and assistance from talented
musicel group, so as to compose own SOTLES
s g group, | have new materials on hand,
ready to be set to music tempos. Will assign
group s my background, if found Lo be suit-
able for hire, “Get on board! A soul new
band wagon." With Mr. L. B. Harkey—
Train. Address: 1063—-5Tth South, Seattle,

Wanh, 88178, Phone T26-2004. da27

QHVO8TTIE SL6L ‘v AHVYNNYT

Supply Corp, 1314 Iturbide Bt, Laredo, TX
sories For more information. TaO40,
Contact: Emil

STUDIO SUPPLY CO.

1818 Divlslon 5t, Nashwville So.,
Box 280, Nashvllle, Tenn. 37202.
Phone: (815) 327-3075. i

EOw 200 W. 54th 51

New York, N.Y. 10018  1in
HELP WANTED
SALESM EN Sampla $2. - Details Free!

Fast expanding British Poster BROADCAST LIBRARY
Corp. requires experienced man- ER0E-A Twinekig, Deltus; Taves TREXE.

ufacturers representatives for
key territories in America.

Our line includes the famous
Roger Dean album covers as
posters and features top British
and American rock stars.

RECORD-TAFPES OLDMES! 20,000 IN STOCK.
Send 50¢ for 3,000 listing catalog. Mail orders
filled. Record Center, 15895 W, 25th 5L, Cleveland,
Chuo 44113, (216) 241-0107, We export. W

DISTRIBUTORS WANTED

Leading manufacturer of blank loadad
Iape cassaties establishing a nalional mar-
keting program, seeks Representalives/
Distributore / Jobbars in &l arems selling
to Chaln Stores and mass merchandisars
with compatibée lines. Thoss qualified reply to
Box TDO3 Blllboard
1515 Broadway
New York, N.Y. 10036 ja25

L2501 i esrcders, 0013 anly,

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser. Mich. 48026.
Phone: [313) 463-2592 =13

JOCK SHORTS!
Twice-Monthly Contemporary Comedy!
Hottest Saervice Anywhere!

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0, CASSETTES
CASSETTE HALVES

Excellenl Quality

DYNA-DAY PLASTICS, INC.

1451 East 9 Mile Rd.
Hazel Park, Michigan 40030
(313) 399-4880 Hn

“NEW PRODUCTS"

= Quad Bud Tapes

« Cossette Budgel Tapes

& B-Track Buziget Tapes

= Hi Quality Sound Allke Line
{Meed Reps., Dealers, Distribulors.}
Tape Display Cases Availabhe

OKART, INC.
1 N.E. 7th St
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mh1

8-TRACK DISPLAY CABINETS
Four reach thru holes, halds 120 tepes.
$32.50
#8350 rack with reach-thru holes, $19.95
PORTABLE BUILDING MFG. CO.
2230 Highway B0 West
Jackson, Miss. 30204
(601) 355-3054 |ad

“FREE" (CATALIH: EVERY THING FirR
the dievjuy! Custom LD Promes, Airchecks,
Wild Tracks, Rouk= FOU Tests, Camedyv, and
msre! Write, UComimanil, Hox  2RH8H, =an
Frandssco 94126 ifn

LARGE VARIETY OF JEWELERY: RINGS
§6.00 per doz, ete. LK other now items. House of
Ripps, 252 D Lake Ave., Yonkers, N Y. 10701, tfn

VACATIONS

WANT A RENT-FREEVACATION? WRITE—
Hnliﬂ.ly Hnrnr EI!’I‘II“F‘E.. Hox 5:55. [:-I"Il'ltl.. NE‘W
Mexico UsA BT20 BOwW

DEEIAYS  NEW SUMRE-FIRE COMEDY!
11 ebh fassi ] e e gags. S0 Cuatalog T’
Fibmssard D 7 A Wear Hoberis, Frosnm
el DTG ) in

TWO AUDIMATION TdZ2 WINDERS—5StN
in crates; pald §2600.00. Make offer,

OME ONE-INCH MASTER MAKER WITH
STEP HEAD—Mew. Make offer
Conlact:
Mr. Dave Porler
Recording Speclalties, Inc.
2971 Corvln Drive
Sania Clara, Ca. 85051
(408) 739-T201 jad

Contact Matt Rittberg at:

BIG 0
POSTERS INC.

Route 1, Box 280M

BUSINESS OPPORTUNITIES

[ CHARGE-A-TRADE

Companies! Barter your product for

DO YOU SELL TAPES AND RECORDE?
We can increase your PROFITS, with our haelf

ELVIS PRESLEY RECORDINGS, 46, E.P.'s,
Original labels, rare, foreign, discontinued, pro-
motional records. Send $3.00 for 32-pape discog-

North Garden, Va. 22959
(804) 295-0566

advertising, travel and hundreds of
business needs
FREE CATALOG AVAILABLE

CLASSIFIED

million dollar inventory of T.V .5, stereos, tape
plavers., caleulators, and other consumer elec-
tronkca Don't miss added sales. Call or write;
Mr. Ted Ferrell, SOUND SYSTEMS, INC,
4T84 Fulton Industrial Blvd., Atlanta, Gu 30336,
(404) BOG-4274, e

SALE-4-TRACK STUDID MANHATTAN.
Luxurious brownstone garden apartment, stu-
dio in basement, Quad-8 board, Ampex ma-
chines, Steinway pisno, drumsete. Fully equipped, wood 52X A5X 24" deap. § only. Best offer. KMYC,
A/C, beautiful condition, many extras, office Box 631, Marysville, CA 95501, (916) T42-2396
space aviilable. Ideal for jingles, Top N.Y.C. fud

Eyoducer moving to LA 325000 plus M00-72% | 136 PERALBUM,6¢ PER TAPE ISTHECOST
) : . .1 to professionally wrap or rewrap your records or
NASHVILLEQUALITY DUPLICATING CUS- tapes. Complete shrink packaging syatem 5285
tom B track tapes 75¢ each. Call or wrile Ray Includes L sealer, heat gun, film. M. Latter Mifg.,
Teeves, 730 Boscobel, Nashville, Tenn. 37213, 5060 Vemice Blvd., Los Angeles, Calif. 90010
(615) 266-1654. mh 2 (213} 933- 146, BOW

raphy-catalog: KING'S VOICE, P.O. Box 45,
B piegua Park, Mew York 11762, JEd

BLANK A&TRACK TAPES, AMPEX FIRST
quaelity. Retailer buy direct. Awvailable in 40's,
Bi's & BD's. Also any length time losded. Andol
Audie Producta, 4212 14th Avenue, Brooklyn,
MUY, 11218 (212) 435-T321. il

RECORD DISPLAY CABINETS. BEAUTIFUL

CALL, TOLL FREE
B00-327-3720 (except Fia.)
PART-TIME., LOW-PRESSIU/RE SALES- §I5 W Sweria Bhvd + FL Losderdale. Fin X311 (OB 7648424
Agents required for new concept in student- 1370 Ave. of The kmaricas - Wew Tark, ALY, [8019 [212) 586-7180
priced British vacations. "As ve sow, so ghall aow
Wi ruip.." Hecon] harvest c;l]:ﬂ."l.nd, Write: Dave
Lew, 137, Greenland Crescent, Southsll, Middls-
srx. UREZ S5ET. England. jad

SITUATION WANTED

EXPERIENCED ADULT PERSONALITY,
warm, topical, intelligent, wishes to advance
to West Coast Major, Jay Trachman, 460 E.
Bamtow #2083, Fresno, CA 93710, Tel (208)

4399074, jall

ADVERTISING
DOESN'T
COST,

PROFESSIONAL IT
SERVICES PAYS.

PITBLISHERS & WRITERS: HEED LEAD
sheets prepared? Send tape. Oneday service. Lead
sheet and tapes returned regetersd mail Hudy
Partin, 18527 North Hills Dr, 210, Halagh, N.C.

27612, (B19) TET-4536 tin

More Market News
See Page 44
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75 Can Be
Better Year
For Blacks

By LEROY ROBINSON

LOS ANGELES—One of the rea-
sons for welcoming in the New Year
is that you can look back on the pre-
vious year as (possibly) a loss, and
the new year as (hopefully) a period
of success. Considering all that
didn't happen in the music field, one
can understand why 1975 had better
be an improvement.

Inflation did happen, and all of its
accompanying setbacks. A cutback
in producing and manufacturing
records, and the timming of artists
rosters, because of a lack of vinyl
was felt by all in the business, espe-
cially the black artist.

It was not the familiar “last hired,
first fired” situation with blacks in
the record industry. It was more like
trimming rosters of those acts that
had but marginal possibilities. This,
of course, was not easy to do since
most record companies. in finding
that little else but black music was
selling, had herds of black talent to
unload,

The heavyweight superstar acts
were naturally retained, and a few of
the stars of the past had their stars
polished. Never really lacking luster,
just a pew reason o shine, were the
ebullient talents of Bill Withers and
MNancy Wilson. Both made [974 mu-
sically worthwhile with their return
to recording and the product they
EAVE Us.

Recognition finally reached
Stevie Wonder as the one true super-
star in the music business. And a
major breakthrough was made by a
major force in music, Quincy Jones,
His “Body Heat” album, albeit full
of all the ignitable qualities that
made it the success 1t was in 1974,
became a test of the taste of the
record industry, radio stations and
the public. The ultimate testimony,
however, will have to come from
Jones’ peers during the Grammy
Awards.

We missed the usual contributions
of Aretha Franklin and Roberta
Flack, but welcomed the continued

(Continuwed on page 50)

SIDNEY A. SEIDENBERG

and the
Family of Stars

B.B. KING . . . GLADYS o
KNIGHT and THE PIPS :
- .GENEMcDANIELS... ®
PAPAJOHNCREACH...
LEON HAYWOOD...

ish all of our friends a
Happy and Healthy Holi-
day Season.

DIRECTION -MANAGEMENT

SIDNEY A.
SEIDENBERG, INC

1474 Awgmugd &l
ihe Amarigas
Niw Tark NY
10019
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& STAR' Perlormes —singles registering greal.
esl proportiondie upward pragress this weel

TITLE, ARTIST

{Writer), Label & Mumber (D05 Lahel) (Publisher, Licensee] I

BOOGIE ON REGGAE

WOMAN = Stevie Wonder
(5, Wonder), Tamla 54254 (Moboen)
(lobete/Black Bull, ASCAF)

KUNG FU FIGHTING MAN—card Dougls
{C. Dougles), 20th Century 2140 {Chappel], ASCAP)

YOU'RE THE FIRST, THE LAST, MY

EVERTYTHING — Barry White
(B. Whide, T Sepe, Fﬁnilul:l'rﬂu]. 20th Cesmtury
2033 (Sa-Veltes lanuary, BMI)

FUNKY PRESIDENT

le It's Bad)= James Brown
1. Bromn), Polydar F425E {DynatonesBelindas
Unichappad], BMI}

WHEN WILL | SEE YOU

AGAIN —Three Degress
(R Gamble, L Haf), Philadelphia Infernaticaal
2.3550 (Columbis) (Mighy Three, BMI)

FROM HIS WOMAN

TO YOU-—Barbara Mason
[ Crutcher, L Smell), Buddsh 441
{East/Memphis, BMI)

WITHOUT LOVE—areths Frankiim
(FJ. Husfer, C, Framklin}, Aflentic 453224
(Priobe 1L PunddsAfghan, BMI)

LONG AS HE TAKES CARE

OF HOME—Candi Staton
(P, Mifchelf}, Wamar Bros. 5038
{Muscle Shaxls HMI)

SHE'S GONE - Tavares
{D. Hall, J. Oates), Capdnd 3957 {Unichappell, BMI)

| WOULDN'T TREAT A DOG (The Way

You Treal Me)—Bobby Bius Bland

(M. Prce, 0. Walth, 5 Bari, M. Omartian). ABC/
Dunhill 15005 (Amencan Broadcasting/Hobcanthuss
Golden Clover, ASCAR)

DON'T TAKE YOUR LOVE

FROM ME— Washattans

(A Fabder, B Sigler, R Wersey), Columbaa 310045
iMighty ThieesGoldes Fleece, BMI)

| FEEL SANCTIFIED—Commodores
(). Bowen, B, Miller, Commodores), Maotown 319
{lnbete, ASCAF)

FIRE—0nie

(1. Williams, €, Satchel, L. Bonmes, W, Jones, H
Middiebrooks, M. Fierce, W Beck), Mercury 73643
{Peonogram) (hio Plepers/Unsckappell, BRI}

WHATEVER YOU GOT, | WANT—Jacksa 5

(M, Larzom, § Marcellima, . MenceBing)
Motewn 308 (lobete, ASCAF)

HEAVY FALLIN' OUT—Stylisties
[Hugo & Luoigi, G.0. Weiss), Avco 45647
{Awce Embassy, ASCAF)

ONE TEAR—Eddie Rendricks
(L. Castnn), Tamla 54255 (Motown]
(S1one Duamond, BMI)

| BELONG TO YOU —Love niimited
{0 Whited, 20th Century 2141 (3a-Yelte/Jamuary
BMI)

WHERE ARE ALL MY

FRIENDS —Harold Meivin & The Blusnoies
{W. Carstarphen, G. McFadden, J. Whifehead),
Phitadelphia International 83552 (Columbts)
{Mighty Three, BMI)

HEARTBREAK ROAD-min withers
{B. Wrikers), Sessan 629 {Inferior, BMi)

PICK UP THE PIECES —Mveraps Whits Band
(R. Ball, H. Stuart, Average White Band).
Mianisc 453229 (AWE, BMI)

YOU GOT THE

LOVE - Rutus Chaka Khas

{C. Khaa, R Parker), ABC 12032 (American
Broadcasting, ASCAF)

LET ME START TONITE = Lamont Dazier
{L. Domerh, ABC R2044 {Daozier, BMI)

| FEEL A SONG (in My

HHII}—HH,: Knight & The P
(T. Camillo, M. Sawyer), Buddah 433 (EludesKama
Suara, BMI)

BABY HANG UP THE PHONE—cari Graves
(. MeManus, L. Pedroski), AEM 16N
(Tiny Tiger, ASCAP)

YOU AND |—johnny Bristol
{1 Bristol), MGM 14767 (Bashka, ASCAF)

DOCTOR'S ORDERS—cCarol Dougles
(G, Spphens. Greenaway, Cook), Madland
Istermatsnal BO113 (RCA) (Coskaway, ASCAF)

| AM, | AM—Smohey Robinson
. Robirson), Tamla 54250 (Motown)
(Tamln, ASCAM)

I'LL BE YOUR EVERYTHING—Percy Siedge
(G Soale), Caprioom 0209 (Wemer Bros),
{Musche Shoals, BMI}

ROCKIN' SOUL— Hoe
(W, Holmes), RCA 100&E (HiMs Lama, BML)

SHA-LA-LA (Makes Me Happy)—N Green
(A Gresn), Hi 2274 (Loadon) (lecs en, BMI)

WOMAN TO WOMAN —Shiriey Brows
(). Banks, £ Marion. H_ Tigpen), Truth 3206
(EastsMamphiz, BMI)

A NICE GIRL LIKE YOU—intruders
(K. Gamble, L. Huff), TSOP B-4758 (Epic)
(Mighty Theee, BMI)
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TITLE, ARTIST

(Weder| Label & Number {Dat Labed) (Pubdsher L-r.e.‘.s.ul: ;

GUILTY —First Chaice
(R Boker, G, Shury), Phally Groove 207 (Aristal
[ATY, BMIY

RHYME TYME PEOPLE—nool & The Gang
(D). Thipmasz, P, Saaders), De-Lile 1563 {PIP)
{Delightiul/Gang. BMI}

STRUTTIN'—gilty Preston
(B, Presion, G, Johnsan L fohnson), ARM 1644
{Irving WEF, BM1)

MIDNIGHT SKY Parl 1—iskey Bros.
(R Kley, 0. ksley, B. Isley. M. lsay, C laspar,
E Isley), T-Meck 82255 (Colambia)

PLAYING ON YOU = jerry Buther
{1 Geey, L Hutsoa), Mescury TIEH (Phonsgram)
{Butler, RSCAF)

WORDS (Are Impossible—Marge hoseph

{0, Jenssen, 8. Harl), Atlantic 453220 (ATV, BMI)

DO YOUR THING— james & Bobby Purity
{l. Hayes}, Caszhlanca E12 (East/Memphiz, BMI)
| CAN'T MAKE IT

WITHOUT YOU—=Tyrone Davis
{R. Parker), Dakar 4538 {Brunsmick)
{(lulic-Brian, BM1)

MY MAIN MAN-staphe Singers
(B. Crulcher, M. Bice, B, Manuel, L. Nix), St
0227 [Codumbia) (East/Memphis, BMI)

HAFPY PEOPLE=Tem
(1. Bowen, [ Baldwsn, L Hiche), Goedy 7138
{Motown) (Jobede, ASCAF)

I'VE GOT TO SEE YOU

TOMIGHT— Timmis Thomas

(W, Hale}, Glades 1723 (TK) (Shedyn, BMI)

THREE RING CIRCUS—sius Magic
(B, El. V. Bametr), Atlantic 45 7004
W0 T Friday's Child/Mighty Theee, BMI)
| WANT TO TAKE YOU HOME
0 See Mama)—3y lohasos
0. Carder, B, Johnson), i 2275 (London}
ilec, BMI)
BELIEVE HALF OF WHAT YOU
SEE (And Mone Of What
You Hear)—Leen Haywood
(L Haywood), 20th Cemtary 2146 (lim-Edd, BMI)
BABY YOU KNOW (I'm Gonna Miss
You) Parl 1—Mestchairs
(F. Perry), Pauts 809 (lewel) (Frye Su-Mz. BM)

LOOK ON THE GOOD SIDE- imitatiom
(R.L Martin), Sifver Blue 818 (Pobydor) (Dceans
Blue Mardie. B81)

LET'S STRAIGHTEN IT OUT—Latimare

EEHI;-"IW:I' Glades 1722 {T K. Prod b, Sherlyn

MAN TO WOMAN - Lonnie
(F. Murphy, M. Thomas), Shakal 708 (Chess!lanes)
(lams, BMI)

| AM YOUR LEADER—Wahtor Heath
(W. Heath), Buddesh 435 {lesmine/Seven Valley,
ASCAF)

DONT CHA LOVE IT—Miracles

(F. Pemen, C Yarian) Tamla 54256 (Motown)
{lobete, RSCAF)

KEEP SMILIN'=Buniny Sigher

(8. Sgler, A. Feldar),
Philadelphia Intermational 8-3554 (Colwmbda)
i{Mighty Three/Golden Fleece, BMI)

GIRLS (Part 1)—moments and Whatnaets
(M. Ray, A Goodman, V. Dedson), Stang 50657
(Al Patmum) (Gembl, BMI)

SUNSHINE Part ll—0rieys
(8. Sapler, P. Huf), Philadeiphsa International
#3558 (Assorted. BMI) (Columbia)

SHOE-SHOE SHINE—Dynamic Supariers
(M. Ashloed, ¥, Simpsca), Motown 137

iWick O-Wal, ASCAF)

LOVE DON'T LOVE NOBODY

Part 1—spinners

{C. Semmans, | Jefersoa), Atlantic 4% 33406
(Wighty Three, BMD

LONELINESS HAD GOT A HOLD
ON ME/IF | COULD LOVE YOU
FOREVER—noy C.

{H. Hammord), Mercury 73805 (Phonogram)
{Johngan-Hammond |Inschappall, B}

LET YOUR LOVE COME DOWN (Let It
Fall On Me)—Paul Kelly

(P, Kelly), Warner Bros, BOWD (Tree, BMWI)
LOVE 1S WHAT YOU

MAKE IT—mew vort
(LB, Jelferson, B. Hawes, C. Simmons), Chedsea
3008 (Mighy Three, BMI)

SHOORAH! SHOORAH! = petty wright
(A Toussaind), Alston 3711 (TE)
(Marsamml Warner-Tamerlane, BMI)

SEXY IDA (Part 1)=he & Tina Tarmer
(F. Tornery, United Arlisls 528 (Hub/Unart, BMD

LET ME BACK IN—utth Miltton

(M. Bollizon), $ax 0729 (Columbia)
i(Arks lubio-Brian, BMWI)

GET DANCIN'—Disco Tex & The Sex-O-Leties

(B, Creme, K. Nodan), Chelsea 3004 (Hearls Delight,

BMIS Memny Molan/Coral Hock, ASCAF)

LADY MARMALADE—LsBens
{8, Creme, K, Moksn), Epet E-50048 (Columbia)
lﬁﬁbﬂ;‘mmmd BM | Tanny Boy/Keany Nolan,

BUMPIN—Ground Hog
(L. Hulson), Gemigo 100
(AopasSitent Guant, ASCAF)

EXPRESSWAY TO YOUR

HEART —Macgs Thunder
(¥, Gamble, L Heff), Hoven TOOR {Capited)
iDowhble Diamond/ Downsfairs, BAEI)
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. {Groovesville, BMI)
I i

I
TITLE, ARTIST '

\Wniter), Label & Number {0t Label) (Pubhsder. Loensee) |

JE, PR RS |

| ENJOY LOVING YOU- [

(L. Simysoa, A Trikble, C MIHH%
(Brusesarick) (fulio-Brian, BA1) .
MASTER PLAN— sy Gess |
(R. Bell, Ka Gaua Ganmg 1322 (FiF)

i Dhedightiul /Gang, BMI)

TELL ME WHAT YOU WANT—jimmy Ruffin
(. RuMin), Cwess 2160 (Chesss lanes)
i Ruffin-Ready, BMI)

TOBY/THAT'S HOW LONG—chi-Lies
(E Record, B, Acklin/A Powell, T, Boyd), Brunswick
85515 (bulio-Brian/Ocean Blues Tamerlane, BMI)

| WON'T LAST A DAY WITHOUT YOU/

LET ME BE THE ONE—n Wiison
(P, Williammy, B, Mwbols), Rocky Road 30202
iArista) (Alma, ASCAF)

| GET LIFTED—Gesrgs MeCrae
(H'W. Casey, B Finch), th 1007 {(Sherlyn, BMI)

HOT DAWGIT —Ramsey Lewis & Earth,
Wind L Fire

(M. Whife, C. Stepney), Columbia 310058
(Saggifire/Elbw, BMI)

GIVE THE LITTLE MAN A GREAT BIG

HAN D - Wilkism De¥sughn
W, DeVaughn), Roabary 2005 (Melomega/Coral
Rocks Amencan Deeam, ASCAF)

LOVE, DON'T G0 THROUGH NO

CHANGES ON ME—Sistar Siedge
(P. Grant, & Guthrie), Atco 457008
{Muzic Montape/AMco, BMI)

SAD SWEET DREAMER—Sweet Seasations
([LES. Parten), Pye 71002 (ATV)
(Leedsriachinme, ASCAP)

| CANT GO ON-Trui

(F. Gurkando, J. White), Rowlette 7160
iBig Seven/0'Boy, BMI)

TRUSTING HEART—Trammm

(M. Steals, M. Steals), Goldea Feece B-3255

(Gofumbiz) (Mighty ThreesBolden Plesce)Sleak

Bros, BMI) |

JUST AS LONG AS WE'RE TOGETHER

(in My Life There Will Never Be
I)=Glorla Scott

(B, White, V. Wilson, F. Wikson)

Cazablancs B1%5 (Box Fanfare/Nery Own, BMI)

COMIN' FROM ALL ENDS—Rew Birih
(). Bakes, M Wilaa) RCA 10110
{ Dunbarf Rubei, EMI)

FIRST ROUND NNOCKOUT=Mew Consstion |
(V. MeCo), Pride 7ED0 (Atlamtic) |
(Warner- Tamerigne/Yan McCoy, BMI) '

YOU'RE AS RIGHT AS RAIN—Nancy Wilsen
{T. Bell, L Creed), Capital 3973
(Assorted/Beilboy, BMI)

ITS YOURS TO HAVE—Freda
(R. Duzier, M. fackson), ABC/Dunhdll 15018
(Butiet-Prood, BMI) |

FEEL THE MEED—Graham Contrat Station
(A Tilman), Warner Bros BOE1 (Bridgepert, BMI) |

MEVER CAN SAY GOODBYE—Glecis Gy~ |
(C. Davis), MGM 14748 (Jobete, ASCAP)

PARTY IS A GROOVY

THING—Peopie’s Chice
(5. Brgnsos), TSOP B-4759 (Columbia)
(Mighty Three, BMi)

BABY LET'S TALK IT OVER—N Downing i
(A Devwnimg), Chess 7158 (Chessr lanus)
(Heawy/Elboma, BMI)

PEOPLE SAY—Meiers
(L. Mocenbelli, A Newille, | Modsliste, G. Portes,
i), Reprise 1314 (Phinelander, BMI) |

VANISHING LOVE—joha Edwacds
(5 Deed), hware D45 (GRCY (Moonsoag, BMI)

MS. GRACE—Tymes
(1. Mall, J. Hall). RCA 10128 (Hall, BM1) |

SINCE | FOUND MY

BABY —Cornelies Brothars & Sister Ross
(E. Comelies), Uaited Artists 534 |
{Unart/Stage Doce, BMI)

I'M A PUSHOVER—K.C. & The Sumshine Band ,
(HW. Casey), TK 1008 (Sherlyn, BMI) |

LOVE IS A FIVE LETTER |
WORD - jimemy Witherspoon

(G- Barge). Capitol 3998 (Choris, BMI)

m m Pt. 1—is Quatterman and

Frow Soul)

(), Quarterman), Mercury 73637 (Phonogram)
(Fren SoulsUnichappell, BMI)

AIN'T NO NEED OF
CRYING—Rance Allen Group
(D Porfes), Truth 2210 (Stax) (Robesac, BMI)

HARLEM =5t Dimension
(B Withers), Ball 45612 (Arista) (Emanay, ASCAPF)

BREAKIN' BREAD — Fred westey '
& The Hew IFs
(1. Brown, F. Westey), Peopls 648 (Polydor)
{Dynatore/ Belinda, Unichappel, BMI)
{I:‘Eﬂ-ﬂﬁl’f—-m Band

. Curtis, ). Flippin), Event 219 (Pal
{Clita, nrlsm it o)

TESTIFY — Pariisments
(fi. Climlon, O. Taylor), Cassblanca 811

—_— e
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#5TAR  Performer-LPM's  registering
greatest proporfionale upward prog-

1 mess khis week

TITLE

Arlist, Label & Mumber
| {Dist. Llhll:l

TITLE
Artist, Label & Number
(Dist. Label)

FIRE
Ohio Pleyers, Mercury S8M-1-1013
(Phenogram)

EXPLORES YOUR MIND
Al Green, Hi SHL 37087 (Loadon)

SOUTHERN COMFORT
Cruzsders, ABC Blue Thumb
BTSY-9000-2

| FEEL A SONG

Gladys Knight & The Pips,
Buddah BOS 5612

LIVE IT UP
laley Bres., T-Meck PI 33070
{Columbia)

TOGETHER FOR THE FIRST

TIME LIVE
B.5. King & Bobby Biye Bland,
ARCDunkill DSK-50130

CAUGHT UP
Millie lacksoa, Speing SPR 6703
(Palydor)

DO IT TIL YOU'RE
SATISFIED
B.T. Express, Scepter 3PS 5117

HEAVY
Stylistics. Aven AV 55004

FULLFILLINGNESS' THE

FIRST FINALE
Stevie Wonder, Tamla T6.33251
(Maotown)

THE KIDS & ME
Billy Preston. ABM SF 3645

WHITE GOLD

Love Lindimited Grchesta,
20th Centwry T-458

FLYING START
Blachbyrds. Fantasy F-3472

THAT NIGGER'S CRAZY
Richard Pryor, Partee PES-2404
(5tux)

RAGS TO RUFUS
Rufus Featuring Chaka Khas,
ABC ABCX-309

SATIN DOLL
Bobbi Humgphrey, Blue Mate BN-
LAZMA-G (United Arfists)

THRUST
Herie Hancock, Columbin PC 32965

PECES OF DREAMS
Stamley Turremtene, Famtasy F-9465

CANT GET ENOUGH
Barmy White, 201k Centwry T-444

SKIN TIGHT
Dhin Players, Mercury SRM1-705
{Phanogram )

ALL IN LOVE IS FAIR
Nancy Wilsen, Cagitol 5T 11317

ROCKIN' SOUL
Hues Corporation, RCA APL10775

| Spinners, Mlastic 50 18118
| LIGHT OF WORLDS

Kool & The Bang. De-Light DEP
2014 (PIF)

DO IT BABY

| Mracles, Tamba 334V1 (Motown)

IN HEAT
Love Unlimited, 20th Century T-443

GOT TO FIND R WAY
Curtis Mayfield, Curtom CRS 3604
(Buddah)

| BORBOLETTA

Santana, Columbla PC 13135

THE BADDEST TURRENTINE
Stanley Torrentine, CTI GO4AS]
{Wotown)

. GREATEST HITS

Bobby Womack, United Artists
UA-LA199-G

WITH EVERYTHING | FEEL

IN ME
Aretha Franklin, Atiantic S0 18116

ﬂ & ﬁ This Week

-

47

;

28| 10

54
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AVERAGE WHITE BAND
Atlantic 50 7308

41| 3 FOR YOU
| Eddie Wendricks. Tamla TE-335
| [Motows)

THE BADDEST HUBBARD
Freddin Hubbard, CT1 S04TSE
{Maobown)

RUFUSIZED
Rufus Featuring Chaka Hhan,
ABC ABCD 837

KUNG FU FIGHTING AND

OTHER GREAT LOVE SONGS
Carl Douglas, 201k Century T.464

21 | 31 | BODY HEAT

fQuincy lones, ARM 5P 3617

DEATH WISH/SOUNDTRACK
Herkse Hancock. Cotumbis PC 33139

Billboard SPECIAL SURVEY
for Week Ending 1/4/75
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Thess are the albums that have been added in Ihe
nation's leadsg peogressive stations. The albems
are ronked im order of sumber of statioss pliying
the LF, N cross-indes appears bedom showing siafiom
playing apecific LPs.

1 ALVIN LEE & CO, IN FLIGHT, Columbia:
WNEW, KLOL, WIMF, WRAS, WIOT, WPLR. WABX,
HZAP, KSML, WOWI, KSHE, KZFW, WOUR, WV,
W149, WLIR, WOFM, KFMY, WBAB, WORI,
WMMR, RZEL, KMET.

2 STANLEY CLARK, Nemperor: KTMS,
KSML WAFR, KMYR, KOME. KFMY, KZEL. WOWI,
WOUR, WKTK, WMMR, WABX, WIOT, KLOL,
WOR), WBRU, KZIAP, KCFR, WQEM, WBAB,
CIOM, KLBI

3 KINKY FRIEDMAN, ABC: WsML, KIEL,
RLOL. WOWI, KFMY, KTM3, ROME, KSHE,
WOUR, W143, WORI, WABX, KBFI, WERL, WKTK,

_ KLBJ, KZAP, WPLR, WNEW, WIOT
.IHGEIIT ENCORE, Epic: WLIR, KIMS,
KLOL WTUL. WRAS, WZMF. WNEW. WVVS, KZEL.
WBAB, WOUR, KFMY, KZAP, WIOT. WAER, WOFM.
WMMR

5 MELANIE, AS | SEE IT NOW, Neighbor-
hood: KMYR, WNEW, WLIR, KLOL, WBAB
WOUR, WRAS, WPLR, KTMS, KFMY, WVWS, CIOM,
WOFM, WSDM, WIMF, KLB)

CLIMAX
Ohia Players, Westbaund WE 1003
{Chess/ |anus)

ME 'N ROCK 'N ROLL
Diavid Bufiim, Motown ME-21851

19 | HELL
| lsmes Brown, Polydor PD2-5001

58| 10 HIGH ENERGY
Freddie Hubkbard, Colembiz

KC 33048

32 | 34 | MARVIN GAYE LIVE

Tamin Th-33351 (Motown)

Mrﬂ UP WITH IT
MWiles Davis, Columbia KG 33236

33 | 5| PYRAMID

Canmonball Adderly, Fantasy F-9455

-ﬁm SUN GODDESS
Ramsey Lewis, Columbis KE 33194

42 | 4| DISCS OF cOLD

Independents, Waad WDS &99

6 RUFUS, RUFUSIZED, ABC: KTMS, KZEW,
WOUR, KLOL, KZEL, WABX, WQFM, WPLR, W149,
KFMY, WBAB, WIOT, WOR), WSDM, KZAP

JOE WALSH, SO WHAT, ABC: WPLR, KSML,
WWVE, W49, KSHE, WHEW, CHUM, WIOT, WOR),
WOUR, WSDM, KLOL, KZEL, KMET, WIMF

JADE WARRIOR, FLOATING WORLD, Is-
land: KZEL, WOWI. WOUR, KSHE, WLIR, KLOL,
WPLRL, KSML, WRAS, WITO, WKTK, KCFR,
WOFM, KFMY, CHUM

7 TOM FOGERTY, MYOPIA, Fantasy: KZEL,
KSHE, KLOL, WBAB, WOUR, KFMY, WRBEL,
KOME, WIOT, W143, WOFM, WMMR, WIMF

FLORA PURIM, STORIES TO TELL, Mile-
stone: KSML KMYR, KZEL, KOME, WAER,
WOWI, WOUR, KFMY, WBEL, WPLR, WIOT, WABX,
KIAP

"8 MILES DAVIS, GET UP WITH T, Colum-

bia: KCFR, WTUL, WAER, WSDM, WITO, WMMR,
WOWIL, CIOM, KZAP, WOFM, KSML, WORI

LES McCANN, ANOTHER BEGINNING, At-
lantic: KTMS, NSML, KMYR, KLOL, WAER,
WOWL, KFMY, KZAP, WIOT, W149, WABX, WQFM

e

9 GALLAGER AND LYLE, LAST mwnm
AEM: WIIR, WOWI, CIOM, KZAP, WIOT, nmv
WAER, CHUM, WBAB, WOFM

MAHOGANY RUSH, MAXOON, 20th
Cent: WRAS, KOME, KSHE, WOUR, WKTK,
WBAB, WOFM, WPLR, W149, KIAP

{Scepter)

TRUSTMAKER
The Tymes, RCA APLI-OTET

Bobby Blwe Bland, ABC Dunkill
D5K 50163

THE MARK OF THE BEAST
Willie Mutch, Motown ME-81551

LIVE IN LONDON
0" leys, Philadalphia International K2
32953 {Colwmbia)

BLACK BACH
Lamont Dozier, ABC ABCD B39

57| 3| KEEPIN' UP WITH THE
JONESES

The loneses, Mescury SRM.1-1021
| (Phonogram}

31| 18| HANG ON IN THERE BABY

Johinny Bristol, MGM M35

CANDI

Candi Staton, Warner Bres. BS 2830

LA LA PEACE SONG
Ml Wilson, Rocky Road RR 3700
{Atista)

59| 2

47 | 11

39 | 18 | HARD CORE POETRY |

Tavaras, Capitol 5T-11361

MIGHTY LOVE
The Spineers, AHanfic SO 7298

MORE, MORE, MORE
Latimore, Glades 6503 (TK)

IN THE BOTTLE
Brothes To Brother, Turbe TU 7013
(Al Piatinam)

35| 41

45| 4

10 MICHAEL O MARTIAN, WHITE HORSE,
Dunhill: WOWI, WLIR, W149, WNEW, CHUM,

WOFM, KFMY, WSDM

11 BITTER END YEARS, Roxbury: KZIEL,
WOUR, WOFM, WBAB, KMYR, WBEL, KFMY

PAUL HORN, SPECIAL EDITION, Island:
KSML, WRAS, WIOT, WOFM, WOUR, WSDM, KZEL

RAMSEY LEWIS, SUN GODDESS, Colum-
bia: WOUR, WALR, W3DOM, WOWI, WQFM,
EHHII WioT

" DAVID RUFFIN, ME AND ROCK N' ROLL
ARE HERE TO STAY, Motown: W143, WABX,
WOLR, KIAP KEMET, KSAN, KOME

12 JOE McDONALD, COUNTRY IOE, Van-
guard: KSMI. WOWI, WOUR, WMMR. WKTY,
KIAF

STRAY DOG, WHILE YOU'RE DOWN
THERE, Manticore: KMLT, WOQFM, WIOT,
KEML, KOME WIEL

JUNIOR WELLS, ON TAP, Delmark: WPLR,
KSML, WOWI, WOUR, KIEL, KIAP

WHO, A QUICK OME (HAPPY JACK)/THE
WHO SELL OUT, MCA: KLOL, WABX, WOFM,
KLBJ, WII(, WBRU

13 SEVERN BROWN, THE NEW IMPROVED
SEVERN BROWN, Motown: WORI, WRAB,
FM, KFMY, KZEL

KEITH JARRETT, FACING YOU, Polydor:
WOWI, WOUR, KMYR, WPLR, KZEL

ROTO ROOTER GOOD TIME CHRIST-
MAS . Vanguard: WOWI, WMMR,
WAER, WNEW, WKTK

14 PAUL BLEY, OPEN TO LOVE, ECM: wowi,
KCFR, WIOT, WABY
ALBERT HAMMOND, Mum: WOFM, KFMY,
WTUL, CHUM

SONNY ROLANDS, CUTTING EDGE, Mile-
sbone: KMYR, KSML, WOWI, WIOT

15 CATALYST, UNITY, Muse: KMYR, KSML,

WSOM L
DINO AND SIMBELLO, AEM: WRAS
WQFM, KZAP
ELOY, FLOATING (Import) EMI: WRAS
WBEU, KSHE

Wwww americanradiohistorv com

Disco Action

Top 50 Disco Hits Of '74

10

11
12
13
14
15
16
17
18

19

21
22
23
24

25

This

(New York City)

In Alphabetical Order

ASK ME—Ecstasy, Passion & Pain—
Roulette

BOOGIE DOWN—Eddie Kendricks—
Tamla (LP Version)

CAN'T GET ENOUGH—Barry White—
20th Century-Fox (Vocal & Inst.)

DANCE MASTER—Willie Henderson—
Playboy (Part 1 & 2)

DOCTOR'S ORDERS—Carol
Douglas—Midland International

DO IT (TN Your Satisfied)—B.T.
Express—Scepter (Disco-Mix)

DREAM WORLD—Don Downing—
scepter (Disco-Mix)

EVERLASTING LOVE—Cari Carlton—
Backbeat

EXPRESS—B.T. Express—Scepter (LP
Only)

GOOD THINGS DON'T LAST
FOREVER—Ecstasy, Passion &
Pain—Rouletta

GOT TO GET YOU BACK—5ons Of
Robinstone—Atco

HANG ON IN THERE BABY—.lohnny
Bristol—MGM

HAPPINESS IS JUST AROUND THE
BEND—The Main Ingredient—RCA

HEY BABY—The loneses—Mercury
{Part 1 & 2)

HEY GIRL COME AND GET IT-—
Stylistics—Aveo (LP Only)

HONKEY BEE—Gloria Gaynor—=MGM &
Columbia

HONEY PLEASE—Barry White—20th
Century-Fox (Vocal & Inst.)

| CAN'T FIGHT YOUR LOVE—The
Modulations—Buddah

I"LL BE HOLDING ON-Al Downing—
Chess (Disco-Mix}

| WOULDN'T GIVE YOU UP—
Ecstasy, Passion & Pain—
Roulette

GET DANCIN'=Discotex And The
Sex-0-Lettes—Chelsea

GUT LEVEL—The Blackbyrds—
Fantasy (LP Only)

LA LA PEACE SONG-—0.C. Smith—
Columbia

LOVE EPIDEMIC—The Tramps—
Golden Fleece

LOVE IS THE ANSWER—The
Stylistics—Aveo (Vocal & Inst.—
LP Only)

By Audience response
Top 15

Weal(

1
2

w @ = &

10

This

I'LL BE HOLDING ON—AIl Downing—
Chess

EXPRESS—B.T. Express—Scepter (LP
Cnly)

E-MAN BOOGIE-Jimmy Castor—
Atlantic (Not Commercially Avail,
Yet)

SHAME, SHAME, SHAME—Shirley &
Company-Yibration

LOVE DON'T YOU GO THROUGH NO
CHANGES ON ME—Sister
Sledge—ATCO

BLUE EYED SOUL—Carl Douglas—
20th Century Fox (LP Only)

HEY GIRL COME AND GET IT=The
Stylistics=—Avco (LP Only)

DOCTOR'S ORDERS—Carol
Douglas—Midland International

NEVER CAN SAY GOODBYE—Gloria
Gaynor—MGM

LADY MARMALADE (45)/CAN | DO
FOR YOUT—Labelle—Epic (LP)

Colony Records

Weak

1
2

B

DOCTOR'S ORDERS—Carol
Douglas—Midland International

ESCAPE FROM TOMORROW —Lalo
shiffrin—20th Century-Fox

I'LL BE HOLDING ON—AIl Downing—
Chess

YOU'VE GOT TO TRY HARDER—
Ronnie Walker—Event

VOODOO MAGIC—The Rhodes
Kids—GRC

LOVE DON'T GO THROUGH NO
CHANGES ON ME—Sister
Sledga—Atco

BUMP ME BABY—Dooley
Silverspoon—Cotton

SHAME, SHAME, SHAME—Shirley
And Company—Vibration

LADY MARMALADE—Labelle—Epic

UP IN A PUFF OF SMOKE—Polly
Brown—GTO Records (ABC/
Dunhill)

26
27

B

35

&

38

41

3

a5

a7

49

This

LOVE IS THE MESSAGE—MF5B—
Phila. Intl. (LP Only)

MACHINE GUN—The Commuodores—
Matown

MAINLINE=Ashford & Simpson—
Warner Bros.

MELTING POT—Boris Gardiner—
Dynamic {Import, Jamaica)
MIGHTY CLOUDS OF JOY—Mighty

Clouds OF Joy—ABC (LP Only)

MNEVER CAN SAY GOODBYE—Gloria
Gaynor—MGM

ROCK ME AGAIN AND AGAIN AND
AGAIN—Lyn Collins—People

ROCK THE BOAT—Hues
Corporation—RCA

ROCK YOUR BABY —George
McCrae—T.K.

SHAME, SHAME, SHAME—Shirley
And Company=Vibration

SISTERS & BROTHERS—Rita
Fortune—Columbia (Vocal & Inst.)

STOP, | DON'T NEED NO
SYMPATHY—=Lyn Roman-—
Brunswick

SUGAR PIE GUY—The Joneses—
Mercury (Part 1 & 2)

TELL ME WHAT YOU WANT—Jimmy
Ruffin—Chess (English-Palydor)

THE BOTTLE—Gil Scott-Heroic—
Strata East (LP Only)

THEN CAME YOU—Dionne
Warwicke—and The Spinners—
Atlantic

THE PLAYER—The First Choice—
Philly Groove (LP Version)

TSOP-MFSE—FPhila. Intl.

WATERBED—LTG Exchange—Wand
(Part 1 & 2)

WHAT GOES AROUND COMES
AROUND—-Black Ivory—Ewamza

WHEN THE FUEL RUNS OUT-
Executive Suite—Babylon

WHERE DO WE GO FROM HERE—
The Tramps—Golden Fleece

WHERE THERE IS LOVE—The
Whispers—Janus (LP Only)

YOU LITTLE TRUSTMAKER—The
Tymes—RCA (Unreleased Orig. &
Released Version)

YOUR THE FIRST, THE LAST, MY
EVERYTHING—Barry White—20th
Century-Fox (Vocal &
Instrumental}

aydvoana 'Si6l 't AHYNNYI

Downstairs Records

Week

1

10

LOVE DON'T YOU GO THROUGH NO
CHANGES ON ME—Sister
Sledge—Atco

SHAME, SHAME, SHAME—Shirley
And Company—Vibration

UP IN A PUFF OF SMOKE—Folly
Brown—GTO Records (ABC/
Dunhili)

I'LL BE HOLDING ON—A| Downing-—
Chess

WAITIN' FOR THE RAIN—Fhilly
Sounds—Phil-LA Of Soul

VOODOO MAGIC—The Rhodes
Kids—GRC

EXPRESS—B.T. Express—Scepter (LP
Only)

BLUE EYED SOUL—Carl Douglas—
20th Century-Fox (LP Only)

HAPPY PEOPLE—Temptations—
Gordy

BUMP ME BABY—Dooley
Silverspoon—Cotton

Melody Song Shops

(Brooklyn, Queens, Long Island)
This
Week

1

w a= @& i a W N

e
=

SATIN SOUL—Love Unlimited
Orch.—20th Century-Fox—(LP
Only)

ONCE YOU GET STARTED—Rufus—
ABC Records (LP Only)

SHAME, SHAME, SHAME—Shirley
And Company—=Yibration

EXPRESS—B.T. Express—Scepter (LP
Only)

BLUE EYED S0UL—Carl Douglas—
20th Century-Fox (LP Only)

WHEN WILL | SEE YOU AGAIN—
Three Degrees—Phila. Intl.

LADY MARMALADE—Labelle—Epic

DOCTOR'S ORDERS—Carol
Douglas—Midland International

BUMP ME BABY—Dooley
Silverspoon—Cotton

GET DANCIN'—Discotex And The
Sex-0-Lettes—Chelsea
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Home Electronics Market
A Big 1975 Question Mark

® Continued from page 4

all three systems in the promotion
end, the top names are still a prob-
lem. On the Dec. 21 Top LPs & Tape
Chart, only eight of the top 100 re-
leases are available in any quad for-
mat.

The first ‘Q’ releases this month by
such superstars as Chicago, John
Denver and David Bowie, with more
to come, are significant, but even the
most bullish labels already com-
mitted to one quad format or an-
other readily admit that much re-
mains o be done.

It is certainly not a question of
laying the blame in one area or an-
other. The credo “heanng is believ-
ing” remains pre-eminent as far as
quad is concerned. Only those deal-
ers who got the needed education
from the manufacturers on how to
sell quad—first and foremost as a
stereo-enhancing system—are doing
the job. And as one leading rackjob-
ber who services the 100-store Lafa-
yette Radio chain points out, any
dealer can get delivery overnight of
anything available in 4-channel disk
or lape, and can have a representa-
tive sampling and supplementary
catalog offering set up with little
trouble.

® The long-promised videodisk
presents the industry with yet an-
other hope for the future. Realisti-
cally a consumer market 1s still four
to five years away, if one considers a
million home players the prime
requisite to sell a minimum 10,000 or
more disks.

But the decision by Teldec, the
joint AEG Telefunken/British

do you

need 8-track lubncated tape
casselie tape C-O¥s or loaded
cassettes”’

3et In touch
MAGNETIC

with EMPIRE
INDUSTRIES
all your
blank laading
LOWEST

— the one stop for

duplcation or
requirements at
PRICES.

H. MANN

EMF'FHE MAGHETIE IHI]LEISTH IES

45 Allgn Bag W ara MY ga

Decca venture, to bnng 1ts mecham-
cal TED videoplayer to the West
German market this month after a
year's delay, and the reported com-
mitment of at least 200 hours of soft-
ware by major suppliers, is the first
positive step following the Cartrivi-
sion debacle in this country.

The announced joint venture of
MCA Disco-Vision and Philips to
produce a laser-based optical system
15 most significant in that the engi-
neering aspects of both players are
reportedly also adaptable in many
ways with both the Zenith and TED
disks as well. The goal of a single
compatible video-disk is seen as pos-
sible, if not probable, in the not too
distant future.

RCA has also re-entered the lists
so to speak by sidelining its holo-
graphic SelectaVision videodisk,
first shown five years ago, in favor of
a capacitance system that has been
shown to key potential licensees with
excellent response.

With its MagTape home video-
lape player also apparently side-
lined, although rumors of a joint
venture with Sony in this area per-
sist, RCA also is expected to make
important progress this year.

® Car sterco is perhaps the only
bright spot in the depressed auto in-
dustry facing the lowest new-car
sales fgures in 10 years. At the re-
cent APAA show, the only smiles
were on the faces of autosound man-
ufacturers and importers—yet they
also realize that it must take a solid
infusions of promotion dollars to
keep the after market growing.

Just because consumers are hang-
ing onto their old cars and are recep-
tive to spending several hundred
dollars for a good tape player, they
still have to be sold on the first buy.
And with less than 15 percent of all
cars now equipped, the market is
wide open for continuing expansion.

Whether in-dash is getting too
much of a hype, or if cassette is
really growing as fast as many claim,
the fact remainds that the market for
both prerecorded B-track and cas-
sette product is also expanding. The
pattern of more and more car stereo
dealers adding at least a small tape
library, or the record-tape outlet
now carrying several autosound
lines, is growing.

This underscores the most impor-
tant factor in all areas of tape/
audio/video marketing—the dealer.
And the typical Billboard dealer/
reader, who is adding an increasing
number of audio, hi fi or car stereo

[1]e

That's right, that's what a letter
costs to find out how you can save
HUNDREDS, even THOUSANDS
of DOLLARS off Prices you are
now paying!

Don't wait, write today!

#C-30

Custom (ase Mlg.(ho., Inc.

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 919-B67-6111

Tape/Audio/ Video

New Book
Spans Care
Of Records

NEW YORK-Elpa Marketing
Industries, exclusive distributors of
Watts record care products, will in-
troduce a new book on record care at
the upcoming Winter CES. The firm
will also show a new merchandiser
rack for audio and record dealers.

According to Shelly Berman, ad-
vertising manager of Elpa Market-
ing, the 24-page book titled, “Just
For The Record,” incorporates
much new material, as well as up-
dates other best-selling Watts books
on the subject of record care.

The book, with a price tag of §l,
deals with such subjects as the prob-
lems of dust and static, how Lo
handle records properly, the playing
of records on both changers and au-
tomatic turntables, the rejuvenation
of old records, the treatment of 4-
channel records, as well as other
subjects, which, according to Ber-
man, will prove invaluable to any-
one who collects and plays records.

- What’s
Ahead

At CES
Chi/Jan. 5-8

lines to what has long been a basic
record/tape/accessory business, is
tired of all the promises he has been
fed all too long by all too many.

As key Billboard dealer roundups
the past six months in such areas as
blank tape, quad and car stereo
point out most emphatically—every
dealer is looking for help from the
manufacturer, distributor or rep
who services his hardware and soft-
ware needs.

This is the real answer to the big
question mark—the more help the
dealer gets, the longer the home elec-
tronics market gains will continue.

PASSED BY CONGRESS

Consumers May Sue
Under Warranty Bill

By MELDRED HALL

WASHINGTON—The Warranty
Bill passed in the last hours of the
93rd Congress, sets up strict Federal
standards for written guarantees on
products sold in interstate com-
merce, and gives consumers the right
to go to court against violators, ei-
ther individually or in class actions.

The Bill also broadens the scope
of Federal Trade Commission au-
thority against any unfair or decep-
tive practices “in or affecting” inter-
state commerce.

The Bill passed is a compromise
between House Bill H.R 7917 and
Senate Bill 5356. It calls for clear
and explicit warranty claims easily
understood by consumers.

According to stipulations outlined
in the Bill the FTC can now go to
court on its own and obtain injunc-
tions, subpoenas and redress for
consumers and businessmen injured
by unfair practices. Action can be
brought against individuals and
partnerships, as well as corporations,

The federal warranty standards
require that writlen warranties must
plainly declare whether they are
“full” or “limited” guarantees. The
“warrantor” responsible can be
manufacturer, supplier or service
contractor,

The full warranty must include
free repair, replacement or refund
on a defective product within a “rea-
sonable number of tries.” If a “lim-
ited” warranty is offered, it must
clearly state what it does and what
it does not cover for the consumer,
The FTC will set up rulemaking

to implement the new standards.

Mo manufacturer has to offer a
written warranty, and the duration
of the guarantee is up to him. He can
stipulate a particular time span, but
he may not put any limits on the im-
plicit guarantee of fitness and work-
ability known as the “implied war-
ranty” in trade practice law.

[n certain instances, some dis-
claimers are permitted, if they are
spelled out to the consumer, telling
him what parts are covered by full or
limited warranties, and what the
seller will do in correcting defects.
Also, the consumer must be told of
anything he must do to fulfill the
warranty, and nothing “unreason-
able” (like shipping the item across
country at his own expense) can be
required of the customer.

Class actions for damages filed on
behalf of consumers must have 100
or more plaintiffs, each with a loss of
$25 or more, with a total of at least
$50,000 involved.

Media carrying advertising are
not subject to penalty for violations
by the manufacturer or supplier in
the warranty claims,

In most cases, the warranty cannot
be conditioned on the buying of an-
other article to be used with the
product. The law applies only to
items costing over $5.

Nothing in the law will invalidate
individual state consumer protec-
tion laws. Effective date of the bill is
six months after enactment, and will
apply only to new products manu-
factured after that date.

Mitsubishi Acquiring

Pilot Radio Company

NEW YORK-—National Union
Electric Corp. and Mitsubishi Inter-
national Corp. have agreed in prin-
ciple to the acquisition of Pilot Ra-
dio, an NUE subsidiary, by
Mitsubishi. Stockholders of NUE
who own 81 percent of Pilot’s out-
standing stock will vote on the
planned acquisition Monday (30).
The vote is expected to be favorable.

Under the pact, Mitsubishi which
manufactures and markets Onkyo
home entertainment products in this
country, will continue to produce Pi-
lot Products under the Pilot brand
name. Pilot produces a line of high
end receivers.

The sale of Pilot by NUE, marks
the end of National Union Electric's
involvement in the home entertain-
ment products business. The com-

GE Buys 436 TV Spots
For ‘Great Sound Sale’

NEW YORK —GE will utilize 436
30-second TV spots in 26 major mar-
kets, as well as an unspecified num-
ber of spots on network TV, to sup-
port its second “Great Sound Sale™
scheduled to run through late Feb-
ruary and early March.

The promotional package for the
sale will also include 30-second
prerecorded radio commercials,
newspaper ad mats and a wide vari-
ety of point-of-purchase materials.

The TV spots will be made avail-
able to GE dealers for one-third less
than GE’s own coat, and according
to Norm Huey, GE’s advertising

www americanradiohistorv com

manager, audio electronics products
dept., the dealer can charge the rest
of his cost against his GE co-op ad-
vertising fund.

The Great Sound Sale of '75 is a
repeat of a similar event held last

year. One of the highlights of the

event will be a 33 consumer refund
on the purchase of any GE digital
clock radio, or the purchase of one of
eight GE portable tape recorders.

In addition a free set of head-
phones will be offered to customers
buying either of two GE stergo sys-
tems which will be included in the
promotion.

pany will, however, continue to
manurai::turc Eureka vacuum clean-
ers and Emerson Quiet Kool air con-
ditioners.

In 1972 NUE sold its Emerson
and Dumont lines of home enter-
tainment, and since then has been
moving further away from the home
entertainment products market, ac-
cording to Arthur Rosenblatt, vice
president, director of communi-
cations, NUE.

Rosenblatt explained that Pilot
had always shared facilities, staff
and even distributors with Emerson
and Dumont, and when those divi-

{Continued on page 41)

Weltron Will
Show New Unit
At Winter CES

DURHAM, N.C.—The Weliron
Co. will show the latest in its 2000
series of home entertainment centers
at the Winter CES. The new unit
model 2007 follows the concept of
Weltron's “New Shape of Sound”
and incorporates a cassetie re-
corder/player along with AM/FM
radio and full size record changer.
changer.

The totally sell-contained system
(speakers are built in to the unit) is
powered by 10 watts RMS power per
channel and weighs about 38
pounds.

Matching optional satellite speak-
ers, model 2006, are available for use
with the 2007 which carries a price
lag of $399.
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FREE DUCATS BOOST NEW SPEAKERS

Neb. Promo Ties In Stones Film

LINCOLN, Neb.—Tying into
existing consumer enthusiasm for
the rock group The Rolling Stones
increased traffic for the third and
newest location of Custom Electron-
ics, an Omaha-based firm. In addi-
tion, attention was focused on the
company’s newest speaker line, ESS
*Professional.”

The promotion revolved around
offering free passes to the local
showing of the full-length filmed
concert entitled, “Ladies and Gen-
tlemen . .. The Rolling Stones.”

All that people had to do to get
free passes was come in Lo our new
store and let us demonstrate any of
our speakers in the ESS line,” ex-
plains Lee Flasnick, manager of the
Lincoln branch.

“In our advertising we stressed
that people would be hearing our
new ESS ‘Professional’ speakers at
the show,” Flasnick adds. "We sel
up almost $10,000 worth of equip-
ment o power the speakers—a com-
plete quad system in a huge theater.”

For fullest impact, a six-minute
demonstration recording was pre-
pared and run before each showing,.
The message reminded the “captive”
audience that they would be experi-
encing Custom Electronics’ new
speaker line. Short 4-channel cap-
sules of music designed to demon-
strate the speakers’ capability were
played.

Co-sponsoring the event with
Custom Electronics were the Stuart
Theater of Lincoln and radio station
KFMQ-FM. The station ran the
BBC documentary on the “Stones™
to coincide with the showing of the
filmed concert.

“Credit for making most of the ar-
rangements goes to Ray Farrington,
sales manager of KFMQ," says
Flasnick. “He helped set up things
with the Stuart Theater, and worked
in a total of 78 spots promoting Cus-
tom Electronics, Included were 60
ads that featured a lead-in mention
of Custom Electronics involvement
in the ‘Stones’ promotion. In addi-
tion, we had 18 full 30-second mes-
sages broadcast during the BBC
documentary.”

The 30-second spots told people
that the store was giving away free
passes “just for coming mn.” They
mentioned that Custom Electonics
would install a special “Surround
Sound™ System for the run of the
film, a regularly billed feature with
five showings daily for a week,

“The traffic was ‘unreal,”" Flas-
nick notes. “We saw a lot of new

700 Slides In
Pioneer Promo

NEW YORK—-A |5-minute au-
diovisual show which synchromzes
700 slides with music in an effort to
demonstrate “moods, thrills and
pleasures” derived from true high fi-
delity sound, is being released to dis-
tributors and dealers by U.5. Pio-
neer Electronics.

The presentation, which is pro-
jected onto five screens, traces 90
years of musical progress in this
country, and has been described by
Pioneer officials as “a sleeper which
has been building store traffic for
dealers.”

The presentation has already been
screened at the IHF Show in Los
Angeles, the Junior Chamber of
Commerce in 5an Jose, Calil., at Ar-
row Audio’s Hi-Fi Expo, held at
New York's Felt Forum last Octo-
ber, and at a number of shopping
malls throughout the country.

faces and feel that was one impor-
tant measure of a truly successful
promotion. When you expose your-

"1hilby is a trademark of Dolby Laboratories, Inc,

sell to people who never heard of
you, you are mining a new sales po-
tential.”

pe/Audio/Video

Mitsubishi Acquires Co.

® Continued from page 40

sions were phased out Pilot became
“more and more of a splinter organi-
zation.”

Unaffected in any way by the
transaction 15 Onkyo, a division of
Mitsubishi, which also manufac-
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tures high end audio equipment.

One of the factors in the realign-
ing of priorities at NUE could be at-
tributed to the fact that the company
has itself been acquired by AB
Electrolux of Sweden, and is now 91
percent owned by that company.

NNV

We have two basic

requirements for every

product we make—it must

work well, and it must do so for

a long time. The inevitable result

of this philosophy in cassette recorder

design is the 45().

It works well indeed: it has wow and flutter

of less than 0.07% WRMS which is better than

most reel to reel recorders. 1t has Dolby*

with FM/Copy control, which lets you record Dolby
broadeasts (or any other Dolby source)

directly, or decode them for listening if vour tuner doesn’t

have Daolby built in. It has a host of other features and

impressive specifications.
We'd like you to know what they are, and we'd like you to

hear the audible improvement they make.

If you'd like that too, check out vour local TEAC dealer.

You can find him by calling this toll free number (8(00) 447-470),
in Hlinois call (800) 322-4400.
The 450, from Teac. Inevitably.

TEAC

The leader. Always has been.

TEAC Corporation of America. 7733 Telegraph Road, Montebello, California D0640.
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JANUARY SPECIALS! EXTRA 10% CFF THE BELOW DISCOUNTS ON THE FOLLOWING OPEN REEL
TAPES AND CASSETTES: BASF: DPF26, 7", LP35 AND LP35LH, 7 ALL "SK™ SERIES AND BASF
CHROME CASSETTES; AMPEX 364 .C6; SCOTCH: ALL 10" AV SERIES, 206 25H. 10", 206.25R0-
10" 207-36H and 207.36R0-10", 211R60, 211 RI120R0-10, 212R1B0RO-107 Z213RZ40-RO-107,
CHO-LN/HD, CH0OHE: CERTRON “GAMMA™ CH0 AND C90

BASF RECORDING TAPEBLITZ
PLASTIC SWIVEL BOX EH‘.‘EF‘T 10"

OPEN REEL TAPE RIOT!
“Polyester™ BASF “AMPEX" or Audio/Capitol

QUANTITY 19 12 QUANTITY 19 10 48
900 FT. 8" =L P14 2. .'!? 229 22l 600 FT Hi Perl, BASF 1.27 121 L16
1200 FT. 5" = DP26 izr 31% 303 1200 FT, Capitol, Audia 1.5 149 139
iﬂ g ;: x E: ;g gﬁ ﬂ; iE i m g Eur Hi-Part. :.;; a.:: ?.ﬂ

. : ; 1 sitol ' Audio I 1. L
2400 FT. 7" & DPIS 59 A7T8 5452 1800 FT. Ampex ® 373-15 358 31 119
3600 FT. 7" = TP1E 787 157 137

BASF LOW NOISE/HIGH OUTPUT CASSETTE LABELS

gﬁ sl = S I PLAIN WHITE CASSETTE LABELS, NORELCO CASSETTE
}ﬂﬁ ? ".!,.'.',‘:LH :g :ﬁ H: EEEE.:.;E 5, FAMDUS BRAND CASSETTES. METAL IO

i L = E . -
2400 FT. 7" 2= DP26.LH 612 583 566 ';"5";':{:5:,,:,,,5 KR 0060 L0
3600 FT. 7" & TP18-LH 218 8 AAR {Multigles of 10} o2 0ls 01 007
600 FF. 105" & LP35-LH 14.87 1437 1372 I'-llurulcn-%a:.:.-eﬂl-ﬁluntr £ 55 Bl 45

BASF "LH" CASSETTES
SPECIAL MECHAMICS, SCREW ASSEMBLED CAS
SETTES. IN GREY SWIVEL BOX, LOW NOISE/HIGH
OUTPUT IMPORTED FROM GERMANY
QUANTITY 19 1n
CHO0 LH/SM 1 HOUR 1.50 1.15
C120 LH/SM 2 HOLIRS 2.58 215

BASF “SK' SERIES CASSETTIES
{IN CLEAR PLASTIC. NORELCO-TYPE BOX) EX.
TENDED RANGE, LOW NOISE

Cassetic Paper Wasler boses oPs  0x2 g2 Oila
*Scotch Cassette SCR0HE s 310 2.5% 280
103" Matad, NAH Heal Used 1 D0 50 BO 0%
*Huwy 10, 5C-90HE. Gal 5 Fres

Flus F"l:u.ll.g: hr Wesght and Jone

Min, Ordar, ., p—— %1 ]

Scotch

SCOTCH TAPES COME IN CARDBDARD BOXES WITH
THE EXCEPTRIN OF THE 207 R 90 AND THE 206 R 60

C.45, LM/SM, 45 MIN 5 2 AND CASSETTES
s e e AV Series/ Industrial/ Educational
G120, LN/SM, 2 HOURS 2.25 216 ?L“-NT“ s uu ,_“ Lﬁ
BASF CHROMDIOXID GﬁSEE‘I’TES
176-25RF5, 10~ 620 788 7.48
€60, CHROM. 1. HOUR 1.69 177.36R0, 10" 1089 1040 990
€20, CHROM, 1') HEFS. 1 53" .47 177 36RPS, 10° 1088 1040 990
C-120. CHROM, 2 HOURS 341 i 178-48RAPS, 10" 1789 1708 1627
*BASF SUPER LHS/SM EAEEEHES
Mechanics in Chiss HI-Fl/ MAETEHIHE ‘SEFIIES
G50 LS 5M (SCREWS) 1. u 1.68 206 A.60, 7" 415 195
C-90 LHS ' SM [SCREWS) 256 2.48 206-25.HUB, 107 7.11 i
C-120LHS /SM (SCREWS} 150 138 206-25-R0-10" !.H 9,39 -
o gy FBEEE 207.36 HUB, 10° e e
BASF-8 TRACK CARTRIDGE ; ; : 9
“80min, low nolsa/ highoutput 199 1.82 ot e o
*Buy one |:Ill‘t 2nd for hall price! »08.12, 7" 160 343 =
AMPEX EASEETTES 208.25-HUB, 107 701 688 =
= 380.080 Living Hinge' Maller 62 208-25 RO, 10 928 BB4 -
& 350-C90 “Living Hinge’ Maller 1’03 £ 208-9,.5" 106 291 -
= 350-C120 Living Hings' Maller 1.58 1.45 20418, 7 5.08 -
= 370-C60, Low Mosie Hi Dutput 59 21 209-36, HUE. 10° 10.78  10.27 i
= 170-C00, Low Moie, Hi Dutput 1.32 1.27 209.36-R0. 107 1305 1243 -
= 370-C120, Low Molse! Hi Dutpul 1.69 1.62 211 R-30,5° 2.16 1.96
# 381060 Chromium Dioxide 1.56 1.46 I11R-60,7 i3 310 295
= 363-C90 Chromium Dioxide 210 1.99 ﬂ;‘- :-’Eﬂ;ﬂﬂ- o lizlﬁ ::.-3; ’Hk
AMPEX 20/20 + Cassettes/B Track 212 /.90, 7" 435 415 398
m 36 CEO 20 20+ CASSETTE 1 58 1.49 112 R-180-R0, 10 13682 1307 1245
= 364 £50 20/ 20 CASSETTE 238 7 15 213R-120,7" 652 G222 592
= 364.C1 202020 + CASSLTTE 319 Z54 211 R-240-R0, 10" 2247 .26 029
et e R 2 = =
Buy 3 & 370, 60/50 get one of sams fres -180, 7 - :
uf.r, 2 @ 364 60 ;Euﬂm m 364, C60 Frae 228 R-60, 7 253 242 231
Buy 2, 308-B4, gof one of = 108 Free X9 R.50, T 1.61 145 1.39
Buy 3 AMPEX # 364 20/20 + " L/UDIECHBEITES: 19 0
C-90 at $2.33. GET ONE FREE B M GMK 1A b 1E
Flust 8 Stacketts Starage Cose SC60 HWE  LHOUR 215 206 196
S— 5C00 LW/HD 1% Hra 244 232 2N
< g * 5090 HE 1% Hrs, 325 a.10 .55
o SC-120 LN/HD 2 Hrs. 3111 297 243
* BUY 2, 5C-90 HE. GET OME FREE
* BUY 2, SC.60 LN/ HD, GET ONE FREE
. sC i%ETEI;I'ﬁtI"HEHIUH EEEEI:TE51 64
] 1. §
I:PEI" DEEII] SCBO.CR,  1.HOLR 218 204 196
5C-90-CH, 1% HOLRRS 324 310 2.9%
15.87 SC.120-CR, 2HOURS 437 413 354
Value SCOTCH BEST ETHACH E.AHTHIIJ'G ES
8.TR.LH, 45 MIN. g7 169 1862
SBTR-LN/HO, 45 MIN, 11!- 208 1.945
S-BTR-LN, 50 MIN, 218  Lo# 1.58
SBTR-LM/HO, 50 MIN. 5 241 230
g IM'y finesl.
ETP..:.I._'ZIIEI;EI_;EE CI;FET- r (A]ﬁSSK_: by s
LIMI * 370 AND CL-CASCASSETTE 3.7% 2,99
= 364 SERIES, AMPEX CL-CH0 CASSETTE 4,35 1.49
STRCOMICCIE A S B GRE  eea g 1
GET OME A L .
STACKETTE IS $2.97. AMPEX =370, C-80 Etfg?‘;ﬁﬂ ;Lﬁ ?'ﬁ
STACKETTE DEAL IS BUY3, G590 {g.gl 33 GET E‘Lm 7 REEL i ;
ONE FREE, TOTAL COST FOR 4, $3.99, (gt e R 3
Mail ordars ncid 70c Por shippeng 1t Slacketie deal CL-10R 120, 10° REEL 3% 70 LR85
15c ea, add’l desl, Thers s no further quaniity prce CL AR 180, 10" NEEL ZA.TD 285
on these Ampes casseties except in the bulk [with ci-10R2480, 10~ REEL 17,45 29 95

oul fres Stacketier {WHITE FOR CASE LOT PRICES)

TAPE RECORDERS o ABOVE
1 LD‘H DEALER
CERTRON CASSETTES COST
CERTROMN H.D. CASSETTES JAM PROOF, AS
EETBLED WLTH SCREWS (IN MORELCD TYPE
£ E‘II'E:TEE } 15 10 48 DOKORDER un :::ufr
30 High Density 52 48 .45 7140 * ; Em Reel Deck 629,95 449.00
C-60 High Density ‘&3 ‘5§ K& 7500 4-Track, 6-Hend Deck 59995 39900
€90 “di‘” M';r 92 B8 .85 | N Dolby Cacecttc Deck 12095 23800
G320 Frgh Demitty LS S =) 1120V 10 In. & Track Deck 649.95  499.00
1140, 10 1o 4 Trock Deck 111935 899.00
CERTRON "GAMMA' CASSETTES fi. % FrBk
Lo H.ulm. High m. n'Ehh:Tm. “l‘::i:“ with 8140 Quad 9 534.00
Rist | W] =8 a KoM P [ {18
it regqaired]. WOLLENSAK TAPE RECORDERS
Eﬁ mm%mg .gg .ﬂ .;g iUEI"i. POCKET CASSETTE 15495 9051
. . : ¥
C-50 LN/HE/HD 1.18 1.06 .85 d;ﬁ ggilig'r HEEHE ;ﬁ.gg %ggﬁ
C-120 LN/HE/HD 133 120 108 BO54 B-TRACK PLAYER 119.95
BOA0R-TRACK DECKH 28995 PRCES
ill k BOBGE-TR, DOLEY DECK 390 95
BY CARTTOL CONCORD
WM"T"I" i-5 10 15 m‘ lﬂ MF F'I‘I-IH'II:I 1“.!5 H.'.'II
C-45 CASSETTE 147 141 135 CD 1000 Cassetie Deck 369.95 259.95
C-60 CASSETTE 164 157 L%0
C-90 CASSETTE 247 1.3 2 CRAIG TAPE RECORDERS:
C-120 CASSETTE 331 116 10) & 7600 Casseite (Pockel) 313995  $89.30
BT-A5 B-trsck 164 157 1.5 8 9215 AC Charger Ny Cad 19.95 1495
BT-60 8- THACK .78 170 162 = 2702 Cassette Dictabon 18995 56 0
AT-90 & THACK 1.4 187 178 = 2617 Cassette | 10-220¥ [0 55 £9 91
&T.100 8- TRACK 708 194 191 = 2630 Cassette FM /AN [0 85 7% 00
FOS-1200, 7~ REEL 327 313 298 = 2674 Cassotte 5995 ¥9.90
FOS- 1800, 7~ REEL 409 3% 3172 = 2623 Cassatte T Cantral 5995 ¥ BE
FDS- 2500, 10° METAL 957 913 &70 = 2628 Casselln 79.95 50 4B
FS. 3800, 10" METAL 1265 1109 10.54 £ 2706 Cassaite Dictation 25995 17092

3 WAY AIR SUSPENSION SPEAKER SYSTEM

SYSTEM FEATURES: 12" high compliance wooler = Bcoustically isalated 6" mmid-
range =& flare cone tweeter = Air tight glass filled walnut-ving! cabinet with Beige
Grille clath + Dual type screw and plugan terrmanal » Includes spaaker connecting
cable with sach speaher

CROSS0VER: 2 and 5 KHZ,

FREQUENCY RESPONSE:- 30-22,000 HZ

MINIMUM POWER: 5 Watls, continuous power handling capacily 25 walts, B Ohms.
Dimensions: 247x14"x11D.

Discounts; ane 2E&UP 4 L UP 12& UP
MAXIMUS = HES 1 $69.95 ea. $49.95 ea. $44.95 ea. $39.95 ea.
H55:1 (3,00 per speaker shipping' $5.00 OVER 500 MILES)
3 TL DEALERS WELCOME—FREIGHT PAID 24 SPEAKERS
WARRANTY

Full Detail Smppested lisd may nof be prevalent im all areas Add 3% fer shipping recorders. DC Bes. 5% tin.
Upon Request | Minimum Order $5.00. OPEN REEL MUSIC TAPES, 30% OFF LIST. CATALOG 50c

SHIPPING AND HANDLING FOR ABOVE TAPE, CASSETTES and B-TRACK
CARTRIDGES 1S PLUS 10%, 7% OVER $20.00; 5% OVER $70.00 (ASSORTABLE)

SAXITONE TAPE SALES

1776 COLUMBIA ROAD, N.W., WASH., D.C. 20009

' RepRap_

Paco Electronics, Ltd., Montreal, which acls
as sales rep for a number of home electronics
lines in Canada, has been appointed exclusive
distnbutor of Innermedia Sound prismatic
speakers for the Dominion. Agreement was
signed recently by Paco president William Co-
hen and Michael Reago, Innermedia execulive
vice president.

Reago also announced the appointment of
the first three U.S. sales reps for the new Sacra-
mento, Calif.-based speaker firm. Wilkes Mar-
keting Corp., Box 1511, Bellevue. Wash, 98009,
will cover Wash.. Ore.; Bruce MacPherson Sales

Co., No. Calif., No. Nev.; and Arbetler Sales,
Inc., Mass., RI, NH., Vi, and Conn., except
Fairfield County.

i i *

Three changes in sales rep responsibility for
Nikko Electric Corp. of America were recently
announced by Alen Mowick, national sales man-
ager. Paul Hayden & Associates, Box 90663 East
Point, Ga. 30344 (Atlanta), has added Fla., pre.
viously handled by Unirep. Inc. . . . Gir-Vu Mar-
heting, 884 5. Lipan, Denver 80225, is now re-
sponsible for Utah, Wyo.. and Colo., the
previously responsibility of Emerson Sales, who
will continue to service Anz. and N.M.

Tape

Duplicator

Irish Magnetic Recording Tape
Co. will exhibit its new Irish Series
187 Y-inch U-Matic videocassette at
the National Audio-Visual Assn,
show, Jan. 11-13 in Las Vegas.

According to Sol Zigman, Irish
president, a demonstration unit will
show the quality reproduction ob-
tained with the new product, Pack-
aged in a vinyl dust-proof box. the
cassettes and case both have a lined
identifying label. The box label re-
verses to the same label appearing
on the cassette to aid the user.

Lengths and suggested list prices
for the new serics are KCI10, 317;
KC20, 520; KC30, 523, and KC60,
$35.

E b *

Bill Rase Productions Inc., Sacra-
mento, Calif., has moved its dupli-
cation and audio/visual studios into
new quarters at 955 Venture Court.

Besides offering cassette and reel
high speed duplication in all track
formats, with labeling and pack-
aging services, the firm also sells
Pentagon duplicators, Superscope
loaders, TASCAM consoles and
tape machines and Crown Inter-
national tape machines.

Studio facilities include film and
video taping, and the use of a mobile
video unit for on-location work, as
well as a completely equipped sound
recording studio.

Dolby Enhancer
For Switchcraft

CHICAGO-—5wilcheraft Inc, has
developed a Dolby FM Compensa-
tor designed to offer listeners of Dol-
byized FM broadcasts as much as
IC dB noise reduction over and
above the normal output of an FM
receiver with Dolby circuits,

According to Clyde Schultz,
Switchcraft’s vice president, market-
ing, the Compensator, model 621,
functions best when used with
Dolby circuits in [ree-standing re-
ceivers or tape recorders

Schultiz discloses that the Com-
pensator, or enhancer, changes con-
ventional 75-microsecond FM de-
emphasis characteristic to the 25-mi-
crosecond characteristic used n
Dolbyized FM broadcasts.

The unit carries a $12.95 price tag
and comes complete with installa-
tion and operation instructions.

www americanradiohistorv com
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RETAILER EXPECTS BOOM

FM Dolby Broadcasts Spur

Stereo Interest In Oregon

By KEN FITZGERALD

PORTLAND, Ore.—Installation of
Dolby broadcast equipment in FM
stations in Seattle, and plans by at
least two stations to bring the system
here, has generated considerable en-
thusiasm on the part of stereo equip-
ment dealers in the area’s major
marketing areas. The new refine-
ment in broadcast quality is ex-
pected to boost sales of receivers and
lead to updating of much equipment
now In usc,

One fo Oregon’s leading retailers
anticipating good potential from the
pending development is Alfred
“Burt” Aus, vice president and gen-
eral manager of Oregon HiFi &
Recorder Co., with two stores here
(one downtown and one at Lloyd
Center), and a third in Salem.

“Dolby has the capacity o in-
crease the strength of signals 3 10 4
dB’s and reduce the signal-to-noise
ration measurably,” Aus points oul.
“We expect that many of the more
affluent FM enthusiasts will be up-
dating their systems to take advan-
tage of Dolby reception and this
should add a plus to future busi-
ness.”

Jeff’ Douglas, manager of King
Broadcasting's KINK, affiliated
with KGW and KGW-TV, expects
some delay in the installation here.
But he points out that Seattle Dolby
broadcasting by the King affiliate in
that area (KING) is proving highly
successful. It provides much greater
sophistication in FM reception gen-
erally, and even better performance
for those who nstall decoders, he
points out.

Oregon dealers need new devel-
opments such as Dolby to spur sales
all along the line, Aus observes. His

company's last fiscal year, ending
May 31, wasn't anything to brag
about, but sales for the first five
months of this year are 11 percent
ahead, through November.

Unit and accessory sales are up,
and the repair department is doing
well, he notes. Prerecorded tape
sales are down about 20 percent
from a year ago, but it was a banner
year for blank tape.

“If we laid an egg anywhere it was
in quad,” the Oregon HiFi executive
states. He lays the blame primarily
on lack of stabilization in the indus-
try where, he maintains, manufac-
turers have just stumbled along on
all fronts,

Too many formats, he says, have
confused the dealer as well as the
consumer, and a lack of software
hasn't created any demand for
equipment. Aus isn’t optimistic
about the future of quad unless
some drastic improvements are
made. “"Manufacturers are sull not
mature enough to get together on
standards,” he claims,

The music business generally will
keep abreast of inflation in dollar
volume, he believes, although pre-
dicting a decline in unit sales. The
fact that hi fi and stereo equipment
is pretty much a accepted home nec-
essity, he points out, should keep
business on at least an even keel in
the months ahead.

“We're always walching the hori-
zon for fresh developments like the
coming of Dolby broadcasting,” Aus
says. “Innovation and refinement,
along with new and improved capa-
bilities, are the lifeblood of our busi-
ness and the keys to future growth.”

Goldmark Develops Movie-
Video Transferral Process

NEW YORK—Goldmark Com-
munications Corp. has developed a
new system of electronically trans-
ferring movies to any videocassette,
reports Joseph Stern, vice president,
engineering, Goldmark Communi-
cations.

The system is designed to serve
markets both domestically and over-
seas for premium TV in hotels, mo-
tels, airlines and CATV networks.

The system for the domestic mar-
ket is already fully functional and
Goldmark Communications has al-
ready produced nearly 4.000 video-
casselte versions of movies using this
electronic transfer device.

The overseas system is designated
Transcan, and has been designed 1o
meet PAL broadcasting standards
for European TV. according to
Stern.

Stern explains that Transcan en-
ables real-time transfer of feature

film material through automatic op-
tical scanning, controlled by digital
cue signals recorded by an editor on
a digital data cassette so that picture
information, essential to the story
line, is retained without monitoring.

The wide-screen scanning tech-
nique, believed to be the first of its
kind, was developed by a Goldmark
Communications engineering team
headed by K. Blair Benson, director
of video engineering.

Meanwhile, Goldmark Commu-
nications is also developing a PAL
version of its Star Pack system for
useé in Europe by Philips in its No-
relco Y%-inch VCR videocassetle
units,

When Answering Ads . . .
Say You Saw It in Billboard _

ptanstichl”
needle guide
gives yéumore

More sat model numbers . . .
needle typas . . .
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacemeant Needles,

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON 5T./ BOX 498 / WAUKEGAN, ILL, 80085

Maore hard-to-find
More cross reference information.
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Yule Surge Spurs
January Releases

® Continued from page |

the seasonal high and low, just as it
did during the summer period,
which was always considered a quiet
time. It has been found that the pub-
lic still does a lot of spending in the
first weeks of the year.”

RCA expects a “very buoyant”™
period between now and February
and has lined up several major re-
leases in anticipation. “Christmas
this time has been one of the biggest
sales periods ever known and usu-
ally Christmas selling trends do con-
tinue into the New Year. We expect
January to be very buovant despite
the economic climate and other
problems,” a spokesman said.

Among RCA's New Year releases
are a new single and album from
Elvis Presley, both called “Promised
Land.” The company expects both
to sell well in view of the success of
“My Boy,” and the fact that Presley’s
40th birthday this month is ex-
pected to create a lot of publicity.
The Arcade 40 Greal Hits compila-
tion has also helped to move RCA's
Presley back-catalog.

The company is also pinning its
hopes on John Denver’s new single
“Sweet Surrender,” and a single by
Betty Wright released under RCA’s
deal with T-K Records and 1o be
promoted as part of its successful
Soul Explosion campaign.

Albums scheduled for release in-
clude one by Charley Pride (who is
due for a U.K. appearance), a
budget-price double album from
Jack Jones. “And The Feelin's
Good" from Jose Feliciano, and an
album from the Canadian rock band
Guess Who, which 1s to be given a
big promotion campaign.

Pye managing director, Walter
Woyda, was also enthusiastic about
New Year prospects and said that
his company was scheduling [or re-
lease between six and eight singles a
week, and January would also see 30
albums from Pye hit the market. The
new releases will be headed by Max
Bygraves, Phil Everley, Barbara Ma-
son, Lou Christie and Paul Robeson.

“It's the old situation; when
people are in gloomy times they lis-
ten to music o cheer them up,” he
explained. “We're watching the situ-
ation as we go along, but already we
are planning releases for March.™

Anchor had a major release of 25
albums on January | from the Fa-
mous group of labels, the marketing
of which the company has taken
over [rom EMI. Apart from this ma-

terial, however, there are also plans
for mine further albums in mid-Jan-
uary, featuring acts like Rufus,
Three Dog Night and Bobby
Wright, and more albums in ecarly
February from Anchor’s British acts,

A&M 15 releasing several albums
in January, headed by the Strawbs
and Paul Williams. Other product
will feature new A&M acts. Keith
Lewis, markeung director, said:
“American afTiliate companies usu-
ally release the product at the end of
November or early December, but
we decided to wait untl the New
Year because our reinforced promo-
tion team starts operating then.”

On the other hand. United Artists
will not be releasing any albums
during January, but will be concen-
trating promotion on || new singles.
EMI (US division) reported that 13
albums and 11 singles would be re-
leased in January, "“which is nothing
spectacular,” and the UK. division
said that they would also be having
an average January release list.
*However we do have a lot of re-
leases planned for January.” the
spokesman added.

Three Share In
‘Naughty” Tour

LONDON-Two record com-
panies and a production firm have
combined to finance a nationwide
tour by three of the country’s best
new rock acts—Dr. Feelgood, Chilli
Willi and the Red Hot Peppers. and
Kokomo—which is scheduled 1o run
from Jan. 28 to March 3 under the
title, the Naughty Rhythms Tour.

The companies involved are
United Artists, Charisma. and Emka
Productions. The latter is run by Ko-
komo's manager, Steve O'Rourke,
but if, as is expected, the band final-
izes a record company deal in the
near future. then the company in-
volved would be likely 1o assume
Emka's present financial commit-
ment in the tour.

Naughty Rhythms 1s designed to
recapture the fun and informality of
"60s package deal tours. The bands
will travel together and the perform-
ing order will be changed each
night. Though venues include pres-
tige sites like Manchester’s Free
Trade Hall, ticket prices have been
kept to a minimum. One in every 10
tckets will be free and a variety of
other giveaways 15 planned for all
the 27 dates arranged.

Disks As ‘Culture’ Gaining

o Continued from page 2

a platform for our beliel that records
should be recognized as cultural ma-
terial without any restrictions. Now
UNESCO has agreed to set up a spe-
cial committee in 1975, but even so
we are not yet home. Between now
and the next general conlerence in
1976 we shall have to make every ef-
fort to get our *baby’ home.”

He explained that the UNESCO
special committee, when set-up,
would draft new protocols of the
Florence Agreement and these
would then be sent to all member
states for comments, Changes in the
draft could be made and the final
draft would then be put to the 1976
conference.

“The IFPI is pleased with the out-
come s0 far and hope that through
the continued efforts on a national
and local level we will achieve what
we have been fighting for,” he
added.

The IFPI's campaign for taxation
privileges was initiated as long ago
as May, 1972. One aim was to win
international approval for the con-
tention that records should qualify
for protection under the Florence
Agreement, which covers cultural,

Ariola Is Tops In Pops

HAMBURG —Ariola-Eurodisc is
the most successful record company
in Germany, according to an analy-
sis of the pop charts here through
1974. Figures show that 20.9 percent
of Ariola pop releases (65 titles)
made the charts,

In second place: EMI-Electrola,
with 19 percent, and third came
Deutsche Grammophon, with 16
percent.

German record companies re-
leased 2,363 singles and 3310 al-
bums. Anola had 377 singles and
337 albums—EMI-Electrola 350 sin-
gles and 279 albums.

Five most successful singles in the
German charis: “Sugar Baby Love”
(The Rubettes), “Dan The Banjo
Man™ (Dan The Banjo Man}, “Theo
Wir Fahrm Nach Lodz™ (Vicky
Leandros); “Seasons In The Sun,”
Terry Jacks; and “Waterloo,”
(Abba).

Top albums: “The Beatles 1962-
66, “The Beatles 1967-70," “Suzi
Quatro,” “"Hemnos Grose Erfolge
Und Burn™ (Deep Purple), all from
EMI-Electrola. Most successful Ger-
man song: “Theo, Wir Fahrn Nach
Lodz.”

The winners of a popularity poll
conducted by record retailers:

Male singer: Heino (Electrola);
Otto (Electrola); Bernd Cluver
(Hansa-Anola); Demis Roussos
(Philips); Julio Inglesias ( Philips).

Female singer: Suzi Quatro (EMI
Electrola); Vicky Leandros (Phil-
ips). Mireille Mathieu (Ariola);
Katja Ebstein (EMI-Electrola);
Gitte (EMI-Electrola).

Groups: The Beatles (EMI-Elec-
trola); Les Humphri::s Singers (Tel-
dec); The Sweet (RCA): Slade (Pol-
ydor); Abba (Polydor).

Orchestra: James Last (Polydor);
Max Gregor (Polydor).

scientific and educational material
and has been ratified by 59 coun-
tries, none of which charge any im-
port duties.

Although certain recordings are
regarded as being educational, and
have therzfore qualified for the
Florence Agreement concessions, il
has been the IFPI's ambition to see
the advantages extended to record-
ings of all kinds,

One of their principal arguments
has been that records, like books,
cover a wide range of material, from
the trivial o the masterpieces of the
cultural world, and as such their cul-
tural value should be recognized in
the same way as books.

International

Turntable

Three new directors of EMI
Records, U.K., have been appointed
by managing director Gerry Oord,
plus a new deputy to fill the vacancy
caused by the move of Graham
Powell to the corporate staff.

Moving into the number two posi-
tion is Roy Featherstone, a long-
serving member of the company
who has climbed through the ranks.
Newcomers (o the board are Alan
Kaupe, Mark Abbott and Bob Mer-
cer. The latter two are Oord's most
recent execulive appointments, both
rom non-industry positions,

Kaupe, who moved into the
records division from the corporate
public relations office as head of in-
formation and latterly became exec-
utive assistant to Oord and most
recently a director of the HMV retail
chain, is appointed director of ad-
ministration and services (excluding
production which remains under the
control of director Roy Matthews).

Abbott, who since July has been
head of EMI international, having
joined from the audiovisual pro-
gram subsidiary, becomes director
of sales on the home and inter-
national fronts, Mercer, who joined
EMI in 1973 from a market research
company and in a previous EMI re-
shuffle became UK. repertoire
manager, 1s promoted to head of
repertoire and marketing, the job
previously held by Featherstone.
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Billboard

Hits of the World.

& Copyright 1974, Billboard Publications, Inc. Mo part of this publication may ba reproduced,
sfored in a retrieval sysiem, of iranamitted, in any form ar by any means, alectronic, machanlical,
photocopying. recording, or otherwise, withowt the written permizssion of the publisher.

BELGIUM

{Courtesy Of Balgium Radio & TV)
SINGLES

This

Week

LOMELY THIS XMAS—Mud

| CAN HELP—Billy Swan

SING A 50NG OF LOVE—George Baker
Selection

LADY OF THE NIGHT—Donna Summer

LOMG TALL GLASSES—Leo Sayer

JUKE BOX JIVE—Rubsttes

YELLOW SUN OF EQUADOR—Classics

YOU AINT SEEN NOTHING YET=
Bachman-Turner Overdrive

SANCTO DOMINGO=James Lioyd

DAMNS THE KUNG FU—Carl Douglas

ALBUMS

ELYIS FOREVER—Elvis Preslay

JONATHAN LIVINGSTOMN SEAGULL-
SOUNDTRACK —Meil Diamond

20 TOP SPEED HITS=Vardous

SEREMADE —Mail Diamond

ALBERT HAMMOND

BRITAIN

(Courtesy: Music Week)
LPs
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[ ]

This Last
Weak Waeak

r
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ELTON JOHN'S GREATEST HITS
(DM}

2 DAVID ESSEX—(CBS)

21 ENGELBERT HUMPERDINCK'S
GREATEST HITS (Parrot)

3 ROLLIN'—Bay City Rollers {Bell)

5 CAN'T GET ENOUGH—Barry White
(20th Century)

4 RELAYER—Yes (Atiantic)

0

6

= s RS

DARK SIDE OF THE MOON—PFink
Floyd (Harvest)

TUBULAR BELLS—Mike Oldfiald
{Virgin)

AND | LOVE YOU 50—Perry Como
(RCA)

10 9 THE SINGLES 1969-73—Carpanters

(ALM)
SLADE IN FLAME—{Palydor)

11 B8

12 20 SMILER—Rod Stewart (Mercury)

13 11 SHEER HEART ATTACK—Quesn
(EMI)

14 12 SHOWADDYWADDY (Bell)

158 15 MUD ROCK—Mud (Rak)

16 17 BAND ON THE RUN-—Paul
McCartney (Apple)

17 22 LOVE ME FOR A REASON—Osmonds
(MGM)

18 26 REMEMEER YOU'RE A WOMBLE—
Wombles (CBS)

19 18 STORMBRINGER—Deep Purphe
(TPS)

20 13 COUNTRY LIFE—-Roxy Music (Island)

21 31 ROCK YOUR BABY—George McCrae
{Jayboy)

22 19 DAVID LIVE—David Bowis (RCA)

23 28 KEEP OMN WOMBLING—Womblas
(CBS)

24 - EVERYBODY KNOWS MILLICAN &
NESBITT—{Pye)

25 34 SERENADE—Neil Diamond (CBS)

26 33 BRIDGE OVER TROUBLED WATER-—
Simon & Garfunkel (CBS)

27 48 RAINBOW—Peters & Lee (Philips)

28 - BY YOUR SIDE—Peters & Loe
{Philips)

29 25 THIS IS THE MOODY BLUES
(Threshold)

30 - GOODBYE YELLOW BRICK ROAD—
Eion John (DIM)

31 42 NEIL DIAMOND'S 12 GREATEST
HITS (MCA)

32 30 BACK HOME AGAIN—John Denver
(RCA)

33 32 THE LAMB LIES DOWH ON
BROADWAY —Ganesis [Charisma)

34 21 SINGALONGAMAXMAS—Max
Bygraves (Pye)

35 36 SIMON & GARFUNKEL'S GREATEST
HITS—(CBS)

36 — THE STING {Soundtrack}—{MCA)
37 49 JUST A BOY—Leo Sayer (Chrysalis)
38 14 S0L0 CONCERT—Billy Connolly
(Transatlantic)
39 24 MEDDLE—Pink Floyd (Harvest)
40 — GLEN CAMPBELL'S GREATEST
HITS—{Capitol)
41 — NOT FRAGILE—Bachman-Turner
Overdrive (Mercury)
42 47 THE BEST OF JOHN DENVER (RCA)
43 — THE BEATLES 1967-1970—({Apple)
44 — TOP OF THE POPS, Vol. 1 {Super
Beeb)
45 — S5GT. PEPPER'S LONELY HEARTS
CLUB BAND—Beatles
{Parlophone)
46 41 PROPAGANDA—Sparks (Island)
47 16 I'M LEAVING IT ALL UP TO YOU-—
Donny & Marie Osmond (MGM)
48 — THE BEATLES 1962-1966—{Apple)
49 — TAPESTRY—Carole King (ALM)
50 43 LET'S PUT IT ALL TOGETHER—
Stylistics (Avco)
ITALY
(Courtesy Germano Ruscitto)
ALBUMS
This
Weak
1 ANIMA—Riccardo Cocclants (RCA)
2 WHIRLWINDS —Deodato (MCA/MM)
3 CAN'T GET ENOUGH—Barry Whits
4 E TU—Claudio Baglioni (RCA)
5 BORBOLETTA-=Santana (CHS/MM)
6 BABY GATE & MINA—Mina (POL/EMI)
7 XVilla RACCOLTA—Fausio Papetti (Durfum)
B E LA VITA LA VITA=Cochi & Renato
(Derby/MM)
5 IN COMCERT—James Last (Polydor/
Phonogram)

10 CONTRAPPUNTI—Le Orme (Phonogram)

10 ROCK YOUR BABY—George McCrae (RCA)

12 AMERICAN GRAFITTI/SOUNDTRACK—
(MCA /MM)

13 TUBULAR BELLS—Mike Oldfield (Virgin/
Phonogram)

14 WAR CHILD—Jethro Tull (Chryaslis/
Ricordi)

14 [T'5S OMLY ROCK ‘N’ ROLL—Rolling Stones
{Rolling Stones/Decca)

MEXICO

(Courtesy OF Ortiz)
SINGLES

if

MI PLEGARIA—Cesar [Capitol)

CANDILEJAS—Jose Augusto (Capitol)

A FLOR DE PIEL—Julio Iglesias (Polydor)

FEELINGS—Morris Albert (Gamma)

TOMAME O DEJAME—Mocedades {Arigla)

ANOTHER TIME—Marwann {Capitol)

EL REY—Jose Alredo Jimenez (RCA) Hnas-
Huerta (CBS)

LOS HOMBRES NO DEBEN LLORAR-—King
Clave (Orfeon)

THE NIGHT CHICAGO DIED—Papar Lace
(Philips) Macho (Sultanta)

CONTIGOD ¥ AQUI—Ello Roca (Polydor)

=] m qmmnwu-—-i
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NEW ZEALAND

(Courtesy M.Z.B.C.)
SINGLES
This
Weak
1 HKUNG FU FIGHTING —Carl Douglas
2 [You're) HAVING MY BABY—Paul Anks
3 YOU AINT SEEN NOTHING YET—
Bachman-Turner Owverdrive
4 | HONESTLY LOVE YOU—Dlivia Newton-
John
5 OUT ON THE STREET—5pace Waltz
& BLACK-EYES BOYS—Paper Lace
7 WINDFLOWERS=5eals & Crofis
B LOVE ME FOR A REASON—0smands
9 THE BITCH IS5 BACK—Elon John
0 LONGFELLOW SEREMADE—Mell Diamond

cassette

8track

and component

quality.price

SIAT s.r.l.
phone 02 — 9607450

via Emanuaella, 16
OEOTARS

21047 SaronnoVA
ITARLY

43
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Prices, Push On Talent

® Continued from page 3

will continue to sell, so that if the
economy goes in the direction that it
appears to be going we'll see hit
product selling but people not being
able to stock as much catalog. The
effect on the manufacturer mani-
fests itself in a temporary reduction
of sales. This is going to put & strain
on some of the rackjobbers and deal-
ers. We have already seen some
people in financial difficulty and
I'm concerned that some others
might be in the same state.”

What of the state of the single in
19757 There has been in camera dis-
cussion that the price of a single
might be raised from $1.29 10 $1.49
in April of this year.

“The talk is there certainly.” says
Reynolds. “There is talk about more
selective pricing on albums. It is
something that we have to consider.
No decision has been made as yet o
price rises but our pressing prices,
jacket prices, royalty rates and so on
have all gone up. When all your
costs go up like that, there i1s only one
way to go.”

Caravan Stereo
Blocked On Disks
By Lighthouse

TORONTO—Bernard Solomon,
counsel for GRT of Canada Lid.
and the Lighthouse group of com-
panies, has won a decision in the
Federal Court of Canada that will
block Caravan Stereo Ltd., a Que-
bec corporation and the defendant
in the case, from importing Light-
house product manufactured in the
LS. and offering it for sale in Can-
ada at prices substantially lower
than the normal trade prices.

In an undertaking before the
court Caravan Stereo Lid. agreed
“not to import, offer for sale or deal
in any way, phonograph records
containing musical selections by the
group known as Lighthouse.”

In addition to a financial settle-
ment, Caravan agreed (o publish in
its catalog notice that the company
will no longer offer for sale any dis-
continued records of Lighthouse
and other Canadian artists distrib-
uted by GRT and still current in
Canada,

A separate action has been filed
against Record Warchouse Lid. on
the same basis by the plainuffs. Ex-
aminations for discovery have been
completed and the trial is expected
to be heard in the Federal Court of
Canada in February

Quality Records has also taken
similar action against the Record
Warehouse Lid. on behalf of the
Stampeders,

WHAT
IS

SEND $1.00 FOR

SAMPLE COPY
$7.50 FOR 1 YEAR
SUBSCRIPTION.

Beetle Publications,
Post Office Box 5696,
Station “A",

Toronto, Ontario,
Canada.

Reynolds indicates that the CRIA
will continue to fight industry bat-
tles such as tape piracy, dumping
and so on in 1975 but will also move
into more positive areas,

“Some of the problems that faced
us last year are still being worked on
and in some cases we are nearly on
top of them,” says Reynolds, “W
spent a lot of time last year on the
Juno awards preparing for the
awards night on March 24. Our
main areas of exploration at the mo-
ment are means of promoting Cana-
dian artists in general, whether it be
by cross-country tours or financial
incentives for Canadian produc-
tions. One area that we have looked
into s relief from Canadian sales tax
for products, and some sort of in-
fated tax shelter for production
costs similar to what the film indus-
try is looking for so you can write off
115 percent of your prud uction
costs. Another possibility is a situ-
ation where royalties to Canadian
artists can be offset against federal
sales tax.”

Adds Reynolds: “Our concern 15
to upgrade consumer awareness of
Canadian artists, and one vehicle to
do that is a Canadian chart more
readily acceptable to rackers. That
will be another concern of the CRIA
in the new year.”

Mel Shaw, president of the Cana-
dian Independent Record Producers
Association, president of his own
Music World Creations and Orion
record labels, as well as manager of
Canadian band, the Stampeders,
voices some of CIRPA™s concerns lor
the coming year,

Says Shaw: “With the number of
records that the major record com-
panies will put out severely reduced,
and some of the fringe producers ac-
tually going out of business, we have
1o be concerned about the luture of
producers who hind themselves
without label affiliations or acts to
produce and more important, with-
out any money to produce. The cur-
rent economic conditions have cur-
tailed a lot of younger producers’
ambitions. In the coming year there
will surely be a slimming down of
the independents in Canada, with
those companies such as Axe, Mi-
gration, and 50 on who have a track
record being very active. Those
people who have only had the odd
label credit will disappear.™

CIRPA, though they didn't hold a
symposium this year, 1s planning or
organizing one that will coincide
with the Juno Awards in March.

Shaw points out that CIRPA’s im-
pact 15 to be found in a number of
areas. There will be a special award
given to producers this year for the
first time and there are plans for
some more projects with K-Tel.

Explains Shaw: “Last year K-Tel
made a royalty arrangement with
CIRPA which gave CIRPA one cent
from the sale of an album package
that contained all Canadian mate-
rial under the name “Canadian
Mint.” The album has to date sold
close to 300,000 copies in Canada
alone. The money will be used to fly
in guest speakers and handle ex-
penses on the symposium.”

5.C. Ritchie, managing director of
BMI Canada, foresees publishers of
Canadian music becoming much
more aggressive about exporting
their music in the coming year. Ex-
plains Ritchie: “They are develop-
INg an expertise in getting contacts
particularly in the U.S., and around
the world for that matter, for the ex-
porting of Canadian music. 1 don"t
say that there are dozens of this type
of publisher but there are a few more

in existence now who have apprecia-
tion of the fact that if they're going
to make a living out of music pub-
lishing in Canada, this is the knowl-
edge they must develop.”

Continues Ritchie: “The record-
ing of Canadian music is altracting
much more interest within the major
record companies than it ever has
before, as far as | can determine
from here. | think that 1t 1s going to
be very alive in the next year.”

Ritchie is not particularly alarmed
by economic conditions.

“I've been through this before and
it has been my experience that music
15 really the most economical home
entertainment and if such a thing as
a deep recession does come, people
will still seek entertainment and mu-
sic will play a major part in that.”

John Mills, the general manager
of CAPAC, senses that the basic Ca-
nadian music industry is getting on a
more solid businesslike footing and
expects this trend to continue in
1975.

*A few years ago many of the
young composers or groups would
have one of their people whom they
had appointed as manager. and you
had very few lawyers that were even
concerned in the remotest way with
the entertainment industry, explains
Mills, “Now, more and more artists
seem 10 be relying on professional
assistance such as auditors and legal
counsel. A lot more people in the le-
gal profession seem to be getting in-
volved and we now have established
the Media/Communications branch
of the Canadian Bar Association en-
compassing some 70 lawyers: who
are.involved in all aspects of the en-
tertainment industry.”

Mills concludes: “Taking into ac-
count the composing, creative and
performing talent that there is in this
country, and adding to that the
much broader understanding of the
whole business, | feel that the indus-
try just has to move ahead in the
coming year.”

Col Reshapes
Quebec Staff

TORONTO-A new management
structure for 1ts Quebec company as
well as a change in its a&r activities
has been announced by Columbia
Records of Canada Ltd.

John Williams, the former direc-
tor of Columbia’s Canadian record-
ing and publishing activities, has
been appointed to the newly-created
position of director of CBS Disques,
Quebec. In addition o directing the
Quebec managers of sales and pro-
motion for all CBS product. Wil-
liams will personally conduct a new
drive to attract a strong roster of
French-Canadian talent to the com-
pany, as well as negotiating the leas-
ing and licensing of independent
French language productions and
labels.

Williams, up to 1968, had man-
aged the Columbia branch oper-
ation in Montreal and was respon-
sible, over a 10 year period, for
establishing the recording careers of
such artists as Gilles Vigneault,
Claude Leveille, Monique Leyrac,
Pauline Julien, Claude Dubois and
Andre Gagnon. Columbia’s French-
Canadian roster now consists of
Edith Butler, Andre Joly, Patsy Gal-
lant and Aut'Chose.

Bob Gallo, former staff producer
for Columbia Records of Canada,
was appointed at the same time to
the post of director of a&r. Gallo’s
most recent signings 1o the label are
Lick 'n Stick and Bond.
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RADIO-TU MART

Il vou're a deejay searching for a radio station, or a radio sta-
tion searching for a deejay, Billboard is vour best buy. No
other trade publication is read by so many air personalities
and program directors, as well as the sharp programming-
oriented general managers. Best of all. general managers
report that Radio-TV Job Mart ads can draw five times the
results of the next leading radio-TV publication.

Rates: “POSITION WANTED™ is $15—in advance—for two
times, 2" maximum. Additional space or variation from
regular ad style is 825 per inch, no maximum. No charge

for Box numbers.

“POSTIONS OPEN" is $15~in advance—for one time,
2" maximum. Additional space or variation from regular
ad style is $25 per inch, no maximum. Box number ads
asking for tape samples will be charged an added $1 for

handling and postage.

Send money and advertising copy to:
Radio-TV Job Mart, Billboard, 1515 Broadway. N.Y. 10036

POSITIONS OPEN

Five Figure Salary, for creative, entertaining
morming personslity, 24 hour mod-country
offem gpreat position for Aght person, Strong
production necessary, No beginners please,
Free hospital, dental, life insurance and
vearly bonus ot Chrstmas. Mon-returnahle
tupe and resume to Mike Malone, WUINI
Hadio, P.O. Box 4614, Mohile, AL 36604, An
Equal Opportunity Employer. tfn

Cragy morning man needed for contemporary
music station in San Luis Obispo, California.
We'll pay well-You'll love San Luis. RHush
tape and dota to Levi, KEATY, Box B41., 5406,

jud

Permonality D, wanted for RENOS NO
1 DISCOTHEQUE. Heavy Brend for the
right person. Call Mike after 9:00 P.M. Area
Code T02-TRE-1422

“ANNOUNCER, experience and good voice
o must, for creative production and on-air
news Send tape and resume to; Ken Hamil-
ton, Gensral Menager, WEHQ Radio, Box
390, Harrishurg, 111 G246." jad

GOLDEN OLDIES

TRADING POST

JOIN US WITH

MENT. Records = Albums -

POST. a marketiplae,
BOARD MAGAZINI

"WANTED TO BUY.

YOUR CLASSIFIED ADVERTISE-
Shedt miusie -
recond tradens. collectors, swappers. ivistors. chung '1,1“- switiliers,
buvers, sellers ind all other teatihickers
right in the nuddle of the acton: BILL-

Here's where the ¢harts hive been
measuring music popularity since the carly 40%, BILLBOARD

GOLDEN OLDIES TRADING POST s onen for busmess.

Dron’t Miss Il Classificd hlu-rn-rn;l: lses Every Monday,
“FOR SALE.
Uise the headlime that fis vour need

Regular Classified: 75¢ per word. Minimum $15.00
Display Classified: $35.00 per column inch.

PAYMENT MUST ACCOMPANY ORDER 10
Billboard Golden Oldies Trading Post
1515 Browdway, New York Citv 10036

r hum-"r lp!h « (d

here s vour TRADING

SWAPPING™

FOR SALE

SEARCHING FOR OLD RECORDS? DIS-
continoed, 216 M. Hoss, Burbank, Califormia
17 5K, COW

SOLD AT AUCTION: COLLECTORS REC-
ords, L', Jaex, Sound Tracks, O, C., pemson
plities. Indicate list from: Ray Mocknic, P.O.
Box 7511, Van Nuys, CA 91406, UIS.A, mh28

ORIGINAL OLDIES 60's, 7ie ALL UNDER 50
Coatnlog 50, 50 different Country Oldies—all
winpera! 3676, J.AS. BHex 58, Flushing, WY
11379, BOW

TOF 100 HITS LISTED IN ORDER FOR
ench vear, 1957-1969. Painstakingly compiled
from total sccumulstiod sales of all records by
1970, £5.00 postpald from Continente]l Prodoc.
tions, Box 2103, Brampton, Ont. LAT353,  jad

MISCELLANEOUS

HAFPFY BIRTHDAY ELVIS-"HDUND DOGE,™
Box 86231, Portland, Ore. 97266, A Waorld Wide
Club, Write us today, ind

Campus Activity Dips In’74

® Continued from puge |2

even have booklets with feature
stories on music and artists.

The current economic woe of the
entertainment business as it affecis
the college campus will be discussed
at the upcoming NEC National
Convention in Washington, D.C.,
Feb. 8-12. This organization contin-
ues to serve as a clearinghouse for
the collegiate talent buyer to find al-
ternatives.

College students continue to buy
albums in large volumes and with
discriminating taste. Many top art-

ists have almost no following on
campuses, while several generally
unknown acts have large, loyal cults.
This will play a big part in the next
year, because acts such as Bonnie
Raitt, Jackson Browne, Orleans,
Little Feat and Randy Newman are
gaining more of a following every
week on colleges, while other acts
have experienced an increased drop-
ofT.

The outlook for 1975 is uncertain,
but most observers are hopeful that
colleges will be able 10 endure and
find ways to get around their finan-
cial woes.
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: | TITLE-Avtist

(Producer) Wrrter, Lokl L Nosdber (Dhstributing Labal)

LUCY IN THE SKY WITH DIAMONDS —giton toha ou

(Gus Dudgeon), J. Lemnon, P, McCartney, MCA 40344

YOU'RE THE FIRST, THE LAST,®

MY EVERYTHING—garry white
(Barry White), B. White, T. Sepe, P.5. Radcliffe,
20th Century 2133

KUNG FU FIGHTING—carl boogias ®
(Biddu), C. Douglas, 20th Ceatury 2140

JUNIOR'S FARM/SALLY G—Paul McCartney & Wings
(Paul McCariney), P. McCartney, Apple 1875 (Captol)

LAUGHTER IN THE RAIN—mei sedaka
(Neil Sedaka, Robert Appere), . Sedaka, Cody, MCA #0313

CPl

CHA

HAN

. ANGIE BABY —Helen Reddy

(ot Wissart), . O"Day, Capited 3372 WaM

' ONLY YOU—tings

(Richard Perry), B Ram, A Rand, Apphe 1876 (Capitel) PLY

BOOGIE ON REGGAE WOMAN—:stvie Wonder
(Stewie Wonder), 5. Wender, Tamls 54254 (Motown)

PLEASE MR. POSTMAN —Carpenters
iﬁ'ﬂ Karea Carpemter), B. Holland, F. Gormas, B Bateman,

Hﬂ'ﬂ;..“‘?..';‘m‘“ Clive Davis),
5 English, . Keer, Bell 45613 {Arista)

CAT'S IN THE ﬂﬂlﬂl.f“lhm Chagin
(Paul Leka), H Chapim, 5. Chapin, Elektra 45203

MUST OF El]T LHST-} Geils Band

{Bill Srymezyk), P, Woll, 5. Justman Atlanfic £5-3714

ONE MAN WOMAN/ONE

WOMAN MAN—rPaul Anka with Odia Coatas

(Denny Diamts, Spemcer Profter), P. Anka, United Artists 569

BUNGLE IH THE JUNGLE —sethee Tun
{lan Andersoa), |. Anderson, Chrysalis 2101 (Warner Bros.)

MORNING SIDE OF THE

e G, e, B 475

DARK HORSE—ceorge Harvison
(Gesrge Warrison), G. Harrisan, Apple 1877 (Capitol)

36C

SGC

SGC/HAN

MCA

. WHEN WILL | SEE YOU AGAIN—Three Degrees ®

(Nenny Gamble, Leon Hulf), L Gamble, L Hel,
Philadeiphia International §-3550 (Columbaa)

NEVER CAN SAY GOODBYE—tioris Gayner
(Meco Mondardo), Toay Bonglori, Jay Elfis), C. Davis, MGM 14748

SHA-LA-LA (Makes Me Happy)=n Green
[(Wilsie Mitchall), A. Green, Hi 2274 {London

FIHEM:J,_M |. Williams, C. Salchel, L Bonner, M, Jones,
Obno
l:l.lilllmuh.ﬂ.l'hn,'ll Bech, Mercury 73643 (Phosagram)

DOCTOR'S ORDERS —carol Douglas
(Ed O'Loughfin and DCA Prod.), 6. Stephens, Grasaway, Cook,
Midiand International 10113 (RCA)

PICK UP THE PIECES —nverage white Band
(Aré] Mardin), R, Ball, H, Stuart, Avecage White Band,
Aflamtic

SOME KIND OF WONDERFUL—6rand Funk

{limmry lennax), 1. Ellison, Capitel 4002

‘I’i.'l'l.l GOT THE LOVE—muhs Chaka Khan
{Bob Monaca, Rufus), C. Khan, R. Parker, ABC 12032
ROCK 'N ROLL () Gave You The Best

Years Of My Life)—usc navis
(Mot Listed), K. Johnson, Columbia 3-10070

RIDE 'EM COWBOY —raut Davis
~{Paul Davis), P. Davis, Bang 712 (Web 1V)

GET DANCIN'—Disco Tex & The Sex-0-Leties
{Bab Crews), B. Crewe, I Malsn, Chelses 3004

DAHEEH' FOOL—Guess Who
(lack Richardsom), B. Commings, D. Treiano, RCA 10075
| FEEL A SONG
n My Heart)—gadys Knight & The Pips
ony Camills), 7. Camillo, M. Sawyer, Buddah 433

FROM HIS WOMAN TO YOU—Barbara Mason
(B, Crutcher, L. Snell, | Smith), B, Cowbcher, L Snell,
Buddsh 441

| CAN HELP—piny Swan ®
(Chip Young, Billy Swan), B. Swan, Monument 5-B621 (Codumbda)

BEST OF MY LOVE—Eagees
(Ghym bohms), Hemley, Frye, LD. Souther, Asylum 45218

RUBY BABY—giny “Cresh” Craddoc
(Ron Chancey), 1. Lisber, M. Stoller, ABC 12036
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{Prodecer) Writer, Label & Mumbsr (Ristribuling Label)

l BELONG TO YOU-—tove unbmited

{Barry White), B White, 20th Century 2141

FREE BIRD—yymyre Skymyed
(Al Kooper), A. Collins, R ¥an Zandi, MCA 20328

DO IT ('Til You're Satisfied)—g.r. express ®
(I Lane For Doo Prods.), Michols, Scepter 12395

YOU'RE NO GOOD—vinds Ronstatt
(Paler Asher), C. Ballard Ir., Capsted 3950

PROMIED UND: 1

THE ENTERTAINER —giny jou
[Michael Stewart), B, Joel, Columbia 3-10064

STRUTTIN' =ity Preston
(Billy Preston), B. Preston, 6. fohmsan, L Johnson, NEM 1644
LOOK IN MY EYES PRETTY

WOMAN =Tony Orlando & Dawn
(Hank Medress, Duwe Appell), D. Lamberi, B, Polter, Bell 45520 (Anista)

AIN'T TOO PROUD Iﬂ BEE—unm; Siones
(Glitter Twins), M. Whitheld, E
Ralling Stomes 19302 {A‘tl.lnh:l

WOMAN TO WOMAN— shiriey rown

{M Jachson, Jim Stewart), ). Banks, €. Marion, H. Tigpen,
Truth 3206

HEM“—EI’: Sevens
{Paul Semwell-Smith, Cat Stevens), C. Stevena, AAM 1645

WISHING YOU WERE HERE—ovicage
{fames Willam Goercio), P. Cetera, Columbia 3-10049 HAN

BLACK WATER—oootee Beothers '
(Ted Templeman), P. Simmons, Warner Bros. BOG2 WEM

#9 DREAM—sahn Lennon
(dohm Lemnan), J. Lennon, Apple 1878 (Capitol)

CHANGES — pavid Bowie

{Ken Scott), D. Bowie, RCA 74-0605
FUNKY PRESIDENT (People It's
(James Brown), ). Beown, Polpdar 14258

SUGAR PIE GUY (Part 1)—1he soneses
{Lew Valenting), 6. Dorsey, Mercary 73614 (Phomagram)

YOU AIN'T SEEN NOTHING

YET/FREE WHEELIN'— gachman-Tomer Overdrive ®
({Randy Bachman), K. Bachman, B. Thormioa,
Mercury 73622 (Phonogram)

MY EYES ADORED YOU—Franuie vasi
(Bodb Crewe), B. Crewe, K. Molan, Private Steck 43003

WITHOUT LOVE—aretha Frankiss
{berry Weales, Arif Mardin, Aretha Frankkin),
(R.J. Hunter, C. Franklin), AHasntic 45-3224

MY MELODY OF LOVE—Bobby vinton ®
(Bob Margan), B. ¥inton, H. Mayer, ABC 12022

I'VE GOT THE MUSIC IN ME—mme wii Dee Bane
{Gus Dwdgeon), B. Boshell, MCA 40293 HAN

FAIRYTALE — peinter Sisters
(David Rubtnsos & Friesdy bnc), A Podnber, B Poimtes,
ABC/Blue Thumb 254

SEHS'I-LILE IIt'.lﬁlﬂ Il-n-u,.
Pm_ |:urml::: H;'HME‘MMJ Ba

YOUR BULLDOG DRINKS EHIHF‘IEHE-M Stafiord
{Phil Gernkard & Loboj, | Stafferd, D. Bellamy, MGM HAN

SHE'S GONE—=Tavares
(Dennis Lambert, Brian Potier), 0. Hall, | Ortes,
Capital 3957

BABY, HANG UP THE PHONE—carl Graves
{lohn Flerer), P. McManus, L. Pedroshi, AGM 1620

LONGFELLOW SERENADE—neil Diamond
{Tom Catalana), M. Diamond, Columbsia 3-10043

LADY —stye
{Jokn Ryan For Chicago Kid Prod.). 0. De Toung,
Woodien Nickel 10102 (RTA)

HAPPY PEOPLE—Temptations

{Jafirey Bowsn, Berry Gordy), J. Bowen, 0. Baldwin,
L Richie, Gordy 7138 (Motown)

SWEET SURRENDER—jobn Denver
(Milton Obien), 1. Denver, RCA 10148
CAN'T GET IT OUT OF

MY HEAD— esectric Light Orchestra
{lefi Lynne), L. Lynne, United Ardists 573

LONELY PEOPLE—america

{Georpe Mlartin), Peek & Peeh, Warmer: Broa. SO

NIGHTINGALE —carole %in
(Low Adier), C. King, D. Paimer,
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{Dave Crawdord), D. Crawlord, ABC 12029 B-3

WHATEVER YOU GOT, | WANT—tachson 5
{Mel Larssa, Jerry Marcedling),

M. Larson ). Maroelline, G Marcelling,

Motown 1308

LET'S STRAIGHTEN IT OUT— Latimere
(Steve Alsimo), B. Latimore, Giades 1722 (TK)

ONE TEAR—Eddie Kendricks
(Frank Wilsen, Leonard Caston), L Caston, Tamia 54255 (Motown)

| AM, | AM—smokey Bobimson
(Smohey Robinson), W, Robimson, Tamla 54251 (Motown)

WHEN A CHILD IS BORN—wichae! Hotm
(Ruiner Pietsch, Michael Hielm), Zacar, F. lay,
Mercary 73642 (Phossgram)

BIG YELLOW TAXI—joni mitcheil
{loi Mitchell), |. Mitchell, Asylum 45221
AS LONG AS HE TAKES CARE
OF HOME—candi Staton

{Rick Hall), . Mitchell, Warner Rros. 5038

HOPPY, GENE AND ME—ray mogers
(Snuff Garrett), Gamett, Dorfl, Brown, 20th Century 2154

DAY TRIPPER—anse Murmay
(Brian Abern), 1. Lensan, P. McCartney, Capitel 4000

I'M A WOMAN—maris Muldaur

{Joe Boyd, Lenny Waronkes), ). Laiber, M. Stoller, Repeise 1319
WHATEVER GETS YOU THRU

THE H[EHT-HH LEnnes

{John Leanon), ). Leanon, Apple 1874 (Capitel)

DON'T CALL US, WE'LL

CALL YOU = sugarioat/erry Cortietta

(Frank Siay), . Corbetta, J. Carter, Clasidge 402

BACK HOME AGAIN—jiohn never

{Millon Okun, Kris 0'Conmer), |. Denver, RCA 10065

DON'T CHA LOVE IT7— Miracles

{Freddie Perran), F. Parren, C. Yarian, Tamis 54256 (Mobown)

MIDNIGHT SKY PART 1—isiey 8res

(lsdey Broa), R lsley, 0. bley, R hley, M. bsiey, €. lusper, E lsley, T-
Weck E-2255 (Columbia)

TO THE DOOR OF THE SUN

w Porte Del Sole)—n wmarting
173 w.. Face, Panzeri, Dilsl, Confi, Newell,

56T

skl

b

SGC

B-3

B-3

B-3

S6C

Capitel J987 11}
COSTAFINE TOWN —spiinter
ﬁr Harrisan), R, Pursis, W, EMiok,

10002 (ALM) SGC
| FEEL SANCTIFIED —commedores
(letfrey Bowen), |. Bowsn, B. Miller, Commodares, Motown 1319 SGC
GEE BABY —peter Shettey
(Fater Shalley), . Shelley, Bell 45614 [Arista) SEC
RHYME TYME PEOPLE—xsol & The Gang
{REG Prods), D. Thomas, P. Samnders, Keal & The Gang,
De-Lite 1563 (PP} SGC

HEARTBREAK ROAD— il withers
(Bifl Withers, James Gadson, Melvin Dwnlap), B. Withers, Sussex G289

DON'T TAKE YOUR LOVE FROM ME—mantuttans

lhﬁrﬁrﬁnlﬂd.ﬂhl‘hﬂﬁﬂﬂ.lﬁiﬁnl r, LK . Co-
lambéa 310045 R

DOADS (s i

=Margie loseph
niie 45320

' LOVE DON'T YOU GO THROUGH NO CHANGES

ON ME—sister
ﬂw"ﬂnuw‘ﬂlhrﬂﬂ Birl "Supsr Charty™ DeColeaun), P. Granl,
G. Guihrie, Aco 7008

| WOULDN'T TREAT A DOG (The Way You

Treated Me—sobby Biue Bland
{Steve Barri), M. Prics, D. Wash, 5 Barrl, M. Omartian,

ABC/Dushill 15015 B-3
WHAT A MAN MY MAN I5=vymn tndersan

(Gienn Sutton), G Sutton, Columbia 3-10041 S6C
POETRY MAN—Phoete Soow -
(Dinao Kirall), P. Snow, Shelier 40353 (MCA)

LET ME START TONITE—Lsmont Dogier

{MeNinley lackson), L Dorier, ABC 12044 S6C

MS. GRACE—Tymes

(Billy Jschson), 1. Hall, 1. Wall, RCA 10128

LADY MARMALADE—Laneils
{Mben Towsssind, B. Crews, K. Wolan), Epic 5-50048 {Cotumbia)

UP IN A PUFF OF SMOKE— poily Brown
(Philip Swern, Garry Shary), G Shery, F, Swern, GT0 1002 (MBC)

CRAZY TALK —chitiwack
{Terry Jachs), Hendsrsan, Sire 716 (ABC)

| r—— —

s ey o T,

« |
|

Recording Industry Association Of America seal of certificatmn as “'million seller’’ (Seal indicated by bullet.)

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B-M = Belwin Mills; BB = Big Bells; B-3 = Big Three Pub.; CHA = Chappell Music; CPI =
Cimino Pub.; CRIT = Cnterion Music Corp.; FMC = Frank Music Corp., HAN = Hansen Pub., IMM = Ivan Mogull Music; MCA = MCA MUSIC; PSP = Peer Southern Pub.; PLY = Plymouth Music; PS5 = Publishers Sales Inc.; SGC = Screen Gems/Columbia;
TMK = Triangle Music/Kane: WBM = Warner Bros. Music.
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THE GUESS WHO—Flavors, RCA CPL 1-0636. This group
continues to amaze everyone with change after musical
change. Still, the focal point of the music falls on the shoul-
ders of the talented pianist-vocalist Burton Cummings. On
this effort, the band has slimmed down to four and added one
of the finer rock guitarists in many years, Dom Troiano. This
album should get a lot of airplay and it will help to secure the
group's hold on longevity.

Best cuts: “Dancin’ Fool,” “Nobody Knows His Name,”
“Digging Yoursell," “Eye,” “Loves Me Like A Brother.”

Dealers: One of the top rock groups of the past six years,
they are still hot on the charts with single after single.

JOE WALSH—-So What, ABC DSD-50171. Walsh's remark-
ably effective LP technique of inserting change-of-pace 5ensi-
tive ballads into his basic approach of tasteful hard rock is
here again as before, but even more polished than ever. Lots
of major singles possibilities here for today’s market. Walsh
aven does a synthesizer tour-de-force on the classical Raver's
“Pavanne” lor one cul.

Best cuts: "Welcome To The Club,” "Song For Emma,”

“Torn To Stone.”
Dealers: Time to stack out the Walsh catalog again.

HERBIE HANCOCK/FREDDIE HUBBARD/STANLEY TUR-
RENTINE=In Concert ¥ol. 2, CTI, CTI 604951, A welcome ad-
dition to the first volume of this all-star band live in concert.
The soloing is constantly on a high level of quality, because of
the six musicians playing on the side, including Herbie Han-
cock, Stanley Tumentine, Freddie Hubbard, Ron Carter, Jack
Delohnette and Eric Gale. Each is capable on his own, and
together they are frightening to the senses.

Best cuts: “Homets,” “Gibraltar.”

Dealers: |n-store play and proper display are important for
letting the public know about this one.

CHET BAKER—She Was Good To Me, CTI 60505 1. It 1s wan-
derful to have Baker back in the recording ranks, especially
with such a representative album as this one. As a master ol

Billboards
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Number of single
this x-‘uJErEk 32
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GEORGE HARRISON-Ding Deng; Ding Dong (3:12); pro-
ducer: George Harrison; writer; George Harrison; publisher:
Ganga, BMI. Apple 1879 (Capitol). It's a little late getting
here for the New Year's eve tie-in that is its most obvious
hook, but George has a genuine hit sound to offer here that's
just right for those early January time-to-change resolutions.
Catchy, heavily percussive production in Harrison’s uptempo
guru vein. Extremely listenable performance could win fast-
spreading airplay. Get on if, jocks.

THE STYLISTICS—Star Om A TV Show (3:08); producers;
Hugo & Luigi; writers: Hugo & Luigi-George Weiss; publisher:
Avco, ASCAP, Avco 4649. More grandiose daydream lyrics
from viewpoint of a meditative lover. Sound remains in the
familiar Stylistics progressive soul hit groove despite Hugo &
Luigi replacing Thom Bell as producer/co-writer. One of to-
day’s great pioneer soft-soul crossover acts does it again.

recommended

GENE CLARK ~Life's Greatest Fool (3:08); producer; Thomas
Jefferson Kaye; writer: Gene Clark; publisher: Irving, BMI,
Asylum 45222

CLAIRE HAMILL~We Gotta Get Out Of This Place (3:18); pro-

t!ucn‘: Raymond Douglas Davies: writers: Mann-Weil; pub-

Lﬁ?}m Screen Gems-Columbia, BMT, Konk 90001 (ABC/Dun-
nJ,

1o

st week 63

Top Album Picks -

Number of LPs reviewed this week 25

the trumpet, he really deserves the proper production from
Creed Taylor and a great choice of selections. Another plus
factor is the list of accompanists that includes such stalwarts
as Bob James, Paul Desmond and Ron Carter.

Best cuts: “Autumn Leaves,” “She Was Too Good To Me,”
“With A Song In My Heart," “It's You Or No One.”

Dealers: Let buyers see this man's name again because of
his loyal following.

DUKE ELLINGTON'S THIRD SACRED CONCERT—The Maj-
esty of God, RCA APL 1-0785. Ellington’s third sacred concerl
has surfaced and it is certainly a nice follow-up to the others.
Recorded at London's Westminster Abbey, it aptly shows the
composing genius of the Duke, Yocalist Alice Babs is the fea-
tured performer, but it is the Ellington genius as played by
his band that really hits the spot.

Best cuts: The whole effort should be played to appreciate
the concept of the jazz master.

Dealers: What more can you say than the Ellington name.

T Classical T

MOZART: COSI FAN TUTTE—Caballe, Baker, Gedda, Ganza-
rolli, Royal Opera House Chorus & Orch. (Davis), Philips 6707
025, Viable competition to the recent hit version by Solti on
London. Fact is, true opera collectors find it hard to pass up
new quality sets of their favorites, even with one or more al
ready in their libraries, and this qualifies on just about all
counts. Cast here is strongest in s female roles, and in
Davis’ firm artistic control. Sound is also superior and fine
use is made of stereo in heightening the action.

Dealers: Colorful packaging is a display asset.

GEORGE BURNS—An Evening With George Burns, Pride FD
00011. A memorable distillation of the art of one of Amenca’s
legendary humorists, who fortunately has lest none of his wit,
timing and bite. This twin-disk set presents most of Burns'
one-man show in Los Angeles last year, with wild tales and
lots of songs from the oddball oldies to Nilsson and Newman.
Everything you ever wanted to know about George Burns s on
this set.

. féi’\\‘?i? ’
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recommended

BIG EXCHANGE—My Love (Does It Good To Me) Part 1 (4:24);
producer; Jerry Ross; writer: McCartney; publisher: Maclen,
BMI, Fania 11282 (Scepter).

CON-FUNK-SHUN—Mr. Tambourine Man (3:00); producer:
Ted Sturges; writer: B, Dylan; publisher. Screen Gems-Co-
lumbia. BMI, Fretone 017,

ALLEN BURTON—Somebody's Burnin' My Bridges (2:39);
producer: Rory Bourke; writer; R. Bourke; publisher: Chap-
pell, ASCAP. ABC 12057. Admirable new singer's sweet voice
and sensitive phrasing get all the available meaning out of 2
plesantly straightforward ballad about being aced out of a
love aftair.

A FOOT IN COLDWATER—(Make Me Do) Anything You
Want (2:59); producer: John Anthony; writer: A Fool In Cold-

waler; puhllis_her: Freewheeled, ASCAP/CAPAC. Elektra
45224, Reminiscent of the great '60s English hit singles rock

o Sing
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lost week 28

LENNY BRUCE—Carnegie Hall, United Artists UAS 3800,
This reviewer attended the 1961 Bruce concert as a college
student, and 14 years later the three-disk set transports me
right back to the upper balcony on a snowy midnight. The
Carnegie Hall debut had Lenny at the peak of his powers, be-
fore harassment by the law drove him near-crazy. It woul be a
shame if the current glut of Lenny records on the market in
conjunction with the hit movie starring Dustin Hoffman can-
celed out this fine release.

e
=

First Time Around

BILL HOUSE—Give Me A Break, RCA BEL 0786, Terry Mel-
cher and Bruce Johnston have an eye for good, new talent
and they have scored several points on this record. House is
talented writer-singes-musician and this album doesn’t have
one weak point. The tunes are distinct and there are several
with excellent possibilities for airplay.

Best cuts: ““You're No Better Than A Common Thief," “The
Damage Is Done,” "Love Has Got Its Holds On Me,” “We
Could Be So Good Together,” “lenny,” “He's A Bad Man."

Dealers: A must for in-store play,

THE BAMER GURVITZ ARMY-lanus, JXS 7015 Ginger
Baker's drumming is as crispy monster-handed as ever and

Adrian Gurvitz's guitar-work and songwriting is as deter-
minedly spacey as in his previous Three Man Army work. It's
an effective blending of talents for the more mature heavy
metal fans, with a variety of musical approaches within the

gente.
Best cuts: “Help Me," “Inside Of Ma.”

Dealers: All the would-be drum stars in your area will want
to keep up with the latest Ginger Baker release,

Spollight—the most outstanding of the week's releases; picus—pre-
dicted for the top hall of the chari in the opinion of the reviewer;
recommended—predicted to hit the charl among the lower half posi-
tions or other aibums of superior quality; review editor: Bob Kirsch:
reviewers: Eliot Tiegel, Mat Freedland, Claude Hall, Bill Williams,
Jim Melanson, & Horowilr, Bob Kirsch, lim Fishel.

Billboard’s Recommended LPs

pop

THE GODFATHER, PART ||-Driginal Soundtrack, ABC ABDF-
856, It's a movie truism that sequels never do as well as the
original, and certainly “Godfather 11" hasn't created those
lines around the block that the first blockbuster did at this
time two years ago. Still there's lots of pretty, lush new Nina
Rota themes here to please the MOR ear, Best cut: “Main
Title/The Immigrant.”

PETE SEEGER-Banks of Marble, Folkways F15 31040. Fi-
nally, a Pete Seeger album that presents him as he should be
and really is. Produced by his former stablemate in The Weav-
ers, Fred Hellerman, this album has fourteen cuts that show:
case Seeger in a wide variety of ways. More than half of the
songs are new ones and there are even a few banjo instru-
mental thrown in. Best cuts: “Don't Ask What A River Is For.”

“Joy And Temperance,” “Two Chinese S::-ngs “Banks OF
Marble," "Garbage,”" "Quite Early Morning.”

JACK JOMES—Write Me A Love Song Charfie, RCA APL1-0773.
Featuring an entire album of Charles Aznavour songs, Jones

formula, Heartfelt lead vocalizing of the blandly kinky lyrics
in front of thick organ fills and wailing guitar break. Gels a
most funky romantic feeling.

MOSES DILLARD AND LOVE JOY—Theme From Love loy
(3:30); producer: Bill Lowery; writer; Moses Dillard; pub-
lisher: Lowery, BMI, 1-2-3 711. Pretty and cheerful instru-
mental that owes a lot to Barry White's Love Unhimited Or-
chestra, Could garner wide soul airplay.

>
Country

CONWAY TWITTY—Linda On My Mind (2:39); producer:
Owen Bradley; writer: Conway Twitty; Twitty Bird (EMI); MCA
40339, A song with strong lyrics, simple melody, and good
country harmony, which makes for the ingredients of what's
happening today. An excellent production, and another win-
ner for Conway. Flip: No info.

JOHNNY CARVER-lanuary Jones (2:58); producer: Ron
Chancey: writer: Rory Bourke; Chappell (ASCAP); ABC 12052,
A fine song by an outstanding writer, and Carver really has
the knack of delivery down now, under Chancey's production.
In all respects, it's excellent. Flip: No info.

DON GIBSOM~—I"l Sing For You (2:09); producer: Wesley
Rose; writer; Bobby Bond; Acuff-Rose (BMI); Hickory 338
(MGM). It's unusual only in that someone else wrote it for
him. Otherwise it's another in a long string of Gibson hits,
which never seem to elude him. Flip: “Pocatello”; publisher:
same; writer: Don Gibson; producer: same.

WWW americanradiohistorv com

has produced a very fine effort. Recorded in England, where
he has enjoyed a large following for many years, he 5 a song
stylist with a flair for performing ballads. This album should
hit hard on the easy listening charts. Best cuts: “The ‘| Love
You' Song,”" “‘After Loving You," “She,” "Yesterday When |
Was Young,” “The Happy Days.”

soul
THE WHISPERS —Greatest Hits, lanus JX5 7013. Strong LP re-

| =

packaging of goodies from one of soul's most workmanly £

crowd-pleasers. Shows the real stature of a group that de-
serves far more recognition. Best cuts: I Only Meant To Wet
My Feet,” "A Mother For My Children,”

LIOMEL HAMPTOM—Stop! | Don't Meed No Sympathy! _

o
b
e
-

£

ally

Brunswich 9210-754203. The legendary Hampton vibes make @©

pretty ballads in this attempt to cross him over to the main-

o

stream soul market in CTI or Blue Note style, But routing o

band charts and low-energy production robs the set of much
of its potential. Best cuts: “Stop! | Don't Need No Sympa-
thy,” “Turn Back The Hands Of Time."

le Picks
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KENNY 0'DELL—Soulful Woman (2:55); producer: Kenny
O'Dell: writer: Kenny 0°Dell; House of Gold (BMI); Capricorn
0219; It's out of his album, and it's the best of the log. There
is no better songwriter around, and who can deliver a song
better than its composer? Flip: No info.

JEANME PRUETT—Just Like Your Daddy (3:21); producer:
Walter Haynes; writer: John Adrain; Pick-A-Bit (BMI), MCA
40340. Jeanne has been hot all through 1974, and this won't
cool her off at all. She's built up a strong following. Flip: “One
More Time™: producer: same; writers: Walter Haynes, leanne
Pruett: Jeanne Pruett (BMI).

recommended

SOMEBODY'S BURNIN' MY BRIDGES—Allen Burten (2:33);

producer; Rory Bourke; writer: Rory Bourke; Chappell
(ASCAP); ABC 12057,

BILL NASH—Mama | Can't Come Home (2:36); producer: Jel-
ferson Lee and Michael Thevis; writer: Tamara Scott; Med)-
tation (BMI); GRC 2044.

PRICE MITCHELL & JERRI KELLY—I Can't Help Myseif (2:24);
producer; Dick Heard & Nelson Larkin; writers: Holland, Doz-
ier, Holland: Jobette (BMI); GRT 016.

RON HARRIS—| Hope You Keep on Crying (no time listed);
producer: Frank Gosman; writers: Ricci Mareno, Jerry Gil
lespie: Ricci Moreno (SESAC); Country Showcase Amenca
159,

Picks—a top 20 chart tune in the opinion of the review panel which
voted lor the seleclions this week; recommended—
a tune predicted will land on the Hot 100 between 20 and 60,
Review editor—Bob Kirsch.

-

-
m
Q
)
)
=

!



www.americanradiohistory.com

FOR WEEK ENDING January 4, 1975

. -

nrnn lad fram

&

e

I National Feta! | SUGGESTED LIST SEEETEEI LIST LY} famrded -RiNA. sel SUGGESTED LIST
BB — £ (@ e
Record Market Research De- ) - furars hu'ul RIAA seal audil | '
E partment of Bilboard. | = E STAR PERFORMER—LP's [ [ 1 T available and optional to all i
. il &  registering greaies! proportion- iy w manufacturers. (Seal indicated 4
ra} - o m S i
= = 3 I E E E = Oteupwardprogress this weak. i i E E = E - by colored dotlm w El :
£ ¥ 5 mus zagﬁgvrn'msr = 2 8 x40 F B E ;MW :gﬁﬁ =
w 1 Title B 3| =8| dle g -§ Title @ § = g E @ g Title & A ﬁ 3
EJg Label, Number (Dist. Label) 2 3 G & & & E S £ Label Number (Dist. Label) = R E_ & & E _i_uhl.lum-u:nm.um;. i 3 3 & 8 @
*' i 7 E{un;n Hluﬂn e | ' 36 36 Al Elhi_ " s 71 53 9 TODD RUNDGREN'S UTOPIA
| I A28 i | 1w | | _m:ml:a 32810 350 791 938 755 4% 72 54 10 m%m:mm;_ e R
G Rl L i f'.l' i .HE..'!..: Hel ’ | I:ulumh:E{:.HH!l B 734 8 184 T
| ! _ ﬁ?:uﬂgﬂﬁ 1067 {Warnes Brea ) B8 690 T4 i :I'.!?: | { | Monument KE 33279 (Columbia) | S 698 | ‘_- ?EII l.]- 'EI m- y L% 09N 1 i
45 5 FRANK SINATRA ' Rock & Rall Qutlaws
i 3 snﬂ-ngdlz"“" . f{  The Main Event—Live || Besrsrille BR €356 (Warner firm) i L LEL
Columbe PC 32919 it 79 -_.5!' | | Reprise F5 2207 | 3§ 187 | 147 74 69 8 MONTROSE i i
I 3] : 19 IE 18 PHOEBE SNOW Paper Mon
ﬂ. 6 7 Il.;lmﬂ PLAYERS . _ 1= | Shedter SR 2109 (MCA) it Y 188 1 nﬂ.mns' i | w
L Mooy SEM L1003 (Phonogram) | &8 IS 78 1 50 3 GRAND FUNK . a4 HIEI'IHLTI.IEIEI BAND
ﬁ Miles Of Aisies WL'II"I’ Beware || | Capreoin ]I&I'l'u‘lrnur fira. ) i'-. | I.!II 157
‘:ﬂﬁ TE-202 11.48 I ’* 1197 I [Grand Fimk Sﬂ ]135 [Capitol) | i.“ | T.“ .58 ?E 83 i m
] | . : - R Sl Cantamos
5 5 28 JOHN DENVER | L “ ﬂ 1| mlﬂﬁ‘%war Phlfﬂlﬂlpi‘llﬂ . _ . | Epic PE 33182 (Columbia) (5] - -
ack Home. Again i ot 2ol | A CPL27T] i) 12ss  n2es 71 73 51| BACHMAN-TURNER OVERDRIVE  »
| | | e 2 ! v §—Pwet _.2 m
7 4 18 HARRY CHAPIN H adl ﬁﬂﬂﬂ Bridges _ _ | Mercury SR 1696 (Phonegaam) _km | 79% 1N TS
Verities & Balderdash | m:l: W 3416 (Cagnl) (LT 798 .58 78 78 5 JOHNNY WINTER
H’ 5 lu HEI.E! mnr . ﬁ' Jw Tn TI'I# mﬂdf 1 il | HHSH I'I 331'!'.? [Golumisa) sl . I'.. 7.“_
Free And Easy Thewr Greatest Hits 79 67 8 THE GREGG ALLMAN TOUR
. Capiinl 5T 11348 o | &% | I | 1 - !.IE-'M[II DD 50178 =k | T L7185 . _ . Capricarn 26 1141 (Warner Bres ) L] 1297 e
9 10 6 RINGD STARR | 55 11 B.B. KING & BOBBY 80 70 14  JACKSON 5
' Gnndmgﬂt bt Vienna " ﬂ' BLUE BLAND . Dintm’ylal:hme
 Rple SWIATT (Captnl) i | m .98 | Together For The First Time _ 1 - 1805 s m Iwm
10 11 19 BACHMAN TURNER OVERDRIVE  » T it Aw. M WM. | g 71 14 | HERBIE HANCOCK
Not Fragile 45 39 15 CAROLE KING ] | :Thrunt_
Mercury - ll:HH [ Pragnogram) 5 T4 745 188 7% wli hnu“d II:I'i i | Columiua PC 32985 (L] 5, 7.9
e — b L S T [ || Oda 5P 77024 (ARM) L IO I * 112 20 | TONY ORLANDO & DARN R
11 12 7 THIS IS THE MOODY BLUES ° BROWNE : : :
, . Threshold ZTHS 12/13 {Lendon) I ns% | e | ns “ HI . ﬂ%ﬁ’gr" The Shy : _ m'ﬂ’ 1:ﬁ1f|n"m 538 1] 1]
= g PR = | Kol TE-IQLT TR e — T O i S L&
It's Only Rock 'N Roll . . 47 35 10  BILLY JOEL Snowflakes |I.1'g Dancing
| | holling Stones COC 79001 {Atlantics | 688 | 81 8% I ,5”““",',-; F}EEE"“ - b + | | | RCA Red Seal ARL1OABE 598 698 635 785 685
13 14 8§ BARBRA STREISAND : o e —— — 95 5 DONNY OSMOND
Butter F ﬂ, 62 5 TONY ORLANDO & DAWN r | Dann
] Prime Ti
- <+ Eﬁmiﬁnr M M m _H;},nggmfggu Liml  Diml ol T ﬂm mrmsm _eM m m
- 61 4 GENESIS ' Euudh ‘I'ullmr Brick Road
ﬁ!’ L Eeﬂ .E-T.Iﬁ?‘a Wheel ™ | m ﬂ;ﬁ' 'mﬁn"ﬂu'i}“ Down - MCh 200003 ns s 1.8 128
98 4  OZARK MOUNTAIN DAREDEVILS
BN v Yo Wi W T;"_:‘ i LB, | 11 Shine When It Shiges
_ Wi HEL 12087 {London) T TR T S Fmthmm'umre L) TR e
16 9 LOGGINS & MESSINA > i S B T = i 'm, The Future ’
Moth de | Passport
L e Lt o [l | % B2 [RR00M 2 T g e e e e
17 17 8 GLADYS KNIGHT & THEPIPS o Filaire e % 1% R ITIT the Gospel according to St
IFalIASun¥ ﬁ. H 3 BILLY COBHAM Matthew) /ORIGINAL CAST
- Buddeh 835 %12 e | B¢ e | s, ad  |wil e A 51 1 S S (S
22 16 AVERAGE WHITE BAND | P SEDAKA |
1 ity U | s mo |y 65 7 umuunm ofy 197 5| NELSEOARA
19 19 7 BT EXPRESS mu KBIA Nrists) T 78 798 L | (MR L kM 1: e
Do It (Til You're Satisfied) = 6 5 v F ' ﬁ 101 - BLACKBYRDS
| eSS aI 6o 69 6m f_f | B CRELIENS Flying Start
0 20 5 DEEP PURPLE | | Epic PE 33137 {Cadambia) kM m m TR :‘}:“Fm’ o e
Stormbri |
G S IR I L. goe s
S8 7 GEORGE HARRISOM > | | MCA 458 it s .4 | . L LI N (Natown] - 1. L I
' Dark Horse 56 48 12 CHEECH & CHONG'S ) * e 3 mmh'.ﬂi.F Fin M
L Aople SWAS I8 (Capic) (O SN WEDDING ALBUM g | scpan renio e | ol  law
uummmm 1] 15 158 N s e S i
£ 23 & BOBEY VINTON L} - — T ROLLING STONES
Melodies OIf L 5? -li 22 ETE'II
- L T e Y ] T, o oy o il el i
23 H ’ "HLDI“ T . ! T.”IT liumn:l . ,‘. . -rr- | J'.H _“1. ll e o Sk P o 4 — b T —
{ DEGREES 558 '
BERENE - 1 i T SR B %——: 1: E“H"EE“;E'“"“"”“‘“ Chop || LOW EEE:DE“ :ﬂ L
3. Ii 1] lm 5'mw meueﬁrl Hgamn Wls_ __...-.....Tn. s A E 5t FO W i W b
Dra FEATURING CHICK €0
e PR BEE L e L] . i,
! | Tl I’
5 2 10 gﬂﬁ%ﬂm * Columbia PC 3308 kM TH 78 78 1M | Pelydor PO 650 [ w m T
_ Sonet SPR 8003 (Pulydo) st 1w w61 51§ mlmu #ngl o o BN b
% M #rmﬂﬂtﬁ —— - m“ﬂ'umr= 1) 195 1% ﬂm L ] .
ographs & Memaories, ] T 1 FEATURING CHAKA
SRR o o | B M s ) 3 NG
. | B &M 18 In 1N 1 158 74
TONIGHT SHOW — e | -
27 28 12 ELECTRIC LIGHT ORCHESTRA STARRING JOHNNY CARSON . ! .ﬂ, 157 2| II'II FIIFI'EI KAHILL
Etdmu:a& UA-LA333 05 st &5 = ) Chuabiaies STHD 1798 . s .mmmnm
= ey ! ’ t 63 56 1B BARRY WHITE ®
i s l:funlduss 1 158 1% 188 =T T ;ﬂ:ﬁﬁm - e I K 71 :;Emm“ml’ & e
anlury
— e Y 76 5 BRIAN AUGER'S -
29 30 19 PAUL ANKA . Iﬁ'  OBLIVION EXPRESS I Highly Prized Possession
Anka Live Oblivion, Vel 1 | Capitol ST 11354 i I8 .
| L United Aists UALA 314G L] B im ) RCA CPL1-0B45 i) 198 18 ﬁ, 111 4 ?P'l’E.H o
ofy 7 4 semeRs . 4 1518 powm memum o3 | | o e e s 1w w
] Sy ot b | | [ _ B , &, — |
. - 130 3 ERIC BURDON BAND .
| “"JIEU’F“‘ 6.3 197 £ LI a6 5 on bSO L i iﬁ.’ ' Sun Secrets
31 31 11 CRUSADERS Red MSON | Cagetol ST 11259 i  m (A
o _%tﬁqhﬂm:% 5002 2 (LT 1098 0.5 L """“"-5“"“' i W 102 lll! n :I'“Hiﬂm
1 = B0 4 3ncm 1443 698 198 15
|| s« PE 33250 (Columba] L . T il =k - When Flies
4, AL & MOTTTHE HOOPLE ok ﬂ,ﬁ“ . ST N T I S I £
Vet Iﬁhhuﬂm o = e l. L - i s e = T't i B o e o 1 m
fy 42 5 GEORSE CARUN | 1d Othr Tols 2 2 = =
Lﬂfﬁﬂﬂ:’g Box me Tht '|l'|r| ungle “!1 I ‘
. : 3 {arnee Brin ) L BN NN ) 50 18 |u a1 m“m -  sm - o
ﬁ'“!hhn ¢ "“"'!." uﬁul ASH r ] I
50 18122 (L] 157 . MCA zlzs an 1.8 pL e | |
l ' | | Illn i Im 158
STAR PERFORMER: 5 lowing moveament of rnclﬁun! 21-30 U rd
ﬁ" Movement of & Fﬂil‘“ﬂtl‘-l:‘f.;:-:g .m.ir:lnm“:;:fnlt-':fili T'ﬂf.:’""ﬂ"ﬁ :":"p-"’.':'u"n!m.mm"ﬂr'ﬁ mm::t " L llil:naum:: :';E::t-r: ﬂé':!ﬁ..‘;nl },ﬂ“':'.ﬂ::",m for sales of 1 Million df-ollllr: at m:u

facturers level. Recording Industry Association Of America H~I| audit Ill'lthJl and optional to all manufacturers. (Seal indicated by colored dot).

— ki) WA LLE ) RS CHE@ N ST COM



www.americanradiohistory.com

;';k FRICE I = l:|'|:lrllr'lI at ﬂ"ll.ll'll.!d'l!:- PRICE

STAR F'EHFEHMEH-LP'lm o lurers iavel RIAR seal audit
Avai ]
it s o B Wi | g B § pmes Seliatiss g
Compilad from National |=|||||| SUGGESTED uqr FHIGE E E 5 ARTIST 3| E g Fl|leo % 8 s ' | gl awl &1 3
ment and the w = 49 = ) Gi ] T - 7 ad
5|3 Record Market Ressarch Os- 2 ul B E;E_ _ Mumber (Dist.Labe) | § 5 5 = 2| & § £ Label, Number (Dist Labe) 2§ AE1E-k
¥ ARTIST 2 x ¥ £ o l138132 15 GINOVANNELL | s =1 |
3 i = w | Tk 1!1 I F-F.“.
25 £ Title 313 2| 5| 8| & Powerful People A Caok
i E ! | x LIhE' Hﬂl'lh’ I;_ul-st Label) T : ; E E _ | | LM SF 3630 6.58 L im | B9 I { _ | Manlicore MAS 501751 (Matewn) 651 18 754
[107 84 30 RICHARD PRYOR " G e s (170164 7 DON McLEAN
That Nigger's Crazy Roxy & Flsawhere | Homeless Brother
- Partee PES 2404 t5ta) il e 185 L || iscoest 2022202 (Wamer S | 5.98 1087 10.97 | e Lol cdoiins S L L
108 113 5 EDDIE KENDRICKS 140 128 14 KOOL & THE GANG O i 1 e
For You _ - Light Of Worlds Endless Summer
= , =t :mll 16:335 (Matown| |68 | 1.0 198 | _ De-Lie DEP 2014 (FiF'1 B8 181 188 . _ | Gagetnl SYBE 11307 608 98 i
| . B | ! 1 ¥ .
i AT 4 151 & DONOVAN {173 160 & DEODATO
|| Tamla 16 33451 (Mataan) T I .48 - 3;1“3533115 P . . ﬂﬂﬂ" - "
‘:'#Tllm ! H'_E'u_ S'E m ! ] | L s a8 758 | T | l \ ! Moy - an P! ]
b et u“m“m" 142 122 13  GENTLE GIANT (174 161 8  KENNY RANKIN
- |Epie PE 37548 (Columbia) 688 798 788 738 7S The Power & The Glory , Silver Morning
]ll.l 97 18 ISLEY BROS. -~ f ! | { Capitad 5T 11337 (x 18 | | | | | Lettie Dawid LD 3000 [Waarner Hris (1| 145 7%
I Live It Up . 154 2 CHARLIE DANIELS BAND (175 162 48 JONI MITCHELL ]
1 | T-Mech PY 33070 (Calutnbia) BN 758 TS 13 1M 1t~y Fire On The Mountain | Caurt And Spark
ofhyi128 | 2 ?k“f MAGIC || Kama Sulra KSBA 2603 (Butdsn| hs TG . Baylum FE-L001 .08 19 797
| £ Magic 0f The Blue 144 131 14 LOU REED |
| | Aoy 3614 % &M R | 7.7 || sally Can't Dance ; i W) 8 fnrlt‘n;sgrﬂgt
‘m 121 31 Hln'me“"E:“[m“ o | -+ — ot 1 5 785 L S RCA LSPX 100 6.4 795 798
ot Love Me Let Me Know oo, ¥ - ' ‘
- uis 4 Ll Lasel  [aae e | Vi CEEIp Tt SVALES 1y CI 08 WALk
(114 100 8 KISS [ e | MCA 836 6.5 1% L] l!I]E"I]uEITHI 050 50171
r Hatter Than Hell iy 1583 THE TRIAL OF BILLY e ' [ H, M,
; Cansbilanca NBLF 7008 B (T i JACK/SOUNDTRACK (178 188 2 CLEOD LAINE
| *ﬂ:’ 127 85 SIMON & GARFUNKEL ' | %A ABCD BS3 G 18 ras A Beautiful Thing
e s 147 138 38 FRANK 3PP | BB e - e
STTRITTEE Sruml §- 3L (S5 (6es | em ' Apostrophe () 179 163 167 CHICAGO TRANSIT AUTHORITY o
|= 1 EE?:EETMT . | Descreat 0% 2174 (Warner B B3 K 19 78 19 A | Goluria GP § 5.9 . 79
| | Wescory SR T0IT (Phpsagram) 58| 7850 785 Ta5. (158 'ﬁ"’ 159 3 KRIS KRISTOFFERSON & "f: m CHICAGD
07105 5 BOBB! HUMPHREY T Beare Lo P 1 ol el |
atin Lo Monumant 7 33278 (Colueha AR :
e Wote BN LA3L4 - umbul | 194 15 .JL,
ted ety o w 149 133 17 | ANDY KIM | mf" Hot wite
118 104 10 WNE LﬂEEIHSA ' . | Captol 5T 11313 (1 138 7.9 Warner Bres. BS 2828 (L i 1) 197
prentice (In . ' ' ' ' . '
MF sical Workshop) 150 140 5§ mlj!:afm':m :I!E 166 &7 LE-':I;ISEEEEIh]!I.W?IDHE ™
! . ;nﬂﬂnélféiliimu:l;mcl |55 | .94 (1] | | Kpne PE 32971 (Columbia M 19 198 | _ | Odle 5P 22005 ARMY % 798 798
' ‘ﬁ'm (Bl [TTE:(Arista) 691 1e8 | 158 l H: % | E:{l:ﬂndul'ls:l:'lﬂzm ¢ | ]!3 | % EEﬁSHIE:I
120 105 14 WAYLON JENNINGS | ' ' I ' | _ | MCA/Sounds of the Seath 413 5.98 7.98 7.98 | l.'-ﬁnml::lls“:I IHES 598
The Ramblin” Man 152 145 6 HELLO PEOPLE i il ™ " | = =
. LA APLLOT32 EL I iy g Tha Fandsorns Dissi _ | 184 1?1 4 ELII!T BACHARACH
121 106 7 PAUL WILLIAMS ' ! | RBCDest 05D SO1RA s y ueedtest hils
L,wﬂ ngﬁg{ Love 1531_ 1“ 3 | ElEI.ES ' | .48 | 1.8 | HEM 5P 365) | E.!!l | 708 | 1
. : AAM 5F 1 L 158 ' » m Fﬂlﬂl SINATRA
122 93 |12 STAMLEY TURRENTINE | ' [ e | e (Round 21
| ' Pieces of Dreams 1 | | &) LB B = -‘- Il SABE 11357 | .94 10.98
_ _ Fastasy F 3465 e 19 798 IHIIIE | 26 | MARVIN GAYE LIVE . . , ! ' | 1
123 Bl 11 SPUNTER b | | Tl {43335+ (Motow) L 5 £ m Bah lh tﬁﬂ H
o et e A 165 2 JOHNNY MATHIS | | t Y R e 5
| ; (U T e (1] | ‘798 i {
24 110 57 WO s . s | the Heart OF A Woman o Y 176 73 STEVIE WONDER
Skin TIE 4, 189 ' ' ' PAUL ANKA : - | . . Innemvisions
_ [Murcury 5RM 1,705 {Phons qri-u (1) 754 1,45 g i Gald A | | ! | Temle T 326 L {Mulawn) 598 ] 1|
125 116 18 WELCOME BAC | o e SASH 1704:2 46 MILES DAVIS ' |
FRIENDS. 10 THE SHow T ek Rty e T Cop Up With 1t
THA‘II EEE".FE E?Fuiu o168 4 ﬁﬂa mgm _ Calumbia WG 3323 T 198 758
- | I . T
EMERSON, LAKE & Fll.EIEEII = | | | Unifed Aoty U LAJ4E G &8 68 st 189 178 28 RUFUS @
Munticae MC 3 200 Chilante) izs | 118 11487 158 147 7 TIM WEISBERG . i H:Elll.:g Igiﬂgrus
126 117 14 GRAHAM CENTRAL STATION 4 | 145 185
Release Yoursell | AAM 5P 3654 5.9 7.98 7,98 ['_m- -'M'JH LEE & CO.
|. | | Wirner Bros. B TE04 | 69 | 157 197 'KII'L" 170 3 I0SE FELICIANO - - ! ) ] ! In HLEhf
ﬁ_-m 3 ENGELBERT HUMPERDINCK ' s “And The Feeling’s Good SR C | X L A E
i His Greatest Hits you  RCA CPLI-040) £.OE 5 1% 191 lH 55 PAUL McCARTNEY & WINGS ®
. .|1".1r'||l FAE TIBOT (L aaduni | 6.58 _ | .58 | b ] . L 177 ? HHSET Lmls I [ [ | R H-Hmj Dn nl'E HHI’I .
lzl Il. l'. E“dDEIHEHwI"lH g .Sun GD[IEIEE-E | Apgin 30 015 | Capduly 554 65 TM &9
00 0ys C oot N 3318 e
|| |hepnse M5 119 6o 187 141 etl1es | ¢ Ll I 2 698 | 192 192 2 l‘ﬂhﬂ“ﬂﬂﬂlﬂlﬂ
129 119 19 ALICE COOPER . | CAMEL SRy e i 1m
Greatest Hits Jamiﬁs 7009 (Crase aniit) Ly ek | | i ¥
| . Warner B W 2803 AT 147 747 | 188 1 i e . - | &M | 195 | ) | 193 156 g8 5TYX
130 |94 5 PRELUDE T e 112 3 HISTORY OF BRITISH Man Of Miracles .
Aftes The Gold Rush - ROCK (Vol. 1) T T s R o R 19 145
_ Ietand 1LPS 9282 B 1w 1. | |1 eSO JTE AN | 7] | S 195 194 186 86 CHARLIE RiCH .
131 124 36 MAC DAVIS ® o 182 3 | LABELLE Behind Closed Doors
Félnp Anfcsmmﬂ The-Rases i HIETE%E?? [ R 588 &9 630 7S GO
| | Koweta |58 790 6% 798 694 | | 588 65K G 9 ' '
132 137 |24 BAD COMPANY . 4,175 2 ANDY WILLIAMS ' i
1 | Swan Seng 55 BANO (Atantic) 638 797 787 “u You Lay 5o Easy On My Mind ] { B s il
133 141 9 VAN MORRISON | 1 1 I 1 | { | Columbis KE 13334 59 &% | ESE 196 191 196 CAROLE KING =
Vaedon Fleece 165 148 15 NANCY WILSON | Lt
|| Marser Brax BS 208 L RE 797 All In Love ls Fair .l hte 3P 7100 (AAM) X8| AN | N 1N |
r13-l 129 |14 FLEETWOOD MAC ' ' I 1 ! | Capitnl ST 1131/ B 1. 197 180 25 ERIC CLAFTON -
Heroes Are Hard to Find | 166 150 93  BREAD o 1 461 Ocean Bivd
T ks 1y 797 The Best Of || (RS0 S0800 (Atstic s 197 5
135 136 13 INCY JONES s [ ' ' | | Elrktia EXS TS0% 6%8 GO0 7% 797 (797 %95 198154 | 3 TURTLES | | | |
ody Heat 167 152 11 |CHARLIE RICH ' ' ' Happy Topether Again
ol | WEMSP3ELT 69 798 788 She Called Me Bab Sire Fitw 3103 1 Ltn.“-h'EII
i 1 1 | ! f $ 4 x. . . ! L TH B35 BLES
136 115 9 LEO KOTTKE | ! RCA &P (6E6 59 L% £.95 ' ' ' '
Dreams And All That Stuff 4,189 2 GEORGE i e el
|| Ealol ST1138 6 198 - T Bed e BENSON Pinalore Days
137 126 | 4 ;Ic"n"# Hﬁiﬂ | L8 L mmﬁnls:;u&tml " - o . | Sire SASD 7501 (B kS | 148 1SS
' LIN Vel. 11l 3 el 200 185 3 THE WHO
Joshua Rifkin ! -f: wrw _ﬁ#ﬁ;ﬁ} BROTHERS | Magic Bus/The Who
Nunssucs § 71305 (Eekiea) 19 ki , ere Once Vices Are Now Hal:uts Sings My Generation
| _ | | | _'l'llrnlr Bros. B5 2750 | rar a7 WA D LOGH 7.94 1] s
G FUnK. oo insivisiisinisimianinimsieisins . 40 AR LB it 190
(VLT TR S R N w 10 SN LEANOR. .. ecroiociorer e 42
Herbie Mancock ............. Ramsay Lowis. ... .. . .. 160
George Harrizon ...... Davelogging ... o ~118
Hello Peopls .......... Loggins & Messing......c.ooreriremsrorsmrars 16
History British Rock. Love Unlimited...............................102
Engeibert Humperdinck ................... 127 Love Uniimited Oreh. .........cococuiiscenne 28
Bobbi Humphrey.......cooeeiiciaiens
TR B0 o 111
Millia ch!hnn .................................... z
f R S : L B e e e o 144 Trial Billy Jack .........c.o.o.
Y e — RED, B e, e TRk e o
w"w'-wm'!'m“:r::::::-—”:- Charlie Rlch ... SO 35 [ 5 1™ TN T 171 U L
B Mol e Joshua RERIN e 137  Stanley Turrenting. ... .............. e 122
: Elton Johim..omiicen 1,51, 85
R A 166  Electric LightOreh, ... 27 mm__-_: _________ 108

Jnchaon Browns ... 88 Emerson, Lake & Palmer ... 125 Kiki D Band

Evary cafe lov the scouracy of suggasied |sl prhies Ras been laken Biliboatd does ool asseme fesoonsibity ler srom ar omissang

=

WWwW- americamradiohistorv com


www.americanradiohistory.com

Late News

Las Vegas Strip Hotels
Provide Record Artists
Fertile Promotion Field

& Continted from page k|

bal push one step farther and, while
on stage, passes out copies of his lat-
est release, which Zoppi terms “a
good gimmick.” The audience
thinks so too.

“The record companies send us
albums which we distribute to the
press and radio stations,” continues
Zoppi. “If they have a hot record go-
ing we make sure the radio stations
play it and the radio stations are co-
operative.

“A&M is especially thorough
when one of its acts is playing the
hotel. So are RCA and London
Records, but 1 have to say that with
Motown it's just unbelievable what
they do when one of their artists ap-
pears, Nobody does it better than
Motown,” Zoppi emphasizes. “They
host the dinner show and a party in a
suite afterwards.

*More and more record com-
panies are participating in buying
billboards when their stars are ap-
pearing,” says Zoppi. “The act’s
manager works it out with the record
company and the record company
gets credit on the billboard.”

Al Guzman of the Sands echoes
that the record companies send out
albums which he distributes. Guz-
man also works with record com-
panies and radio stations in promot-

E ing contests where the albums are
< given away.

“We had a deal with KORK radio

—1 where they had a contest and gave

E‘awu}' Wayne Newton albums,” he

o Says. “In September Chelsea

> Records came up and recorded

@ Newton live at the Sands. They

< miked the room themselves and set

» evervthing up and we gave the
(L record company people rooms.

“Diana Trask wanted special pho-

Z tographs of the Sands with the name

| 5_., of her album on the marquee,” con-

tinues Guzman. “We accom-

| modated her by having the sign

company come out, take down the

marque, put up ‘Diana Trask’s

Greatest Hits” the way she wanted it,

had the photographs taken. and

then the regular marque put back

up.” The cost was born by the hotel.

The special photographs compose
the front and back covers of her
ABC album “Diana Trask’s Great-
est Huts”

“We also had a deal with the
record company with Diana Trask
where they gave us 120 albums. We
made a deal with the Sun (morning
newspaper) where they ran a free ad
in the classified section where you
could win a Diana Trask album. The
ad runs every day. The newspaper
uses the names of subscribers: five a
day are placed somewhere within
the classified section. If you find
your name you win an album.” he
SAYS.

Hank Kovell of the Frontier says

“We cooperale with them in every
way we can.” The Frontier also par-
ticipates in the Sun newspaper clas-
sified ad-record piveaway promo-
uon and like the rest of the Strip
hotels also sends out records to local
Dls.

“In addition, if the record com-
panies have printed promotional
matenal we will distribute it in the
showrooms, hotel rooms or both,”
Kovell offers. “In the case of Wayne
MNewton we placed free 45 records in
every hotel room once a week."”

During one of Roy Clark’s en-
gagements small bottles of Tabasco
sauce were placed by each dinner
plate. The label read "Roy Clark,
He's Red Hot™

“We also use standup recerd dis-

e .

plays,” continues Kovell. “In some
instances we have allowed the artists
to sell records in a special booth. Un-
fortunately, we don’t have the
proper type of space,

“Teresa Brewer set up a booth and
sold records, T-shirts and printed
programs,” says Kovell. “Jim Hal-
sey's people have a man who does
this at fairs and at concerts and he
does it here at the hotel when Roy
Clark and Diana Trask appear.

“Record people are easy o work
with, not very demanding. The
things they ask for are easy 1o com-
ply with,” admits Kovell, "We en-
courage any kind of promotion they
would like to do.”

“We have an excellent relation-
ship with the record companies
without exception,” stresses Harvey
Diederich of the MGM-Grand,

“In most cases they promote inde-
pendently. They are very big in out-
door. The local DJs are invited 10
opening night shows. They are pro-
motion minded and we welcome the
opportunity to work with them. We
don’t fly in the out of town press or
[2Js, butaf the record companies will
pick up the air fare we will accom-
modate them here,” he declares.

“Helen Reddy distributed albums
to taxi cab drivers around town and
to most hotel employees. 1 don’t
know the exact number within the
hotel, but it exceeded 2,000," he
Says.

Ron Amos of Caesars Palace re-
ports that, “under normal situations,
which means repeats of contract
stars such as Steve & Evydie, Tom
Jones and the like, if the artist has a
new record out or if they are pushing
a record the label will send us a
batch of records and we'll send them
to the DJs.

“If we signed a new star and he or
she 15 appeanng for the first time
then we'll make a promotion out of it
and might possibly co-op. It de-
pends on the case. The last time Paul
Anka was here he switched record-
ing companies to United Artists. His
You're) Having My Baby® was a
hit and that’s why there was an Anka
party after the first show when there
wasn’t before.

“Now on Andy Williams, if he
doesn’t have a hit record then the
recording companies won't do any-
thing,” he says,

Bobby Goldsboro 1s a major sing-
ing star selling records who performs
al the Thunderbird. Hotel executive
Jim Seagrave is more than happy to
cooperate with promotion ideas
from either the star or the label. Dur-
ing Goldsboro's last engagement at
the T-Bird, he autographed albums
in the hotel lobby. This, according to
Seagrave, was Goldsboro’s own
idea.

The Sahara has long been consid-
ered as having a showroom for co-
medians, not singers. Johnny Mathis
is an exception. When Mathis cele-
brated his birthday during an en-
gagement at the hotel all stops where
pulled out. The claborate cake read
“Happy Birthday to Johnny from all
your friends at the Sahara,” and on
top of the cake was a disk shaped or-
nament saying “Congratulations on
yvour 15th anniversary as a Record-
ing Star.”

Last but certainly not least 1s Elvis
Presley. He reigns as the Hilton's su-
perstar. It's difficult to determine
where his manager, Tom Parker
leaves off and either the hotel or the
record company takes over. They are
totally intermeshed into trans-
forming the Hilton into the Presley
Palace the night before Elvis opens.

European producer Giorgio Gomelsky was in Miami
with partner Kevin Eggers to discuss a production deal
with drummer Joe Gallivan and guitarist Stephen Nich-
olas 11, leaders of Body Music, a Miami-based group.
While in that city, Gomelsky revealed that he had just
completed formalities in founding a new label, Utopia,
and signing British singer Julie Driscoll Tippett and her
musician hushand Keith.

The American Song Festival bought two 30-second
spots on ABC-TV stations in several cities to advertise
the 1975 competition during the rerun airing of the
event. .. . David Essex will be on hand for the American
premiere of his film “Stardust.” which opens in Boston
later this month. ... Jim Roberts, president of Inter-
national Theatrical Innovations and its eight subsidi-
aries, is holding auditions for showcases and workshops
to be held at their video cabaret in New York. ... RCA
releasing the first Stephen Condheim soundtrack
“Stravinsky”  his month. ... Pianist Mary Lou Wil-
liams and Ceeil Taylor make rare concert appearance at
the New York’s Whitney Museum next Friday (10) play-
ing ongmnal religious pieces,

In a Saturday night prime-time television “war.,” Don
Kirschner was pitted against himself. “Rock Concert™
was on the same time as the film “Gigi.” for which he
owns the publishing rights. . .. D.LR. Hmadcasting_ pre-
mieres “BBC Presents”™ on ‘:un:.l:w (3) with an hour con-
cert by Deep Purple. Future broadcasts will feature The
Kink'i, Pink Floyd and Rory Gallagher. . . . John Lennon
was scheduled to play at George Harrison's final New
York concerl, but 4 last minute argument between the
two knocked out the idea,

Walter E. Hurst and William Storm Hale are the au-
thors of a new book called *¥Your Introduction to Music/
Record Copyright, Contracts, and Other Business Law.”
Book was published by 7 Arts Press in Hollywood, Hard-
bound version of §10; softback is cheaper. ... Norman
Seefl, lormer UA Records art director turned top record
freelance photographer, out with a wild book collection

Inside Track

Grand afier earlier contract stints at Las Vegas Hil
Flamingo.

Tony Newley wrote theme song for ABC-TV “Fir
Annual Comedy Awards” and will perform it on Jan.
telecast, Title is “The Men Who Made Us Laugh.” .
Michel Legrand scored CBS-TV film “Cage Without
key.”

The original Blackberries, superstar studio back-u
vocalists Clyde King, Shirley Mathews and Vene
Fields, were reunited by producer Deke Richards for t
first time in several years to sing behind Beverly Br
new Scepter single, “Get Up In The Morning.”

Mick Taylor left the Rolling Stones 1o join a ne
group formed by Jack Bruce, That new outfit will fe
ture pianisi Max Middleton and composer/keyboardi
Carla Bley. . . . Judy Collins and Janis lan stopped by |
talk with Leonard Cohen following his performance
the Bottom Line. . . . Wayne Shorter in the Columbia st
dios cutting first solo effort. . . . Journey has been form
featuring ex-Santana members Greg Rolle and N
Schon with Anysley Dunbar on drums,

Attending a New York disco party thrown by Budda
Records for the arca’s disco deejays were Walt Frazi
Hamilton Bohannon, Maunu Dibago, Al Gee, Franki
Crocker, Sir Charles Hughes, The Whispers, Jim
Jackson, J.R. Bailey and Denny Greene.

Waylon Jennings scratched his signature into the ma:
ter of his new single. “Rainy Day Woman.” ... Los An
geles methadone therapy without waiting list availabl
at Century Institute Of Living. ... Publisher Arti
Wayne thanks seven Los Angeles major labels for p
viding giveaway records for his annual Christmas chil
dren’s hospital music industry visits,

Photography of pianist Les McCann will be exhibite
at the Studio Museum of Harlem in March. . ..
in New York continues its live concert broadeasts fro
the Village Gate with Michael Urbaniak, Andy Bey an
Weldon Irvine on Monday (23). .. Ronnie Dyson wa

of rock-star photos, “Hot Shol.™ It's a soft-cover on Flash

Books.

Paul Anka postponed his Caesars Palace opening a
week, He went to Alabama where he's producing an al-
. Walt Disney Prod. has ac-
quired all Disney songs in the Anne-Rachel catalog from
Inciuded are “Zip-A-Dee-Doo-Dah,”
. Johnny Tillotson 10 MGM

bum for Odia Coates. . .

Jean Aberbach.
and “Lavender Blue” . .

75 Can Be Better Year

® (ontinued from page 3N

surgings of Gladys Knight and The
Pips. And while jazz had a major
loss in Duke Ellington, its expo-
nents, and the music of Herbie Han-
cock, Donald Byrd, and Freddie
Hubbard, made new and wviable
breakthroughs within the so-called
“soul” community.

The roster trimmings didn’t elimi-
nate all the new talent deserving a
hearing. For instance, two explosive
young singers heard on Jones'
“Body Heat,” Minnie Riperton (I ]
Ever Lose This Heaven™) and Be-
nard Ighner (“Everything Must
Change™) have, and are, catching
on. Donald Byrd’s “students™ from
Howard University, the Blackbyrds,
put their teachings to work. The re-
sults have been a magna cum laude
of praise,

Much of what happened good in

the music industry in 1974 hap-
pened because of black music. Too
many of the bad things were really
uncalled for. Such as award shows
like the so-called “American Music
Awards” show being acceptable
(without a jazz category) while the
“Soul And Blues Awards,” albeit not
with the backing of the former, put
into a “forget it" or “Why a Soul
And Blues Awards™ category. The
guestion is, why not?

And there was the continuing dis-
regard for the contributions contin-
ually made by black artists who have
literally kept the music industry
alive during 1974, even to the point
of breathing some new life (soul?)
into country music. Whatever has to
be done to make 1975 good for us
all, you can bet black music will do
its share.

Wayne Newton To Court

® Continned from page |

have that arbitration, involving the
validity of contracts, moved 1o the
exclusive junisdiction of the Califor-
ma labor commissioner. The brief
claims that such arbitration by the
commissioner is superior to AFM ar-
bitration because it offers sworn tes-

Denver Label

® Continued from page 3
have a contract —which we do have—
we would continue to record there."”
If and when plans for the label are
confirmed at a later date, though,
Weintraub would not rule out the
possibility of Denver recording on
the new label. He did state that the
label’s main projected goal 15 to
record new talent.

www americanradiohistorv com

limony, cross examination and other
advantages.

MNewton charges that “certain in-
dividuals™ in the WM office, naming
Sam Weisbord, Morris Stoller. Phil
Kelley and Joe Schonfeld, were
promised to aid his TV-movie ca-
reer, he never even met them. He
claims that he came 10 WM with a
prospective western movie script in
which he would act. The agency told
him the property was not for him
and offered to sell him a scenano,
written by one of their clients, for
$50,000, he said. He further claims
that the WM agency had nothing to
do with booking his lucrative Ne-
vada jobs.

Newton says he was given a life-
lme hnnnran,- membership in the
AFM at 12, but never saw a copy of
the constitution or bylaws,

awarded the Emergency Concert to save Energy, Foo
and People Humanitanan Award for his work wit
youth organizations. . ..
Diplomat Hotel, Hollywood by the Sea, Flonda, foron
show Mew Year's Eve.

Bobby Byrd to International Brothers, a division of T
Productions. . . . Joe Porter to Ken Greengrass for inde
pendent promotion work.,

Frank Sinatra will appear at th

Giant Retailer
Sues Tower

® Conrinued from page |

Over the years, major labels suc
as UBS, WEA and A&M, as exam
ples, have set up stringent guidelin
for processing and approval of co-o
advertising chargebacks, in whic
instances of selling under wholesal
price were discouraged. No legal ac
tion was taken, as far as is known.

Severe discounting highlighte
the holidays in southern California
Tower, Licorice Pizza and Whered
house ran large and consistent ad
advertising a variety of current hiT
product under $3.80. The ad specit
fied in the suil offered other Capito
$6.98 at 53.66. Licorice Pizz
dropped storewide to $3.66 for on
week shortly before Christmas.,
Dealer wholesale on 56.98 list prod-
uct 15 approximately $3.30. In addi-
tion, several major racked chains im
this area advertised specific $6.98 hig
albums at $3.88, a recent low fon
their category of retailing.

Joining Licorice Pizza at $3.66
was the entire Sears southern Cali-
formia chain, offering 16 top LP hite
from Dec. 26 to Dec. 29 for $3.66. In-
cluded were: Greatest Hius by Jim
Croce, Elton John and Three Dog
Night: Helen Reddy’s “Free and
Easy™. Neil Diamond's “Serenade™:
Barbra Streisand’s “Butterfly™; Jef-
ferson Starship “Dragon Fly™: and
the Bobbie Vinton and Maria Mul-
daur packages. The Top 30 two-
pocket LP's by David Bowie, Joni
Mitchell were advertised at $7.99,

The suit charges Tower with “sell-
ing Seraphim Records at less tham
their cost,” thus depriving Where-
house stores of its customers. It aske
the court to set treble damages and
seeks an additional $100.000 dam-
ages.
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Thanks to all the soulful people at

20TH CENTURY RECORDS
SOUL UNLIMITED, INC.
ALL- THE BOSS LHSC JEXCIKEYS
ALL THE DISTRIBUTORS
ALL THE RECORD STORES

And all the others who have taken us into their hearts and made this a
wonderful year.

BARRY WHITE

Love Unlimited
Love Unlimited Orchestra

www americanradiohistorv com
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BARRY NICKELL

announces the formation of a creative
national concert production corporation

ANTHONY GREGORY

announces the formation of a creative
national concert production corporation

BARRY PRODUCTIONS and FIRE PRODUCTIONS

are pleased to announce the affiliation of their organizations in the production of national concert tours
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BARRY PRODUCTIONS, LTD. 342 Waller Avenue, Suite 700 Lexington, Kentucky 40504
Telephone (606) 278-4000, 278-4001 TWX 510-476-8832 CABLE: BarryProds

FIRE PRODUCTIONS, LTD. 916 McLeod Building Edmonton, Alberta T5J OP” “anada
Telephone (403) 425-9450
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